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New  Slimma-Choice 

A  range  of  delicious-tasting  instant  meal  replacement 
products  now  being  launched  to  a  receptive  market,  backed 
by  an  extensive  advertising  and  PR  campaign. 


Formulated  by  Pharmacists  for  healthy  weight  loss. 

Slimma  Choice  products  are  formulated  from  a  well-balanced 
blend  of  natural  ingredients,  are  high  in  protein,  vitamins, 
minerals,  fibre  and,  low  in  fat  too.  Even  your  most  health 
conscious  customers  will  therefore  appreciate  them  as  delicious 
and  nutritious  instant  meal  replacements,  promoting  healthy 
weight  loss  or,  alternatively  as  part  of  a  sensible  weight  control 
programme. 


Slimma  Choice 


Slimma-Shake  -  now  available  in  2  new  summer  flavours 
-  Pina  Colada  &  Peach  Dream. 

Variety  Pack  -  8  individual  sachets  -  4  exciting  flavours. 
Ready  to  Drink  -  all  the  taste  of  original  Slimma-Shake 
in  a  convenient  ready  to  drink  format. 
Slimma-Cake  -  Delicious  Oat  &  Fruit  in  a  Chocolate 
layered  treat. 

Don't  be  left  with  the  crumbs  -  get  a  slice  of  the 
profitable  action  now. 


Slimming  has  never  tasted  so  good. 
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This  week's  rethink  on  assistant  training  by  the 
Society's  Council  (p660)  will  be  welcomed 
with  relief  by  many  staff  and  their  employers. 
It  signals  a  more  considered  approach  to  the 
problem,  but  also  gives  credibility  to  allegations 
that  decisions  were  taken  with  undue  haste. 

Putting  protocols  in  place  by  January,  1995 
probably  seemed  like  instilling  urgency  into  the 
process,  but  the  complexities  left  even  some 
multiples  falling  short. 

Similarly  with  training.  Pharmacists,  companies 
and  many  dedicated  staff  invested  much  time  and 
money  in  courses  long  before  the  Society  talked  of 
its  new  requirements.  Regrettably,  the  initial 
Council  statement  left  many  wondering  whether 
they  were  going  to  have  to  do  it  all  again.  But  why 
should  they?  There  is  substantial  evidence  of  just 
how  knowledgeable  pharmacy  assistants  can  be, 
but  many  of  the  best  have  received  little  formal 
training.  Now  these  paragons  are  rightly  to  be 
given  the  opportunity  to  prove  that  experience 
can  also  count. 

However,  we  must  make  a  plea  that  the  testing 
process  is  approached  with  sensitivity  —  there 
are,  for  example,  grandmothers  safeguarding 
pharmacy's  remaining  baby  and  child  care 
business  who  must  be  kept  motivated. 

One  way  will  be  to  ensure  they  have  a  variety  of 
study  options  to  help  them  get,  and  keep,  up  to 
date.  Some  options  will  be  academically-based 
courses,  some  will  be  more  user-friendly;  some 
will  come  sponsored  and  free,  others  may  demand 
more  commitment  and  financial  investment, 

C&D  will  be  playing  its  part,  but  like  others  we 
have  been  frustrated  by  the  delays  in  announcing 
the  method  of  course  accreditation,  the  DOSC's 
tardiness  in  NVQ  217  revision,  and  this  late  change 
in  the  target  audience  for  courses.  We  trust 
Council  is  at  last  getting  its  act  together. 
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Counter  assistants 
training  clarified 


Experienced  counter  assistants 
may  not  be  required  by  the  Royal 
Pharmaceutical  Society  to  under- 
take accredited  training  courses 
—  whether  they  have  followed  a 
course  before  or  not. 

Assistants  who  completed 
approved  courses  between  Jan- 
uary, 1992,  and  July,  1994,  can 
now  be  sure  of  exemption, 
provided  they  have  been  keeping 
their  knowledge  up  to  date. 

Realising  that  many  assistants 
have  been  uncertain  about  the 
requirements,  the  Society's  Coun- 
cil has  looked  again  at  its  decision 
in  July,  1994,  that  an  NVQ 
knowledge  syllabus  course  must 
be  undertaken  by  each  member  of 
st  aff  whose  work  in  the  pharmacy 
will  regularly  include  the  sale  of 
medicines. 

The  result  is  two  significant 
changes.  The  most  unexpected 
element  of  the  review  is  that 
Council  wishes  to  recognise 
experience,  as  well  as  formal 
courses,  though  it  has  yet  to  take 
a  firm  decision  on  this.  Current 


thinking  is  that  both  experienced 
staff,  and  those  who  completed  a 
course  prior  to  January,  1992, 
should  be  given  an  opportunity  to 
demonstrate  that  they  have  the 
necessary  knowledge.  This  would 
be  by  passing  a  multiple  choice 
question  (MCQ)  paper. 

'Experienced  staff  are  defined 
as  people  who  have  worked  in  a 
pharmacy  for  not  less  than  16 
hours  a  week  for  three  of  the  last 
five  years,  and  whose  work 
includes  a  significant  amount  of 
medicine  sales. 

Roger  Odd,  the  RPSGB's  head 
of  practice,  told  C&D  that  the 
Society  will  be  solely  responsible 
for  the  MCQ,  but  it  will  be 
administered  by  an  appointee.  He 
hoped  it  would  be  in  place  by  the 
autumn. 

Assistants  who  were  certi- 
ficated between  January  1,  1992, 
and  July  22,  1994,  after  following 
a  course  meeting  Distributive 
Occupational  Standards  Council 
criteria,  will  be  exempt  from 
further   courses   subject  to  a 


declaration  by  their  pharmacist 
supervisor  that  they  have  kept  up 
to  date  by  further  study  or 
reading.  Manufacturers'  courses, 
C&D's  Over  the  Counter  supple- 
ment, and  the  Pharmaceutical 
Journal's  assistant  supplement 
are  cited  as  suitable  sources. 

This  decision  affects  mainly 
staff  who  have  completed  the 
NPA's  pharmacy  assistants  man- 
ual or  Boots'  healthcare  assis- 
tants course.  Those  who  have 
started  or  completed  DOSC- 
standard  courses  since  July  23, 
1994,  have  already  been  re- 
cognised as  meeting  Council's 
requirements. 

No  additional  training  will  be 
required  of  staff  who  have 
successfully  completed  dispen- 
sary technician  courses.  How- 
ever, supervising  pharmacists 
will  be  expected  to  ensure  that 
their  knowledge  of  counter 
medicines  equips  them  to  under- 
take duties  assigned  to  them 
under  the  pharmacy's  medicines 
protocol. 


A  window  on 
pharmacy's  world 

Bedfordshire  pharmacists  are 
running  a  window  display  comp- 
etition to  illustrate  Pharmacy 
Week's  'Ask  your  pharmacist 
about  medicines'  message. 

Open  to  both  community  and 
hospital  pharmacists,  the  winning 
display  will  be  rewarded  with  a 
S100  health  farm  voucher. 

Says  Kathleen  Edwards,  the 
RPSGB  branch  secretary:  "The 
public  are  sometimes  inclined  to 
see  the  pharmacist  as  the  person 
who  simply  counts  tablets  into 
bottles." 


Eire  looks  at  voluntary  limit 
on  paracetamol  sales 


The  Irish  Pharmaceutical  Union 
and  the  Pharmaceutical  Society 
of  Ireland  are  to  recommend 
members  to  implement  a  vol- 
untary restriction  on  paracetamol 
sales. 

July  1  has  been  earmarked  as 
an  implementation  date,  after 
which  members  will  be  asked  to 
limit  sales  of  paracetamol  to  24 
tablets  and  to  supervise  the  sale 
of  all  paracetamol-containing 
products. 


JIC  votes  on  2pc 
wage  increase 

The  full  Joint  Industrial  Council 
for  Retail  Pharmacy  is  offering  a  2 
per  cent  increase  on  minimum 
wages  and  salaries. 

Taking  effect  on  April  10,  and 
based  on  a  39-hour  week, 
provincial  shop  assistants'  wages 
rise  to  SI  17.45,  while  special 
relief  has  been  lifted  to  a  figure  of 
£4,854. 

Turnover  bands,  on  which 
pharmacy  managers'  salaries  are 
based,  have  been  uplifted  to  allow 
for  drug  inflation  and  RPI.  Rota 
payments  have  not  yet  been 
agreed  and  Council  will  meet 
again  in  six  months  to  review  the 
increase  in  light  of  the  on-going 
discussions  with  the  Department 
of  Health  and  the  Pharmaceutical 
Services  Negotiating  Committee. 

Noting  the  removal  of  the  fair 
wages  clause  in  the  JIC  agree- 
ment, Valda  Elson,  personnel  and 
administration  officer  at  the 
National  Pharmaceutical  Assoc- 
iation, reminds  English  and  Welsh 
employers  that  existing  -JIC 
agreements,  either  contracted  or 
otherwise,  must  still  be  honoured. 

Employers  may,  however, 
choose  whether  to  include  ref- 
erence to  the  JIC  agreement  when 
employing  new  staff. 

Future  of  brands 


Also  mooted  is  a  recom- 
mendation that  all  sales  in  excess 
of  24  tablets  should  be  signed  for 
by  the  purchaser. 

While  the  PSI  recognises  that 
some  pharmacists  may  be  op- 
posed to  the  self-imposed  ban, 
there  is  much  support  for  the 
concept,  mostly  encouraged  by  a 
similar  self-imposed  limitation  by 
a  group  of  Tullamore  pharmacists 
at  the  end  of  last  year  (C&D 
December  24/31,  p991). 


Welsh  to  get  PR  support  for  Pharmacy  Week 


Welsh  pharmacists  are  part- 
icipating in  a  raft  of  events  for 
Pharmacy  Week,  which  will  be 
publicised  by  a  PR  agency. 

Although  no  agency  has  yet 
been  appointed  to  oversee  act- 
ivities in  Gwent,  Mid-  and  South 
Glamorgan,  Peter  Jenkins,  com- 
munity pharmacist  and  member 
of  the   Welsh  Executive,  has 


secured  promises  of  support  from 
local  and  national  press. 

The  bulk  of  the  Pharmacy 
Week  effort  will  see  individual 
community  pharmacists  becom- 
ing involved  in  a  'brown  bag' 
scheme,  where  patients  bring 
medicines  into  the  pharmacy  for 
review.  English  regions  have  also 
expressed  an  interest,  says  Andrew 


Burr,  pharmaceutical  advisor  for 
Mid-Glamorgan  FHSA. 

A  week  of  special  events,  to  run 
in  tandem  with  individual  efforts, 
is  yet  to  be  announced. 

Clywd  pharmacists  are  to  take 
a  caravan  round  their  region, 
promoting  their  role;  run  com- 
petitions; and  offer  speakers  to 
interested  groups. 


uncertain 


The  prognosis  for  the  pharm- 
aceutical brand   is   not  good. 
However,  OTC  brands  may  ervjoy  1 
some  security  due  to  the  'value'  I 
placed  on  them  by  the  public,  1 
according  to  Dr  Peter  Forrester, 
Innovex's   chief  executive   for  p 
Europe,  speaking  at  the  recent  I 
Pharmaceutical  Question  Time, 
organised  by  the  Pharmaceutical  | 
Marketing  Society. 

Dr    Forrester    noted  that: 
"Historically,  brand  value  has  |( 
been  tarnished  by   the  many 
examples  of  non-branded  drugs  | 
which    have    almost    identical  S 
therapeutical   properties   at  a 
vastly  different  price.  Companies 
in  the  US  and  the  UK  now  expect  i 
to  see  quite  a  radical  sales  decline 
after  patent  expiry." 

Sheila  Kelly,  executive  director 
of  the  Proprietary  Association  of  ; 
Great   Britain,   confirmed  that  j 
generic    prescribing   makes   it  j 
difficult    to    build    a  brand. 
However,  trials  have  shown  that  a 
brand  name  can  add  10-15  per 
cent  to  a  product's  placebo 
effect. 

Chrissie  Kimmons,  director  of 
UK  government  affairs  at  Smith- 
kline  Beecham  Pharmaceuticals, 
defended  the  place  of  the  brand  in 
an  innovating  market. 
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GPs  continue  to 
threaten  sanctions 

The  Department  of  Health  has 
upped  its  offer  on  GPs'  out  of 
hours  payments.  However,  the 
threat  of  sanctions  from  the 
doctors  remains. 

The  minister  for  health,  Gerald 
Malone,  last  week  conceded  a  300 
per  cent  improvement  in  the 
initial  S15  million  basic  out  of 
hours  payment  and  a  doubling  of 
the  per  visit  fee. 

However,  the  General  Medical 
Services  Committee  is  to  ballot 
GPs'  opinions  on  the  offer,  noting 
that  an  unequivocal  rebuttal 
could  result  in  a  motion  at  the 
June  annual  conference  to  deploy 
already  threatened  sanctions 
(C&D  March  18,  p425). 

Dubbed  by  the  Department  as 
"a  fair  deal  for  patients  and 
doctors",  the  offer  sees  a  £45m 
basic  payment  (£2,000  per  GP), 
plus  an  improved  S20  per  visit  fee. 

While  the  offer  represents  a 
definite  move  forward,  says  the 
GMSC's  Dr  George  Rae,  speaking 
personally  to  C&D,  the  DoH's 
offer  falls  short  of  the  S  100m  plus 
package  sought  by  the  GMSC. 


LPC  battles  on  in  Hum 


Humberside  dispensing  doctors 
have  again  threatened  to  legally 
challenge  the  Clothier  regul- 
ations, despite  settling  a  previous 
bid  out  of  court. 

However,  the  terms  of  this 
private  settlement  have  prompted 
the  local  pharmaceutical  com- 
mittee into  a  judicial  review  bid  of 
its  own. 

Humberside  LPC  secretary 
David  Newton  confirms  that  the 
Crump  &  Watson  pharmacy 
group  recently  received  a  letter 
from  solicitors  representing 
Holme-on-Spalding  Moor  GPs,  Dr 
Marsden  &  Partners,  informing  it 
that  a  second  review  bid  will  be 
launched  if  the  pharmacy  opens. 

This  second  bid  centres  around 


allegations  that  the  family  health 
services  authority  looked  at,  but 
did  not  take  into  account, 
information  relevant  to  the 
Crump  &  Watson  application. 

In  the  first  challenge,  dis- 
pensing GPs  sought  the  right  for 
relevant  doctor  information  on  a 
proposed  pharmacy's  necessity 
and  desirability  to  be  considered 
bytheFHSA. 

The  FHSA  agreed  to  take 
relevant  information  into  account 
and  to  pay  doctors'  legal  costs  if 
the  suit  was  dropped.  The  FHSA 
subsequently  found  against  the 
doctors,  but  awarded  a  two-year 
changeover  before  patients  are 
removed  from  the  GPs'  dispens- 
ing list  ( C&D  March  25,  p485). 


This  latter  condition,  which  the 
LPC  feels  is  not  a  'reasonable' 
changeover  period,  has  spurred 
the  latest  judicial  review  action. 

PSNC  is  considering  backing 
the  LPC's  bid  and  may  combine  it 
with  other  judicial  review  matters 
such  as  the  legality  of  un- 
supervised dispensing. 

Paul  Bulmer,  FHSA  senior 
administrator,  says  he  has  not 
received  formal  notice  of  the 
doctors'  intention. 
•  Humberside  LPC  has  also  been 
informed  of  an  application  by  Dr 
Fouracre  &  Partners  to  dispense 
for  patients  living  outside  a  one- 
mile  limit  of  the  town.  Two  urban 
and  one  rural  pharmacies  could 
be  affected. 


Patient  packs  due  in  from  December 


The  first  patient  packs  for 
prescription  medicines  will  be 
introduced  this  coming  Decem- 
ber (C&D  last  week). 

Therapeutic  categories  making 
their  debut  are:  anti-virals,  choles- 


terol reducers,  peptic  ulcer  drugs 
and  systemic  corticosteroids. 

"All  these  categories  effectively 
have  patient  packs  already,"  says 
Richard  Ley  of  the  Association  of 
British  Pharmaceutical  Industry. 


Common  land  contractor  locked  in  toilet 


A  Norwich  pharmacy  has  been 
forced  to  trade  from  a  disused 
school  toilet  for  almost  two  years, 
following  a  row  over  common 
land. 

Outside,  purpose-built  pre- 
mises stand  half-completed,  until 
the  landowning  company,  Hold- 
home,  headed  by  pharmacist 
Joseph  King,  hears  whether  a 
recent  public  inquiry  will  prompt 
permission  to  proceed. 

A  decision  could  take  between 
two  weeks  and  three  months. 

The  row  arose  after  the 
company  bought  the  land  and 


applied  for,  and  received,  plan- 
ning permission  and  an  NHS 
contract  for  a  pharmacy  on  an 
enclosed  site,  formerly  a  school 
playground.  The  company  was 
not  informed  by  a  Rights  of 
Common  search  that  the  site  lay 
on  common  land  and  a  stop 
notice  was  subsequently  served 
on  building  proceedings  at  the 
beginning  of  1993. 

National  and  local  conserv- 
ation groups  attended  the  two- 
day  inquiry  to  voice  their 
opposition  to  the  proposed 
Mulbarton    village  pharmacy. 


Dispensing  doctors  have  also 
joined  the  fray. 

Although  the  temporary  pre- 
mises meet  Royal  Pharmaceutical 
Society  recommendations  and 
requirements,  Holdhome  main- 
tains it  is  "keen  to  get  on  with 
operating  a  proper  pharma- 
ceutical service  and  offer  more  in 
the  way  of  OTC  and  proper 
counselling  facilities". 

Dispensing  doctors  allegedly 
scuppered  a  minor  relocation  bid 
by  buying  the  lease  on  nearby 
available  premises  subsequent  to 
the  stop  notice  being  levied. 


■wppf^oHMod  LMt>/  -that's  a  Good  o^t-lty 
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FP10  matters 


Old-style  FP10s,  written 
before  and  after  April  30,  will  be 
processed  by  the  PPA  in  the 
normal  manner  for  the 
foreseeable  future,  the  DoH  has 
said. 


NI  payments 


Northern  Irish  pharmacists  and 
appliance  suppliers  dispensed 
1,681,187  items  on  1,008,890  forms 
in  January,  generating  net 
ingredient  costs  of  £13,308,423 
and  gross  costs  of  £15,911,835. 


Male  helpline 


The  Medical  Advisory  Service  is 
launching  the  UK's  first  male 
health  information  helpline  on 
May  4.  Sponsored  by  Merck 
Sharp  &  Dohme,  the  line  aims  to 
provide  advice  on  all  men's 
health  and  medical  matters. 


M?help 


The  Consumers'  Association  and 
the  College  of  Health  is 
launching  health  information 
lines  covering  disease  cause 
and  symptoms,  likely  tests  and 
treatments.  Numbers  for  the 
lines,  which  open  on  May  1,  are 
listed  in  Which?  Way  to  Health. 

Health  reshuffle  tips 

Heritage  secretary  Stephen 
Dorrell,  and  John  Redwood,  the 
right-wing  Welsh  secretary,  are 
being  tipped  as  candidates  for 
secretary  of  state  for  health  in 
the  expected  summer  cabinet 
reshuffle. 

GPs  back  POM-PEC  move 

The  General  Medical  Services 
Committee  has  put  its  backing 
behind  the  mooted  POM  to  P 
emergency  contraception  switch. 
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YPG  HUSTINGS 


listings  attracts  few  candidates 


The  third  Young 
Pharmacists'  Groi 
hustings  for  the  Royal 
Pharmaceutical 
Society's  Council  was 
poorlv  a  ft  ten  mite  til  by  liiose 
seeking  election.  Is  it  a 
victim  of  its  own 
success? 

Last  year's  Young  Pharm- 
acists' Group's  hustings 
attracted  the  presence  of 
three-quarters  of  the  candid- 
ates. In  contrast,  this  year 
saw  only  three  of  the  17  turn  out. 

The  YPG's  push  for  greater 
democracy  within  the  electoral 
process  perhaps  contributed  to 
the  lack  of  candidates  attending. 
"I  believe  the  Society  owes  it  to 
the  efforts  of  the  YPG  for 
candidates'  rights  to  coverage  and 
to  say  what  we  wanted  to  say  in 
print,"  said  Pat  Hoare,  one  of 
three  candidates  to  attend  the 
event  in  Northampton.  This 
coverage,  in  the  form  of  questions 
from  the  pharmaceutical  press, 
would  reach  a  wider  audience 
than  the  hustings,  she  added. 

However,  at  the  hustings,  all 
candidates  were  given  the  option, 
whether  in  person  or  via  a 
statement,  to  deliver  their  three 
key  policy  points. 

Statements 


•  Pat  Hoare  called  for  the 
Society  to  have  a  more  active  role 
in  remuneration  matters  and  to 
take  positive  steps  to  stop  the 
faxing  of  prescriptions  from 
non-contract  pharmacies. 

Mrs  Hoare  feared  for  the 
long-term  survival  of  pharmacy. 
"I  want  t  o  be  part  of  a  Council  that 
motivates  pharmacists  away  from 
apathy  so  that  they  gain  pride  and 
satisfaction  in  their  professional 
career." 


iouih  attendees 


•  John  Balmford's  focused  on 
the  future  of  community  phar- 
macy with  the  onslaught  of 
wholesaler  and  multiple  ex- 
pansion resulting  in  trade  being 
taken  from  the  High  Street.  "The 
present  NHS  contract  must  be 
re-negotiated,  as  it  is  so  much  in 
favour  of  the  pics,"  he  argued. 

Mr  Balmford  opposed  non- 
contract  dispensing.  "This  is 
wrong,  inexcusable,  immoral, 
unprofessional  and  against  the 
best  interests  of  the  patients."  He 
called  for  the  Government  to 
change  the  law. 

He  also  called  for  a  disciplinary 
tribunal  and  for  ethical  and  legal 
matters  to  be  emphasised  in  the 
four-year  undergraduate  course. 
•  Andrew  Burr  wanted  pharm- 
acy to  "take  the  initiative  and  be 
proactive  rather  than  reactive." 
The  way  to  do  this,  he  believed, 
was  to  have  a  vision  and  strategy 
that  all  pharmacists  can  work  for. 

"The  image  of  the  membership 
has  to  be  improved  and  this  can 
only  be  done  by  leadership,"  he 
said.  By  working  with  each 
pharmacy  sector,  a  united  pro- 
fession could  be  achieved. 
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Eleven  of  the  14  candidates  who 
could  not  make  the  event  because 
of  other  commitments  supplied 
their  three  key  points. 

•  Michael  Burden's  mantra  was 
one  of  quality.  The  four-year 
course  was  an  opportunity  to 
improve  the  quality  of  graduates 
and  ways  needed  to  be  found  to 
ensure  this  quality  was  main- 
tained; seamless  care  models 
needed  to  be  devised  and 
multi-disciplinary  work  encour- 
aged; and  quality  of  recognition 
where  pharmacists  demonstrated 
their  worth  to  communities  and 
for  which  in  return  expected  fair 
recognition. 

•  William  Darling  wanted  the 
core  pharmacy  function  of  mon- 
itoring the  public's  safety  and 
well-being  in  relation  to  medi- 
cines to  be  protected,  as  well  as 
developing  the  extended  role;  to 
ensure  continuing  public  access 
to  a  comprehensive  pharmaceut- 
ical service,  and  that  this  was 
adequately  remunerated;  and  to 
increase  any  activities  which 
promoted  the  role  of  the 
pharmacist. 

•  Marshall  Davies  stated:  "There 
are  a  number  of  key  issues  facing 
the  profession  which  the  Council 
needs  to  address,  I  have 
highlighted  these  in  my  statement 
of  policy." 

•  Christine  Glover's  points 
hinged  around  communication. 
Communication  with  decision- 
makers had  to  improve  to 
demonstrate  the  value  of  health- 
care "so  that  we  are  still  here  in 
2020";  the  Society  must  com- 
municate with  members  and 
groups  in  pharmacy;  and  get 
across  the  total  contribution 
pharmacy  makes  in  healthcare. 

•  Gillian  Hawksworth  wanted  a 
clear  strategy  for  the  future  which 
covered  continuing  education, 
pharmaceutical  care  and  the 
development  and  marketing  of 
professional  services;  a  rational 
distribution  of  community  phar- 
macies able  to  maintain  and 
perform  to  high  professional 
standards;  and  a  practice  re- 
search strategy  to  ensure  strong 


Pat  Hoare  fears  for  the  long-term  survival  of  the  profession 


John  Balmford  wants  the  current  NHS  contract  re-negotiated 


professional  dialogue  with  the 
NHS. 

•  Hopkin  Maddock  focused  on 
pharmaceutical  standards  and 
pharmaceutical  care  and  the 
impact  of  information  technology 
on  pharmacy's  future. 

•  Graeme  Miller  also  wanted  a 
strategic  plan  and  framework  for 
development  to  take  the  pro- 
fession into  the  next  20  years;  to 
fully  understand  the  role  that 
pharmacy  could  play  within  the 
healthcare  family,  to  benefit  both 
patients  and  other  health  pro- 
fessionals; and  the  development 
of  regional  think-t  ank  discussions 
with  grass  roots  members  so  they 
had  greater  ownership. 

•  Master  Rutherford  emphas- 
ised the  need  for  vision  and  a 
long-term  strategy  to  take  the 
profession  into  the  next  century; 
employing  consultants  to  stream- 
line political,  management  and 


headquarters'  functions  to  match  I 
this  vision;  and  swift,  modern,  1 
robust  systems  of  discipline. 

•  David  Sharpe  asked  attendees  | 
to  refer  to  last  week's  Pharma-i 
ceutical  Journal. 

•  Graham  Walker  believed  the  I 
profession's  Charter  should  be  | 
reviewed  to  allow  the  Society  to 
represent    the    profession    in  | 
remuneration;    to    review  the 
Society's  statutory  powers  of  law 
enforcement;  and  a  control  of  the  j 
hours    and    volume    of  work 
undertaken  by  employees. 

•  Sandy  Young  focused  on  a 
maintenance  issue:  maintaining 
the  standard  of  education  within 
pharmacy  and  professional  prac- 
tice. Council  should  ensure  that  it 
does  what  it  can  to  support  the 
vigorous  independent  sector. 

Ian  Jones,  Bryan  Veitch  and 
Michael  Barnett  failed  to  send 
any  information. 
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XRAYSER 


SCPPE  training 
courses  thumbs  up 

Scottish  pharmacists  have  given 
their  approval  to  continuing 
education. 

Feedback  from  the  Scottish 
Centre  for  Post  Qualification 
Pharmaceutical  Education  re- 
veals 94  per  cent  of  pharmacists 
attending  local  courses  agreed 
that  they  had  learned  something 
valuable,  with  three-quarters 
saying  SCPPE  programmes  im- 
proved their  ability  to  solve  real 
problems  in  practice. 

In  1993-94,  3,347  pharmacist 
attendees  undertook  direct  learn- 
ing SCPPE  courses.  The  majority 
of  these  —  79  per  cent  —  were 
community  pharmacists,  the 
remainder  from  the  hospital 
sector.  In  the  same  period,  2,402 
requests  were  made  for  distance 
learning  packages,  although  only 
25  per  cent  of  the  multiple-choice 
questionnaires  were  returned  for 
assessment;  and  58  pharmacists 
were  given  funding  for  a 
postgraduate  degree/diploma. 
The  bulk  of  postgraduate  dip- 
lomas/degrees were  taken  in 
clinical  pharmacy  by  hospital 
pharmacists. 

SCPPE  intends  to  introduce  a 
certificate  of  participation  to 
those  pharmacists  who  complete 
a  minimum  of  75  per  cent  of 
events  over  five  years,  beginning 
in  the  training  year  1992-93.  This 
is  in  addition  to  the  certificates 
issued  to  pharmacists  who  have 
completed  a  minimum  of  20 
hours'  direct  learning  training 
within  one  year. 

PATA  hears  200 
cases  of  price  cutting 

Nearly  200  reports  of  price  cutting 
on  about  550  OTC  medicinal 
products  have  been  received  by 
the  Proprietary  Articles  Trade 
Association  during  the  past  year. 

PATA's  99th  annual  general 
meeting  heard,  however,  that 
subsequent  action  had  resulted  in 
written  assurances  from  80  per 
cent  of  traders  that  prices  would 
be  adjusted,  and  would  remain,  in 
line  with  manufacturers'  re- 
quirements. Manufacturer  action 
against  the  remaining  offenders 
has  resulted  in  the  necessary 
price  adjustments  being  made. 

The  following  officers  have 
been  elected  to  sit  during  1995: 
president,  Anthony  Maltby;  vice 
president  (manufacturer  sec- 
tion), Kim  Thornley;  vice  pres- 
idents (wholesale),  Ray  Short  and 
(retail)  David  Thomas;  treasurer 
Paul  Hawkins. 

New  Council  members  for  1995 
are  Graham  Delves  and  ex-Nat- 
ional Pharmaceutical  Association 
chief  Gordon  Bullous. 


Feeling 
aggrieved  over 
AAMehe 
wrangle 

Watching  impotently  from  the 
sidelines,  I  cannot  help 
thinking  that  the  battle 
presently  unfolding  in  the  City 
of  London  between  AAH  and 
the  German  wholesaler  Gene 
should  have  nothing 
whatsoever  to  do  with  me. 
Since  I  am  not  a  shareholder 
of  either  company,  possibly 
that  is  true,  but  I  am 
concerned  that  pharmacy 
customers  are  once  again 
being  ignored  while  the  future 
of  30  per  cent  of  their 
pharmaceutical  supplies  is 
being  decided  by  the 
short-term  financial  interests 
of  institutional  shareholders. 

Possibly  Gehe's  plans  for 
the  future  development  of 
AAH  will  benefit  and  sustain  a 
viable  independent 
community  pharmacy  sector, 
but  equally  it  may  feel 
vulnerable  to  the  vagaries  of 
dealing  with  so  many 
individuals  and  would  prefer 
the  path  of  vertical  integration 
so  successfully  adopted  by  all 
the  other  major  players. 

Whatever  the  outcome, 
when  the  final  offer  closes  on 
May  2  AAH's  customers  must 


feel  aggrieved  at  having  been 
ignored  by  both  protagonists 
and  suspect  that  they  are 
therefore  irrelevant.  Many 
independent  pharmacists 
presently  have  little  real 
choice  as  to  their  mainline 
wholesaler,  but  perhaps  this 
battle  will  provide  a  timely 
reminder  that  the  priority  for 
any  publicly-owned  company 
must  be  to  its  own 
profitability,  with  the  customer 
only  benefiting  while 
competition  remains  intense. 

Refill 

rationale:  at 
what  cost? 

I  am  a  little  puzzled  as  to  the 
motive  behind  Glaxo's  launch 
of  its  new  Becloforte  Integra 
inhaler  at  a  price  similar  to 
that  of  a  Becloforte  standard 
inhaler,  but  with  a  refill  that  is 
priced  at  the  present  Tariff 
price  of  a  Beclomethasone 
250mcg  Inhaler. 

Presently,  Glaxo  does  not 
produce  refills  for  any  of  its 
inhalers  and,  considering  the 
few  pennies  extra  cost  of  a 
standard  inhaler  compared  to 
the  dangers  of  it  blocking  after 
continual  use  with  a  series  of 
refill  canisters,  that  policy  is 
understandable.  So  why  has  it 
now  decided  to  produce  a 
refill  Becloforte  canister  for 
the  Integra  at  a  price 
differential  of  £5.08?  And  how 
does  it  prevent  the  dispensing 
of  refill  canisters  to  those 
patients  who  already  complain 
at  the  waste  of  having  to 
throw  away  their  old  inhalers? 

I  suspect  the  answer  lies  in 
the  Tariff  and  the  inroads 
being  made  into  Glaxo's 
preferred  monopoly  by 
generic  products.  This  pricing 
structure  can  be  no 
coincidence  and  soon  the 
price  charged  by  Glaxo  for  its 
Becotide  and  Becloforte 


inhalers  must  fall  in  line  with 
that  of  the  competition.  I  will 
be  watching  my  inhaler  stocks 
very  carefully  in  case  the 
inevitable  NHS  windfall 
becomes  my  painful  downfall. 

Election 
selections 

I  have  just  received  the  voting 
papers  for  this  year's  Royal 
Pharmaceutical  Society 
Council  election  and,  as  usual, 
I  will  attempt  to  make  an 
informed  vote.  That  choice 
may  be  made  easier  this  year 
because,  for  the  first  time, 
some  pertinent  questions  have 
been  asked  of  candidates  and 
their  answers  have  been 
published  in  the  press. 
Hopefully,  these  questions  will 
clarify  a  few  attitudes  because 
what  most  electors  require  are 
unequivocal  answers  to 
straight  questions,  and  what  I 
require  is  a  Council  that  is 
committed  to  actively 
supporting  community 
pharmacy. 

It  is  no  longer  good  enough 
for  the  RPSGB  to  remain  aloof 
from  the  politics  of 
remuneration  when  the  major 
area  of  practice  for  its 
members  is  threatened  by  the 
activities  of  a  predatory 
Government,  and  when  our 
negotiators  are  being  ignored 
by  a  Department  of  Health 
which  imposes  its  own 
solutions,  confident  in  the 
knowledge  that  any  retaliatory 
threats  to  support  our  rightful 
grievances  are  the  empty 
promises  of  a  divided 
profession. 

It  is  now  up  to  the  Society  to 
demonstrate  leadership  by 
committing  itself  to  the  battle 
for  our  future.  A  strong 
Council,  actively  and  publicly 
supporting  community 
pharmacy,  is  vital  for  our 
survival  and  I  will  be  looking 
for  that  commitment  by 
candidates  before  I  cast  my 
vote. 
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SCRIPTsoecials 


Orelox  available  as  paediatric  suspension 


De-Capeptyl  SE 

De-Capeptyl  SR  is  a  sustained 
release  preparation  of  tiiptorelin, 
a  new  GnRH  analogue,  for 
once-monthly  intramuscular 
administration  in  advanced 
prostate  cancer.  The  basic  NHS 
cost  is  £134  per  pack.  A  Freefone 
number  has  been  set  up  for 
orders  and  information. 
Speywood  Pharmaceuticals  Ltd. 
Tel:  0800  802803. 

Flip-Flo  catheter  valve 

The  Bard  Flip-Flo  catheter  valve 
is  a  new  device,  consisting  of  a 
smooth  connector  which 
attaches  to  the  catheter  and  a 
tap  mechanism  which  opens  by 
pushing  it  down  through  180  .  As 
a  result,  the  tap  lies  flat  in  both 
the  open  and  closed  positions. 
Bard  says  tests  have  shown  that 
the  Flip-Flo  valve  is  able  to  drain 
urine  more  quickly  than  other 
valves  on  the  market.  The  new 
valve  is  available  in  boxes  of  20 
at  £44  (plus  VAT)  per  box  and  the 
individual  price  is  £2.20  (plus 
VAT)  per  valve. 
Bard  Ltd.  Tel:  01293  527888. 

Diclomax  SR  75mg 

Parke-Davis  is  adding  Diclomax 
(diclofenac)  SR  75mg  to  its 
range.  The  basic  NHS  price  for 
56  capsules  is  £14.05. 

Parke-Davis  Research 
Laboratories.  Tel:  01703  620500. 

Stoma  ranges  on  Rx 

The  Lockring  2  and  Elite  Petite 
stoma  ranges  will  be  available 
on  prescription  from  May  1. 
Prices  in  Northern  Ireland  will 
be  changed  to  reflect  UK  prices. 
Clinimed  Ltd.  Tel:  01628  850100. 


Melolin,  the  absorbent 
non-adherent  dressing,  now  has 
20  per  cent  extra  absorbency. 
The  packaging  has  been  updated 
to  meet  the  revised  Drug  Tariff 
specification. 

Smith  &  Nephew  Healthcare  Ltd. 
fell:  01482  222200. 

Easscatti  approval 

Conveen  Easicath,  a  new 
pre-lubricated  intermittent 
catheter,  will  be  available  on  the 
Drug  Tariff  from  May  1.  The 
catheter's  special  coating  is 
activated  by  water.  It  is 
available  in  a  range  of  sizes  and 
configurations  at  a  Drug  Tariff 
price  of  £25  for  a  pack  of  25. 
Coloplast  Ltd.  Tel:  01733  392035. 


Hoechst  Roussel  and  Panpharma 
are  launching  a  paediatric 
formulation  of  Orelox  (cefpod- 
oxime) which  has  been  available 
in  table!  form  since  1992.  Cef- 
podoxime  is  a  third-generation, 
broad-spectrum  cephalosporin 
antibiotic  which  is  active  against 
the  major  bacterial  respiratory 
tract  pathogens  and  is  stable  to 
many  beta-lactamases.  Each  5ml 
spoonful  of  Orelox  Suspension 
contains  40mg  cefpodoxime. 

Orelox  Paediatric  Suspension 
is  licensed  for  use  in  children 
aged  15  days  and  above  for  the 
treatment  of  upper  respiratory 
tract  infections  including  sinu- 
sitis, pharyngitis,  tonsillitis  and 
otitis  media,  and  for  lower 
respiratory  infections,  including 
pneumonia,  acute  bronchitis  and 
bacterial  superinfections  of 
bronchiolitis. 

Product  licence  holder:  Roussel 
Laboratories  Ltd,  Broadwater 
Park,  Denham,  Uxbridge,  Middle- 
sex UB9 5HP 

Presentation:  bottles  of  gran- 
ules for  the  preparat  ion  of  an  oral 
suspension,  which  when  re- 
constituted contains  40mg  of 
cefpodoxime. 

Indications:  treatment  of  upper 
and  lower  respiratory  tract 
infections  caused  by  organisms 
sensitive  to  cefpodoxime. 


Casodex  (bicalutamide)  from 
Zeneca  is  indicated  for  the 
treatment  of  advanced  prostate 
cancer  in  combination  with 
Luteinising  Hormone  Releasing 
Hormone  (LHRH)  analogue  ther- 
apy or  surgical  castration. 

Casodex  is  a  non-steroidal 
anti-androgen,  with  no  other 
endocrine  activity,  which  binds  to 
androgen  receptors  without  act- 
ivating gene  expression,  thus 
inhibiting  the  androgen  stimulus. 
Medical  or  surgical  castration  is 
effective  in  the  withdrawal  of  the 
testicular  source  of  androgens, 
the  addition  of  Casodex  leads  to 
blockade  of  the  adrenal  source  of 
androgens  at  the  tumour  site.  This 
approach  is  known  as  Maximal 
Androgen  Blockade  (MAB). 

The  recommended  dose  for 


Dosage  and  administration:  the 

recommended  mean  dosage  for 
children  is  8mg/kg/day  admin- 
istered iir  two  divided  doses  at 
12-hour  intervals. 

A  suggested  dosage  regimen  is: 
below  six  months,  8mg/kg/day  in 
two  divided  doses;  six  months  to 
two  years,  5ml  twice  daily;  three 
to  eight  years,  10ml  twice  daily; 
above  nine  years,  12.5ml  twice 
daily  or  lOOmg  tablet  taken  twice 
daily.  The  tablets  should  be 
taken  during  meals  for  optimal 
absorption. 

Reconstitution:  the  suspension 
is  pr  epar  ed  by  adding  water  to  the 
bottle  up  to  the  calibrated  mark 
and  shaking  thoroughly  to  obtain 
an  evenly-distributed  suspension. 
Contra-indications,  warnings: 
hypersensitivity  to  cephalosporin 
antibiotics,  patients  with  phenyl- 
ketonuria, as  the  product  con- 
tains aspartame.  Orelox  is  not  the 
preferred  antibiotic  for  the 
treatment  of  staphylococcal  pneu- 
monia and  should  not  be  used  in 
the  treatment  of  atypical  pneu- 
monia caused  by  organisms,  such 
as  Legionella,  Mycoplasma  and 
( 'hlamydia. 

Side-effects:  principally  gastro- 
intestinal   disorders,    such  as 
diarrhoea,  nausea,  vomiting,  and 
abdominal  pain  and  rash. 
Interaction:   bioavailability  is 


adult  males,  including  the  elderly, 
is  one  50mg  tablet  daily.  Treat- 
ment with  Casodex  should  be 
started  at  least  three  days  before 
commencing  treatment  with 
LHRH  analogue,  or  at  the  same 
time  as  surgical  castration. 

Side-effects  of  therapy  include 
hot  flushes,  pruritus,  breast 
tenderness,  gynaecomastica,  diar- 
rhoea, nausea  and  vomiting. 
Rarely,  cardiovascular  effects 
and  thrombocytopenia.  Zeneca 
says  periodic  liver  function 
testing  should  be  considered  as 
Casodex  is  extensively  meta- 
bolised in  the  liver. 

The  basic  NHS  price  for  a 
calendar  pack  of  28  tablets  is  5 128 
(S4.57  per  day). 
Zeneca  Pharma.  Tel:  01625 
535999. 


decreased  by  approximately  30 
per  cent  when  Orelox  is  ad- 
ministered with  drugs  which 
neutralise  gastric  pH  or  inhibit 
acid  secretions.  Antacids  or 
H2-blockers,  which  increase  gas- 
tric pH,  should  be  taken  two  to 
three  hours  after  Orelox. 
Pharmaceutical  precautions: 
reconstituted  suspension  can  be 
stored  for  up  to  ten  days 
refrigerated  (2-8°C). 
Legal  category:  POM 
Package  quantities:  calibrated 
amber  glass  bottles  containing 
granules  for  the  preparation  of 
50ml  (56.50)  or  100ml  (S10.89)  of 
suspension.  A  plastic  spoon  is 
supplied. 

Product  licence  number:  PL 

0109/0254. 


Famvir  for  herpes 

Famvir  (famciclovir)  is  now  1 
licensed  for  the  treatment  of  I 
genital  herpes  infections. 

Famciclovir  is  the  oral  form  of  d 
penciclovir,  which  has  in  vivo  and  I 
in  vitro  activity  against  human  ft 
herpes  viruses,  including  heipes  jl 
simplex  type  1  and  2  viruses,  a 
Smithkline  Beecham  says  it  is  I 
also  active  against  a  recently-  I 
isolated  aciclovir-resistant  heipes  fl 
simplex  virus  strain. 

The  recommended  dosage  for  1 
adults  with  first  episode  genital  1 
herpes  is  one  250mg  tablet  three  H 
times  daily  for  five  days.  In 
acute  recurrent  infections,  the  ■ 
dose  is  one  125mg  tablet  twice  fl 
daily  for  five  days.  Treatment  1 
should  be  initiated  during  the  I 
prodromal  period  or  as  soon  as  9 
possible  after  onset  of  lesions. 

Famvir  is  available  as  a  first  ■ 
episode  pack  containing  15  x  I 
250mg  tablets  (£76.68)  and  an  I 
acute  recurrence  pack  of  ten  x  I 
125mg  tablets  (525.56). 
Smithkline  Beecham  Pharma. 
Tel:  01707  325111. 


New  oral  treatment 
for  prostate  cancer 
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FAST  ACTING . 
ANTIHISTAMINE 


RAPID  RELIEF 
FROM  HAYFEVER "  . 
AND  OTHER 
ALLERGY  SYMPTOMS 


LASTS  ALL  DAY 

I  avoids" 

DROWSINESS  . 


TERFENADIME 


Triludan/T  riludan  Forte  Produc!  Information 
Presentations:  Trbdm  Tablets:  Each  tablet  contains  60mg ' 
terfenadine  Tnludan Forte  Tablets:  Each  tablet  contains  ,120mg 
tertenadine.  Uses:  Antihistamine  indicated  loi  symptomatic  relief  ol 
haylevei,  allergic  rhinitis  and  allergic  skin  sondiliorls .  Oosage  and 
Administration:  AduB and  Chita  tm  12  years:  As  alingle  or 
two  divided  doses;  Allergic  skin  conditions  120mg  daily.  •  Haylever, 
allergic  rhinitis.  Starling  dose  60mg  daily,  increase  to  1 20mg  daily  i 
requited.  Children  Allergic  skin  conditions,  haylever,  akrgic 
j  *<*.*12years,30rng  twice  daily  Do  not  exceed  the  maximupt 
1  recommended  dose  Contra-indications,  warnings  etc. 
I  Conlra-indications.  Concomilanl  use  with  oral  keloconazole  or 
'  .  itraconazole  or  erythromycin.  Use  in  patients  with  significant 


#  1  # 


/jaylever  is  o: 


hepatic  dyslOnclion  Known  hypersensilivily  lo  the  drug  ferftjs, 
"  QT  prolongation  and/or  ventricular  arrhythmias,  including  torsades, 
-^tle  poinles  have  been  reported  al  doses  higher  than  those, 
recommended  a'hd  at  normal  doses  in  patents  whose  tertenadine 
metabolism  is  impaired  by  drugs  or  by  liver  disease  (see  Conlra- 
.  indications').  II  syncope  Occurs,  tertenadine  should  be  discontinued 
"  and  the  patient  evaluated  lor  potential  arrhythmias'  Precautions: 
Tertenadine  is  not  recommended  in  patients  in  whom  electrolyte 
imbalance  or  prolonged  QT  interval  are  known  or  suspected: 
Concomitant  use  ol  tertenadine  is  no,t,iecommended  in  patients 

*  receiving  potentially  arrhythmogen«"drugs  and  those  producing 

*  eleclrolyle  imbalance:  astemizole.  Although  evidence  is  lacking,  the 
risk  darrh*nia  might  be mcreased'(see  Warnings')  Sde-ettects 


'  The-tollowmg  side-eflects  have  been  reported  abdominal  pain  and  ' 
dyspepsia,  alopecia,  anaphylaxis,  angjoedema,  arrhythmias,    , . 
bronchoSpasm,  contusion;  convulsions,  depression,  dizziness,  % 
headache,  insomnia,  jaundice,  liver  dyslunctibn,  menstrual  '  ' 
disorders,  musculoskeletal  pain,  nightmares,  palpitations,  f\ 
paresthesia,  photosensitivity,  rash,  sweating,  syncope  (see" 
'Warnings'),  tremor,  visual  disturbances.  In  objective  tests  Tnludan 
has  been  shown  lobe  tree  torn  cenlral  nervous  system  side-eflecls 
Reports  of  drowsiness  are  extremely  rare  but  it  is  advisable  fb  check 
the  individual  response  betorssdriving  or  pertormeg  complicated  i- 
lasks  Drug  Inleiacfionf,  Use  with  oral  keloconazole  or  itraconazole 
is  contra-indicated  Use  with  erythromycin  is  contra-indicated.  - 
Concunenl  use  with  other  imidazole  oral  antifungals  oi  other  ,§ 


macrolirje  antibiotics  is  not  recommended.  Concurrent  use  ol  drugs 
with  arrhylhmogenic  potentiator  those  causing  eleclretyje  imbalance 
is  not  tftgrnmenrJed  (see  lull  dala  sheet).  PharmacerJItcal  - 
Precautions:  None,  Legal  Category:  P  Package  Quantities: 
Tnludan  Tablets  Pacts  oLtO  tablets!  TnludahFodeTablets  Pa* 
ol  7tabiels.  Product  Licence  Numbers  TrUan  Tablets 
442510024  Tnludan  Fode  Tablets'  442510091  Retail  Price  inc. 
VAT:  Tnludan  Tablets  pack  o!  to  2.89  Tnludan  Forts  Tablets  pack 
ol  7  £3  89  Date  ol  preparation:  Maich  1 995  Furthef  information 
including  Product  Data  Sheet  is  available  Irom;  Hanon.^s 
Menefi  Dow  Ltd,  Lakeside  House,  Slockley  Park,  Uxiwdgel 
MiddlesexfllB!  1 1  BE.  Marion.  Merreli,  Dow  and  :sm 
Triludan  are  (egislered  trademarks. 
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HELP  YOUR  CUSTOMERS  TO 
EATHER  INDIGESTION 


Asilone 

Aluminium  Hydroxide  BP,  Magnesium  Oxide  BP  and  Dimethicone. 

LONG  LASTING  RELIEF 


Asilone 


Seton 

mmm  Healthcare  Group  pic 

Asilone  is  only  available  in  pharmacy.  Asilone  is  a  Trade  Mark. 


Product  Information.  Asilone  Liquid  and  Suspension:  White  suspension  containing  in  each  5ml.  Dried  Aluminium  Hydroxide  BP  420mg.  Light  Magnesium  Oxide  BP  7umg  Activated  Dimethicone  135mg  Dosage:  Adults  and  Children  over 
12  years:  5-10ml  liquid  after  meals  and  at  bedtime  Pack  size  200ml;  500ml.  Not  suitable  for  children  under  12  years  Asilone  Tablets:  each  tablet  contains  Dried  Aluminium  Hydroxide  BP  500mg.  Activated  Dimethicone  270mg.  also  contains 
Su<  rose  1.1  g.  i  u  isage  Adults  and  Children  over  12  years;  1  or  2  tablets  to  be  chewed  or  sucked  before  meals  and  at  bedtime.  To  relieve  heartburn,  the  tablets  to  be  sucked  slowly.  Pack  size  24.  Not  suitable  for  children  under  12  years. 
Uses:  Asilone  Liquid,  Suspension  and  Tablets  are  effective  in  the  relief  of  indigestion,  flatulence,  acidity  and  heartburn  Warnings:  Antacids  may  interfere  with  the  absorption  of  tetracyclines,  rifampicin,  warfarin  and  digoxin  -  if  taken  at 
the  same  time  Asilone  is  not  recommended  in  flatulent  abdominal  distention  possibly  related  to  intestinal  obstruction.  Antacid  preparations  should  not  be  administered  in  severe  debilitation  or  renal  impairment.  Pregnancy.  Antacids 
should  m  it  be  used  during  the  first  trimester.  Overdosage:  No  cases  of  overdosage  have  been  reported.  In  healthy  people,  the  components  of  Asilone  are  not  expected  to  cause  specific  local  or  systemic  toxicity  even  in  acute  overdosage. 
Sodium:  The  sodium  content  of  Asilone  Liquid,  Suspension  and  Tablets  is  extremely  low,  making  them  especially  suited  where  there  is  co-existing  hypertension,  congestive  heart  failure,  hepatic  and/or  renal  failure  Pharmaceutical 
Precautions:  Suspensi*  m  and  Liquid  -  do  not  freeze.  Product  Licence  Number:  Asilone  Liquid:  ()  !27/0058  Asilone  Suspension:  0127/0(157  Asilone  Tablets:  0327/0055.  Licence  Holder:  Crookes  Healthcare  Ltd.  Legal  Category:  GSL  Retail 
Selling  Price:  liquid  £2  60,  Suspension  £3.44,  Tabids  £2.65  Distributor  Seton  Healthcare  Group  pic,  Tubiton  House,  Oldham,  OL1  3HS,  Lancashire.  0161  652  2222  Date  of  Revision:  April  1995. 


COUNTE 


Adcortyl  in  Orabase  now  OTC 


Adcortyl  in  Orabase,  the 
most  widely-prescribed 
treatment  for  mouth 
ulcers,  is  now  available 
OTC  following  its  recent 
deregulation.  Its  active 
ingredient  is  a  cortico- 
steroid (triamcinolone 
acetonide  0. 1  per  cent 
w/w)  which  reduces  the 
painful  swelling  and 
inflammation  around  the 
ulcer. 

Orabase,  a  unique 
paste  which  sticks  to  the 
moist  surface  of  the 
mouth,  forms  a  film  over 
the  ulcer  which  helps 
relieve  pain  by 
protecting  the  exposed 
nerve  endings.  In 
addition,  it  holds  the 
active  ingredient  against 
the  affected  area  for  a 
prolonged  period.  The 
company  says  Adcortyl 
in  Orabase  can  reduce 
ulcer  duration  by  up  to 
50  per  cent.  The 
specially-designed  5g 
pack  will  retail  at  £3.95. 

When  applying  the 
paste  the  mouth  ulcer 
should  be  dried,  then  a 
small  amount  smeared 
on  using  a  clean,  dry 
finger.  Ideally,  it  should 
be  used  at  night,  but  if 
required  it  can  also  be 
applied  a  further  two  to 
three  times  daily  to  a 


maximum  of  four  times 
in  24  hours.  If  symptoms 
persist  after  five  days, 
the  patient  should  be 
referred  to  a  GP  or 
dentist. 

It  is  estimated  that  4.5 
million  people  in  the  UK 
suffer  from  mouth 
ulcers,  averaging  out  at 
375  and  more  sufferers 
per  pharmacy. 
Traditionally,  these  have 
self-medicated  with 
antiseptics  and  topical 
analgesics  winch  provide 
transient  relief. 

Manufacturer 
Bristol-Myers  Squibb 
believes  the  launch  of 
this  product  will  create 


growth  in  the  market 
and  offer  substantial 
profit  opportunities  for 
pharmacists  at  a  33  per 
cent  POR. 

To  support  the  launch 
Bristol-Myers  Squibb  is 
running  a  £250,000  initial 
trade  marketing 
campaign,  including 
advertising,  POS 
materials,  customer 
education  leaflets  and 
training  materials  —  a 
platform  from  which  the 
company  intends  to 
launch  a  consumer 
campaign  later  this  year. 
Bristol-Myers  Squibb 
Pharmaceuticals  Ltd.  Tel: 
0181  572  7422. 


PiRfTOr 

Syrup 


PIRITON 


Piriton  tablets  and  syrup 
have  been  repackaged  to 
reflect  their  use  in  the 
treatment  of  allergies. 

The  syrup  (suitable  for 
ages  one  year  and  over  ) 
is  packaged  in  a  carton 
with  a  5/2. 5ml  plastic 

Cottoning  on 


The  US's  leading  brand  of 
cotton  pad  is  being 
launched  in  the  UK  by 
Hexel  International. 

Called  Swisspers,  a 
pack  of  80  retails  at 
SI.  45. 

They  are  available  in 
display  trays  of  eight 
polybags,  with  an  intro- 
ductory offer  of  17  bags 
for  16  from  May-June. 

Swisspers  are  being 
distributed  via  Ceuta 
(01202  780558). 
Hexel  Iniemaifiona!  Ltd 
Tel:  01494  537000. 


Cow  &  Gate  unveils  new  range  of  dry  packet  meals  for  babies 


A  year  on  from  the 
acquisition  of  Robinsons 
dry  babymeals,  Cow  & 
Gate  is  unveiling  its 
range  of  packet  meals. 

The  portfolio  com- 
prises Breakfast,  Lunch, 
Desserts  and  Tea-time 
variants  in  125g  boxes. 

Each  clearly  shows 
target  user  groups  and  an 
ingredient  list.  Recipes 
include  sunshine  banana, 
casseroled  vegetables 


with  beef,  summer 
vegetables  with  tomato, 
summer  fruit  compote 
and  spaghetti  bolognese. 
Prices  start,  at  rsp  £1.63. 

Joining  the  range  in 
June  is  First  Tastes, 
designed  to  lead  babies 
from  baby  rice  to 
mainstream  meals.  First 
Tastes,  says  Cow  &  Gate, 
maintains  the  texture  of 
baby  rice,  but  has  more 
flavour  and  a  real  fruit 


content.  It  also  boasts  a 
lower  sugar-  level  than  a 
home-made  equivalent. 
Four  varieties  —  potato 
&  cauliflower,  carrot  & 
tomato,  peach  & 
raspberry  and  apple  & 
strawberry  —  come  in 
lOOg  boxes  at  rsp  £1.59. 

A  £  1  million  support 
package  for  the  range 
includes  press  advertis- 
ing, plus  mother  and 
baby  activity  cards  and 
money-off  coupons. 

The  company  has  also 
rethought  Olvarit, 
introducing  pack  and  tray 
colour-coding,  more 
informative  ingredient 
packaging  plus  new 
turkey  and  yoghurt 
recipes. 

Cow  &  Gate's  fruit 
breakfasts  and  desserts 
and  First  Fruits  and  First 


Vegetables  now  come  in 
HOg  jar  sizes  (rsp  £0.39). 

In  support,  sales  reps 
are  offering  pharmacists 
25  different  promotions, 
covering  multi-buy  or 
price  offers,  while  an 
updated  training  pack 
should  be  published 
before  the  end  of  June. 

For  consumers,  there 
is  a  £1.5m  TV  campaign 
and  in  July  a  home-made 
r  ecipes  book  based  on 
entries  in  last  year's 
home-made  recipe 
challenge. 

In  the  summer,  the 
1994  winning  recipe, 
Mediterranean  vegetables 
with  lamb,  will  be 
launched  alongside 
new-look  baby  juice 
labels. 

Cow  &  Gate  Nutricia  Ltd. 
Tel:  01225  768381. 


PIRITGN 


redesign 


spoon  (£2.49,  150ml). 

The  tablets  (suitable 
for  six  years  and  over) 
are  now  supplied  in 
packs  of  six  cartons  with 
an  rsp  of  £1.99  pet  unit. 
'  =  >i  &  Hsnburys  Ltd.  Tel 
0181  990  9888. 


Summertime 
Allergan 

Allergan  is  gearing  up  for 
summer  sales  by  bringing 
in  special  holiday  sizes  of 
its  two  contact  lens 
solutions. 

Complete,  the 
one-bottle  solution  is 
now  available  in  a  120ml 
pack  (which  lasts  for  t  wo 
weeks)  and  will  be  joined 
by  a  bottle  of  Oxysept  1 
Step  in  the  same  size  in 
June. 

The  new  pack  sizes 
will  be  promoted  through 
women's  magazines  and 
national  and  regional 
newspapers. 
•  The  company  is  also 
producing  a  free  leaflet 
with  tips  on  how  to  look 
after  eyes  on  holiday. 
Allergan  Ltd.  Tel:  01494 
444722. 
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COUNTERPOINTS 


Platinum  protection 
from  Colgate 


Colgate-Palmolive  is 
entering  the  whitening 
toothpaste  sector  with 
the  introduction  of 
Colgate  Platinum. 

Priced  at  £3.99  for  a 
50ml  tube,  Colgate 
Platinum  combines 
whitening  with 
cavity-fighting 
properties,  tartar  control 
and  fluoride  protection. 

The  May  launch  is 
being  supported  by  a 
5750,000  advertising 


campaign  which 
includes  ads  in  the 
women's  press  and 
sampling  activity. 
•  Colgate  is  also  starting 
a  new  advertising  push 
for  its  Colgate  Total 
toothbrush.  The 
40-second  ad  runs  for 
tluee  weeks  from  May  1, 
and  focuses  on  the 
brush's  three-bristle 
system. 

Colgate-Palmolive  Ltd. 
Tel:  01483  302222. 


A  new  addition  to  the 
Yardley  Aromatherapy 
range  is  a  Ylang  Ylang 
and  Pettigrain  soap. 

Part  of  the  Sensual 
collection,  it  has  an 
exotic  scent  and  is 
coloured  purple.  It  retails 
at  £1.49  for  a  100g  bar. 

Yardley  has  also  now 
incorporated  tiny  pieces 
of  loofah  into  its 
Rosemary  &  Melissa 
Fresh  Start  Soap  (100g, 
£1.49). 

•  The  company  has 
announced  that  from  May 
1  the  Esprit  Vital  range  is 
to  be  discontinued. 
Yardley  says  that  it  has 
been  superseded  by  the 
Aromatherapy  collection. 

Yardley  of  I  o  don.  Tel: 

01268  522711. 


Philips  looking  trim  for  spring 


Philips  has  introduced  a 
new  range  of  trimmers  — 
three  for  beards  and  its 
veiy  first  for  moustaches. 

The  beard  trimmers  — 
the  rechargeable/mains 
HS090,  rechargeable 
HS080  and  battery  HS060 
—  have  a  six-position 
adjustable  depth  guide, 
plus  a  hinged  cutting  unit 
and  new  comb  design. 
The  company  says  that 
the  trimmers  are  very 
quiet. 

The  top  of  t  he  range 
HS090  has  an  added 
feature  of  a  fine  trimmer 
for  more  precise  cutting 
and  shaping.  It  retails  at 
S44.95.  The  rechargeable 
retails  at  £29.95  and  the 
battery  at  S  18.95. 

The  moustache 


trimmer  has  a 
four-position  adjustable 
trimmer  depth  guide  and 
a  detachable  cutting  unit 
for  cleaning  and 
maintenance.  It  retails  at 
£19.95. 

Philips  Home  Appliances. 
Tel:  0181  689  2166. 


Moneyspinning  point  of  sale  stand  from  Eylure 


A  new  display  stand  from 
Eylure  boasts  it  can 
generate  almost  £300  of 
turnover  from  a  veiy 
small  footprint. 

The  Moneyspinner  is 
designed  to 

accommodate  six  units  of 
each  of  the  12  differ  ent 
styles  within  Eylure's 


Naturalite  collection  of 
strip  eyelashes.  There  is 
also  a  section  within  the 
stand  which  houses  24 
units  of  Eylure's  Lashfix 
adhesive. 

This  stand  is  available 
as  a  package  (complet  e 
with  stock)  for  £188.32. 
As  an  introductory  offer, 


Eylure  is  supplying  24 
free  sets  of  Lashfix 
adhesive  with  the  stand. 
A  hundred  consumer 
leaflets,  containing 
guidelines  on  selection, 
are  also  included. 
Original  Additions 
(Beauty  Products)  Ltd. 
Tel:  0181  573  9907. 


One-Step  to  Improve 
{Your  Professional 
Profits! 


Early  Bird® 
Professional 
Pregnancy  Test 
for  In-Pharmacy  use 


New  Early  Bird®  Professional  introduces  a  new  era  in  low  cost  pregnancy  tests. 

Advanced  technology  has  enabled  us  to  reduce  the  cost  of  Early  Bird®  Professional  to  just  £33.50  or  £1.67  per  test.  Now  available  in 
packs  of  20,  Early  Bird®  Professional  is  a  quick,  simple  and  accurate  test.  With  a  new  low  cost  that  will  work  wonders  for  your 

professional  profits. 

Now  available  from  A  AH,  Barclays,  Numark,  Unichem  and  other  leading  wholesalers. 




Kent  Pharmaceuticals  Limited,  Ashford,  Kent,  TN23  6LL.  Freephone  Order  Line  on  0800  220280 


ADVERTISEMENT 


Aspirin  forges  new  advances 
in  clinical  medicine 


The  benefits  of  aspirin  have  long  been 
recognised,  with  earliest  reports  that 
Hippocrates  used  a  brew  of  willow 
leaves  (containing  salicin  -  a  precura  >r  <  >f 
acetyl  salicylic  acid)  as  a  pain  killer 
around  the  4th  century  BC.  Today, 
aspirin  is  still  being  recommended  f<  ir  its 
powerful  analgesic,  anti-pyretic  and  anti- 
inflammatory effect.  But  as  we're 
discovering,  aspirin's  versatility  extends 
much  further,  with  many  new, 
potentially  life-saving,  clinical  appli- 
cations emerging  every  day, 

Researchers  now  know  that  aspirin 
works  by  inhibiting  the  synthesis  of 
prostaglandins,  chemical  mediators 
which  are  responsible  for  a  diverse 
spectrum  of  physiological  responses. 
Prostaglandins,  for  example,  are 
responsible  for  'the  inflammatory 
response'  -  the  characteristic  pain, 
swelling,  redness  and  heat  that 
accompany  tissue  damage.  They  also 
cause  blood  to  clot  by  encouraging 
platelet  aggregation. 

Aspirin's 

anti-platelet  effect 

Most  recently,  researchers  have  been 
focusing  their  attention  on  the  vascular 
and  other  implications  of  aspirin's  anti- 
platelet effect.  There  is  little  doubt  that 
low  dose  aspirin,  taken  prophylactically, 
can  prevent  thrombosis,  and  reduce  the 
risk  of  heart  attack  and  stroke'.  Aspirin  is 
now  being  investigated  for  its  potential 
use  in  other  clinical  areas  thought  to  be 
linked  to  the  prostaglandin  pathway. 


New  uses  for  aspirin' 

Pregnancy-induced  hypertension 
Foetal  growth  retardation 
Dementia 
Alzheimer's  Disease 
Colon  cancer 
Pregnancy  pre-eclampsia 

Diabetic  retinopathy, 
nephropathy,  neuropathy 
Pulmonary  embolism 

'  Currently  bera  researched 


Aspirin's  role  in 
pregnancy 

Two  of  the  leading  causes  of  death  in 
litem  are  foetal  growth  retardation  and  a 
condition  called  pregnancy  toxaemia, 
which  affects  the  mother  by  causing 
dangerously  high  blood  pressure  and 
kidney  damage.  The  two  are  thought  to 
be  linked,  and  both  have  their  origins  in 
the  'spiral'  arteries  of  the  placenta. 

A  certain  amount  of  thrombosis  is 


"1  would  be  comfortable  with  GPs 
giving  low-dose  aspirin  at  12  weeks  to 
women  who  they  think  are  at  risk  of 
early  onset  pre-eclampsia". 

deSwiet M,  Monitor  Weekly  16 March  1994:8. 


normal  in  these  vessels,  but  when  the 
degree  is  unusually  high,  blood  flow  to 
the  foetus  can  be  almost  completely 
blocked,  resulting  in  foetal  growth 
retardation,  or  toxaemia. 

The  Lancet  recently  published  the 
results  of  a  major  placebo-controlled  trial 
of  low-dose  aspirin  in  9,364  at-risk 
pregnant  women1.  Aspirin  was  found  to 


13  week  old  foetus,  showing  the  'spiral' arteries 
of  Ok  placenta 

reduce  significantly  the  likelihood  of 
preterm  delivery,  with  progressively 
greater  reductions  in  proteinuric  pre- 
eclampsia the  more  preterm  the  delivery, 
The  average  weight  of  all  babies  born  to 
women  allocated  aspirin  was  significantly 
greater  than  that  in  the  placebo  group. 
The  trial  also  found  that  aspirin  may 
prevent  early-onset  pre-eclampsia  in 
women  especially  at  risk,  particularly  if  it 
is  started  before  16  weeks'  gestation. 

Aspirin  in  bowel 
cancer 

Increasing  evidence  suggests  that 
high  levels  of  prostaglandins  in  the 
bowel  cause  colon  cancer.  Aspirin's 
inhibitory  effect  along  the  prostaglandin 
pathway  has  raised  speculation  that  it 
helps  prevent  some  cases  of  colon 
cancer.  It  is  also  postulated  that  aspirin 
acts  as  a  "free  radical  scavenger", 
effectively  mopping  up  these  potentially 
destructive  biological  particles.  More 
research  is  under  way  -  hopefully  aspirin 
will  offer  some  new  treatment  options  for 
this  potentially  fatal  condition. 

Aspirin  in 
dementia 

About  25%  of  people  over  the  age  of 
70  have  some  degree  of  "multi-infarct 


dementia",  in  which  tiny  vessels  of  the 
brain  are  blocked  by  clumps  of 
aggregated  platelets.  Aspirin  has  been 
shown  to  improve  the  condition  of 
sufferers'.  These  encouraging  results 
have  led  to  the  implementation  of  larger- 
studies,  which  are  currently  in  progress. 

There  is  also  the  suggestion  that  the 
tragic  Alzheimer's  Disease  is  a  progres- 
sive inflammatory  process,  and  that 
sufferers  may  benefit  from  non-steroidal 
anti-inflammatory  drugs  like  aspirin.  It  is 
too  early  yet  to  make  recommendations, 
but  first  results  suggest  that  aspirin  may 
offer  some  real  hope. 

The  future  for 
aspirin 

Aspirin's  potential  for  prevention  and 
treatment  of  some  of  the  world's  most 


distressing  and  refractory  conditions  is 
becoming  increasingly  clear.  Ironically, 
one  of  the  oldest  drugs  known  to  man  is 
now  providing  new  solutions  to  today's 
medical  problems.  As  the  list  of  potential 
benefits  of  aspirin  continues  to  grow,  it  is 
anticipated  that  even  more  people  will 
be  helped  by  this  versatile,  cost-effective 
and  remarkable  remedy  in  the  years 
to  come. 


References:  1.  BMJ  IWi,  jOR  81-106.  2,  Lancet  1994; 
343  619-29  J.  J  Am  Gerialr  Soc  19H9;  37(6):  549-55 


THE  EUROPEAN  ASPIRIN 
FOUNDATION:  IMPROVING 
ASPIRIN  AWARENESS 

The  European  Aspirin  Foundation  aims  to 
increase  the  knowledge  and  understanding 
of  aspirin,  probably  the  world's  oldest  and  most 
widely  used  medicine. 
By  stimulating  the  distribution  and 
exchange  of  information  and  discussion 
on  all  aspects  of  aspirin,  including  current 
research  and  old  and  new  therapeutic  uses 
for  it,  the  European  Aspirin  Foundation 
helps  to  co-ordinate  current  world-wide 
awareness  and  increasing  medical  research 
interest  in  this  vitally  important  medicine. 
Aspirin  is  a  versatile  and  trusted  home  remedy 
with  a  long  history,  that  also  promises  important 
new  applications  in  medicine. 

Find  out  more  about  new  uses  for  aspirin 

by  completing  this  coupon  and  returning  to  the  European  Aspirin 
Foundation,  PO  Box  7,  Ripley,  Woking,  Surrey,  GU23  6YU. 
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COUNTERPOINTS 


Be  Sure — round  the  clock 


Elida  Gibbs  is  targeting 
active  deodorant  users 
who  need  24-hour 
underarm  confidence 
with  the  launch  of  Sure 
24  Hour  Intensive. 

Designed  for  those 
wanting  more  than 
'superdry'  brand 


protection,  24  Hour 
Intensive  comes  in  two 
variants,  male  and 
unisex,  and  three 
applicators,  150ml 
anti-perspirant  aerosol 
(SI. 89),  75ml  stick 
(men's  range  only,  S2.39) 
and  new  50ml  Powerball 


aH!g'i'iv'tf* 

roU-on  (£1.39).  This  is 
said  to  leave  very  few 
visible  deposits  and  will 
not  crust.  Pricing  and 
sizing  ensures  more 
retailer  profits,  says 
Elida  Gibbs. 

The  May  22  launch 
will  be  supported  by  £3.8 
million  of  TV  and  press 
advertising  running  from 
June  19.  Adverts, 
featuring  tennis  star 
Steffi  Graf,  will  run  with 
the  strapline  'Day-long 
protection  for  round  the 
clock  confidence'. 

Packaging  sees  grey 
and  white  livery  for  the 
men's  and  blue/green  for 
the  unisex. 

The  Sure  brand  as  a 
whole  will  have  S5m 
support  during  1995. 
Elida  Gibbs  Ltd.  Tel: 
0171  486 1200. 


Welcome  to  the  Nature  Club 


A  new  toiletries  range 
from  the  US  is  making  its 
debut  in  the  UK  through 
Intrinsic  Beauty. 

The  Nature  Club's  skin 
care  products  are  based 
on  alpha  hydroxy  acid 
technology  and  are 
packaged  in  distinct 
floral  packs  with  unique 
lids.  The  five  products 


Asthmatic  kids  stick  with  3M 


Sheets  of  peel-off 
stickers  to  help  children 
and  teachers  identify 
their  asthma  inhalers  at 
school  are  available  from 
3M  Health  Care. 

The  stickers  feature  a 
blue  cartoon  character 
based  on  the  company's 


Autohaler  inhaler. 

Stickers  are  available 
in  sheets  of  eight  from: 
Autohaler  Device 
Stickers,  Respiratory 
Products,  3M  Health  Care, 
3M  House.  IVIorley  Street, 
Loughborough, 
Leicestershire  LE11  1EP. 


ON  TV  NEXT  WEEK 


Askit  Powders:  STV,  Grampian,  C4 


Bisodol  Heartburn:  All  areas  except  CTV  &  TT 


Colgate  Total  Toothbrush:  All  areas 
Dove  Bar:  All  areas 
Dove  Shower:  All  areas 


Halls  Soothers:  All  areas 
Imodium:  All  areas 
WSovelat:  All  areas  except  GMTV 


Special  Lil-lets  packs  for  independents 


Predictor:  U,  STV,  C,  A,  M,  C4 
Radox:  All  areas 

Remegel:  All  areas   

Rennie:  All  areas  except  CAR 


Sensodyne-Switch  Toothbrush:  All  areas  inc  satellite 
Seven  Seas  Cod  Liver  Oil:  G,  Y,  HTV,  C4,  GMTV 
Soft  &  Gentle:  All  areas 


GTV  Grampian,  BBorder,  BSkyB  British  Sky  Broadcasting, 
C  Central,  CTV  Channel  Islands,  LWT  London  Weekend, 
C4  Channel  4,  U  Ulster,  G  Granada,  A  Anglia,  CAR  Carlton, 
GMTV  Breakfast  Television.STV  Scotland  (central), 
Y  Yorkshire,  HTV  Wales  &  West,  M  Meridian, TTTyne  Tees, 
W  Westcountry 


A  new  size  pack  of 
Lil-lets  applicator 
tampons  is  now  available 
to  independents. 

The  new  ten-pack  has 
an  introductory  price  of 

Hob  m  herbals 

A  new  range  of  herbal 
supplements  for 
long-distance  travellers 
has  been  launched  by 
Herbalforce. 

The  Independent 
Travellers  'Go-Pack' 
range  comprises: 
Travelgen  (53.95),  which 
aims  to  make  travelling 
more  comfortable; 
Sunwise  (£4.95),  for  a 
change  of  climate; 
Entrogen  (£3.95),  for  a 
change  of  food  and 
different  diet;  and 
Timezone  (£4.95). 
Herbalforce  Natural 
Products  Ltd.  Tel:  016(66 
505025. 


S0.99  for  both  Regular 
and  Super  variants,  with 
eight  packs  in  each  outer. 

Sim  i«  S  Nephew 

Consumer  Products  Ltd. 
Tel::  0121  121  4750. 

Natural  sparkle 

A  new  entrant  in  the  UK's 
soft  drinks  market  is 
Hansen's  Natural  range. 

It  is  100  per  cent 
natural  and  additive-free. 
Variants  in  the  sparkling 
water  line  are:  Kiwi  & 
Strawberry,  Pink 
Grapefruit,  Mandarin  & 
Lime,  Country  Peach  and 
Summer  Berries.  Cans 
(300ml)  and  bottles 
(325ml)  retail  between 
£0.45  and  £0.55. 

There  is  also  a  range  of 
four  non-carbonated  iced 
teas,  retailing  at  £0.65- 
£0.85  for  473ml. 
Hansen  Beverage  Co  (UK) 
Ltd.  Tel:  0171  408  0345. 


retail  at  £5.75  (4oz)  and 
£2.25  (0.5oz). 

For  hair,  there  is  a 
range  of  five  antioxidant 
shampoos,  which  are 
said  to  promote  healthy 
hair  and  scalp.  The 
brightly  packaged  473ml 
bottles  retail  at  £3.45. 
Intrinsic  Beauty  (UK)  Ltd. 
Tel:  01403  891702, 

Snap  up  a  map 

A  new  single-use  camera 
from  Concord  comes 
with  a  map  featuring  the 
12  top  tourist  attractions 
in  London. 

The  specially- 
commissioned  map  gives 
directions,  opening  hours 
and  the  best 

photographic  position  at 
each  location.  It  has  been 
produced  in  five 
languages:  English, 
German,  French,  Spanish 
and  Japanese. 

Snap  n  Map  retails  at 
£9.99. 

Concord  Camera  UK.  Tel: 
0181  744  9444. 


Nail  and  lip 
protection 

According  to  Forsythe, 
even  nails  need  to  be 
protected  from  the  sun. 

Strong  UV  rays 
discolour  the  suspension 
lacquer  in  nail  polish, 
says  the  company. 
Forsythe  now  has  a  UV 
resistant  topcoat  which 
contains  henzophenone,  a 
clear  sunscreen  which 
protects  all  nails  colours. 
Trade  price  is  £4.50. 

The  company  also  has 
a  protective  sunscreen 
for  lips  which  can  be 
worn  on  its  own  or 
applied  over  a  matte  lip 
colour  (trade  price:  £4). 
Forsythe  Cosmetics.  Tel: 
0171  625  8012. 
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AMAZING  ANADIN 

The  all-purpose  analgesic 


For  everyday  aches  and  pains,  Anadin  is  at  the  cutting  edge  of 
modern  pain  relief  With  its  analgesic,  antipyretic  and  anti-inflamma- 
tory actions,  Anadin  is  well  equipped  to  deliver  fast  and  effective 
relief  in  a  wide  range  of  indications. 

Whether  it's  for  headaches,  period  pains  or  muscular  strains  and 
sprains,  you  know  you  can  trust  Anadin  to  work. 

It's  well  worth  recommending  to  your  customers. 


48               COATED  CAPLETS 

FAST  PAIN  REUE 

: 

!  j ' 

F 

EASY  TO  SWALLOW  SHAPE 

UJ 

(Contains  aspirin  and  caffeine) 
THE  UK'S  Nol  BRAND  OF  ASPIRIN 


swelling  and  Ttfln^ss  Relief  of  headachT  mlar^'ne  neufala^a  toothache        m    1      "h  325  «•  -  Ph  Eur  15  «*  **  «  ***  — =  pains.  sciatica,  lumbago,  frbrositrs.  muscula,  aches  and  pains,  Jen, 

hours  Children  under  T       ,    ,  . T    T   ,  *  "        Pa'nS  ""'  a"d  «"""••  S»"l*«"<»  ™W  of  influent,  tevenshnese.  feverish  colds.  Dosage:  Adults  and  the  elderly:  one  to  two  caple.s  ever,  4  hours  Do  no.  exceed  12  duplet .it  any  24 

lis  olRel  l„d  0;    ,„,e^  *  CM<°  M«>«™  Pe?<«=  "—On.  naernophil.a,  concur,  an„-coagu,an,  therapy,  aspirin  hypersensitive,  children  under  12  years  and  when  breast  feeding  because  of  possrble 

may  bTS3t^^rA^?r^     -  °'   a"  C°a9"'an,S'  hePa"n'  ""a**"**  «*  "WW™-**  «"  P>*W"  «"»**  «%  reduce  the  effects  of  spironolactone  and  pyrazinamide  The  uuccsur  c  effects  o.  probenecid  ^  * 

'^SSJ^lHltZZ!  ,       aa«h,"°°mpa»b«°s:         **«■  «*•  ***  P-*-*  «*  ><«*":  **  «™»n™*l  Overdosage:  Only  persons  undu,y  sensftrve  to  asprnn  wi,l  show  symptoms  arte,  taking  the  product 

acidosis:  CNS  depretion  Z  Lad to a  trd  ovaecula colt  a  d  T  wf™up°"  ^P'0™  s"°"ld  ^'"">  s«'^  intoxication  from  heavy  overdosage  is  shown  by  hypervenh.a.ron.  fever,  restlessness,  ketos.s.  respirator  a.Kalosis  and  metabotio 
at  *p,  8  a.  6,p °   2Tmp  24  at  £°  40  48  a  ^4  96  a,  A  n    T     ?  ,a,,u'\Pha'mareullcal  ^autrons:  No  special  precautions.  Legal  Category:  Up  to  25  capfets.  GSL.  Over  25  caplets,  Pharmacy  only.  Package  quantities  and  prices  (ex  VA^:  4  caplets 

blp,  84p.  24  at  £1.40,  48  at  £2.14.  96  at  till.  Product  Ucence  No:  PL  0165/0060.  Date  of  Preparatron:  March  1995.  Shelf  Life:  5  years.  Whitehall  Laboratory  Limited,  Huntercombe  Lane  South.  Taplow  Maidenhead  Berkshire  SL6  OPH  *Trad6  Mark 
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CPA  SILVER  JUBILEE 


Serving 


ZIMBABWE  1995 
6th  Conference  -  Harare 
Commonweath 
Pharmaceutical 
Association 


Some  299  delegates  from  37  countries  met  in 
Harare,  Zimbabwe,  this  week  to  celebrate  the 
Commonwealth  Pharmaceutical  Association's  Silver 
Jubilee  and  to  consider  how  to  provide  quality 
pharmacy  services  to  their  communities 


April  24-28, 1995 


Professions  need  to  ensure  high 
standards  of  professional  service 
to  achieve  the  degree  of  public- 
confidence  in  the  integrity  of  their 
practitioners  that  will  enable 
them  to  influence  behaviour  in 
society  generally.  Their  own 
houses  must  be  in  order;  their 
ethical  rules  should  be  reason- 
able; and  their  enforcement 
procedures  effective  and  trans- 
parent, former  Commonwealth 
Pharmaceutical  Association  sec- 
retary Raymond  Dickinson  told 
conference  when  he  gave  the  B  V 
Patel  Memorial  Lecture  on  April 
24. 

Cost  containment  in  healthcare 
in  all  countries,  and  the  emphasis 
on  market  forces  and  competition 
in  some,  made  it  even  more 
important  to  maintain  standards 
of  conduct  and  practice  that  will 
safeguard  the  quality  of  patient 
care.  "There  must  be  no  question 
of  sacrificing  quality  on  the  altar 
of  cost  containment,"  he  said. 

Mr  Dickinson  commended  to 
conference,  and  to  the  Inter- 
national Pharmacy  Federation 
(FIP),  the  CPA's  1993  'Ethical 
principles  in  Commonwealth 
pharmacy',  which  said  that 
international  bodies  should  form- 
ulate fundamental  principles  of 
pharmacy  ethics,  leaving  member 
associations  to  use  them  as  the 
basis  for  national  codes  and 
guidance.  "...  A  national  ethical 
code  needs  to  be  'owned'  by  those 
to  whom  it  applies  ..." 

For  instance,  pharmacists  have 
an  ethical  duty  to  the  public  to 
counterbalance  any  attitudes  or 
proposals  that  could  lead  to  the 
production  of  substandard  medi- 
cines or  to  misleading  advert- 
isements or  information. 

While  the  acquisition  and 
distribution  of  medicines  was  the 
essential  core  of  the  service,  it  is, 
in  itself,  not  a  passport  to 
consultation  by  others  on  the 


Raymond  Dickinson  warned 
against  sacrificing  quality 

action  of  medicines  in  therapeutic 
treatments.  That  required  a  dem- 
onstration that  pharmacists  had  a 
unique  contribution  in  patient 
care  not  available  from  other 
team  disciplines. 

Community  pharmacy  profess- 
ional practice  was  characterised 
by  the  dispensing  of  prescribed 
medicines,  the  sale  of  medicines 
and  the  provision  of  advice  on 
symptoms  —  with  or  without  the 
sale  of  a  medicinal  product. 

Practice  research  results  and 
everyday  community  pharmacy 
practice  were  examples  of 
comprehensive  pharmaceutical 
expertise  and  added  value 
available  to  the  primary  care 
team. 

Pharmacists  must  also  remem- 
ber that  "persons  of  influence  in 
any  country"  are  pharmacy  cus- 
tomers. "They  will  only  accept  the 
arguments  of  the  profession's 
representatives  when  they  wit- 
ness, personally,  the  effective- 


ness of  pharmacy  service,"  he 
said. 

Mr  Dickinson  maintained  that 
this  was  vitally  important,  both  in 
countries  in  which  some  or  all 
medicines  can  be  sold  from 
pharmacies,  and  in  others  where 
the  profession  is  seeking  to  have 
such  arrangements  introduced. 

"Never  forget  that  consumer 
organisations,  while  welcoming 
advances  in  professional  prac- 
tice, will  also  want  to  test  whether 
such  practices  are  being  im- 
plemented —  often  by  covert 
investigation,"  commented  Mr 
Dickinson. 

As  the  profession's  'shop 
windows',  community  pharm- 
acies must  try  to  change  ex- 
ternally and  internally  so  as  to 
demonstrate  the  distinction 
between  professional  activities 
and  non-pharmaceutical  retailing. 
This  would  help  alter  the  per- 
ception that  someone  who  prac- 
tices from  premises  which 
appear  to  be  devoted  primarily  to 
commercial  activities  will  not 
have  the  objectivity  to  put  patient 
care  before  profit. 

Nevertheless,  surveys  in  a 
number  of  countries  show  that 
pharmacy  is  among  the  highest- 
ranking  professions  in  terms  of 
integrity,  ethics  and  respect.  And 
there  are  substantial  advantages 
in  having  High  Street  premises 
which  do  not  have  the  formal  and 
sometimes  intimidating  atmos- 
phere of  a  clinical  consulting 
room. 

"I  feel  strongly  that  in  certain 
countries  the  provision  of 
health-related  services  through 
community  pharmacy  will  not  be 
accepted  readily  as  an  integral 
part  of  primary  healthcare  until 
there  is  a  significant  change  in  the 
perception  of  its  priorities  among 
those  with  relevant  political  and 
professional  influence,"  said  Mr 
Dickinson. 


Dr  T  J  Stamps,  minister  for  health 
and  child  welfare  in  Zimbabwe, 
opens  the  Silver  Jubilee  CPA 
Conference  in  Harare 

CPA  -  a  history 

Founded  in  1970  to  promote 
pharmacy  in  the  Commonwealth, 
the  CPA  has  had  four  presidents 
and  three  secretaries  in  25  years. 
Albert  Howells  —  The  first 
president  and  'founding  father'. 
His  groundwork  has  enabled  the 
CPA  to  become  one  of  the  most 
successful  professional  Common- 
wealth organisations. 
Dr  J  N  Banerjee  of  India  1982  — 
Forged  strong  links  with  the 
Commonwealth  secretariat  and 
World  Health  Organisation. 
Alt'  Scales  of  Canada  1987  — 
Brought  the  CPA  and  the  Inter- 
national Pharmaceutical  Feder- 
ation (FIP)  into  formal  harmony. 
Brian  Tidswell  of  New  Zealand 
1991  _  Canvassed  governments 
of  Pakistan  and  Bangladesh  to 
find  a  place  for  graduate  phar- 
macists in  state-run  hospitals  and 
in  health  advisory  posts. 

The  late  Desmond  Lewis, 
former  RPSGB  secretary  and 
registrar,  was  the  founding  sec- 
retary, assisted  by  Raymond 
Dickinson  and  John  Ferguson. 
Philip  Green,  Mr  Dickinson's 
successor  at  the  Society,  has 
taken  over. 
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Pharmaton 
Capsules 

Vitamins,  Minerals  and  Ginseng 


l^RMATON  CAPSULES  PRESCRIBING  INFORMATION  :  UK 

[fentation:  Brown,  soft  gelatin  capsules  containing  standardised 
feng  extract  G1 1 5  40.0mg;  2-dimethylaminoethanol  hydrogen 
.rate  26.0mg;  multi  vitamins  and  minerals.  Indication: 
mention  of  vitamin  and  mineral  deficiencies  and '  symptoms 
juently  associated  with  these.  Dosage:  One  capsule  a  day  with 
akfast.  Not  recommended  for  children.  Contra  indications: 
ercalcaemia,  haempchromatosis  or  iron  overload  syndromes. 


Precautions:  Allowance  should  be  made  for  vitamins  and  minerals 
obtained  from  other  sources.  Pregnancy:  Large  doses  of  Vit  A  have 
been  found  to  be  teratogenic  during  1  st  trimester.  Vit  D  during  last 
trimester  may  cause  hypercalcaemia  in  infants.  Patients  who  are 
pregnant  or  likely  to  become  pregnant  should  consult  their  doctor 
before  taking  Pharmaton.  Side-effects:  None  known  at, 
recommended  dosage.  Over-dosage:  Gastric  lavage,  and/or 
supportive  measures  are  recommended.  Initial  symptoms  include 


nausea,  vomiting,  diarrhoea,  abdominal  pain,  haematemesis,  rec 
bleeding,  lethargy  and  circulatory  collapse. ,  Hyperglycemia  ai 
metabolic  acidbsis  may  also  occur.  Pharmaceutical  Precautior 
Store  below  25°C  in  a  dry;place.  Legal  Category;  P.  Pack  size  ai 
price:  30  capsules  £8.49;  100  capsules  £21 .00.  Product  Licen 
Number:  0485/5000R.  Product  pcehce  Holder:  pharmaton  S 
PO  Box  6903,  Lugano,  Switzerland.  Distributor:  Winds 
Healthcare  Ltd,  Ellesfield  Avenue,  Bracknell,  Berkshire  RG12  .8N 
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CPA  SILVER  JUBILEE 


•aining  pushes 
pharmacy  forward 


Some  200  non-pharmacists  in 
Commonwealth  countries  with 
high  population  to  pharmacist 
ratios  have  applied  for  the  CPA's 
distance  learning  programme  on 
drug  supply  management. 

The  course,  devised  by  Paul 
Spivey  of  Robert  Gordon  Uni- 
versity, Aberdeen,  has  been 
trialled  in  Zimbabwe  and  in  Sien  a 
Leone,  CPA  president  Brian 
Tidswell  told  conference.  Fund- 
ing for  the  SI, 100,000  project  has 
come  from  Commonwealth  bodies, 
the  World  Health  Organisation, 
British  Overseas  Development, 
charities  and  Glaxo  Holdings. 

The  ten-module  course  is  sent 
free  to  government  nominees. 

Mr  Tidswell  reported  on  other 


CPA  training  events:  seminars  on 
organising  a  professional  body 
were  held  last  year  in  Singapore, 
and  in  Harare  last  week  for 
member  associations  in  Central 
Asia  and  the  Pacific;  and  on 
training  skills  for  academic 
pharmacists  in  West  Africa  last 
year. 

And  Mr  Tidswell  saw  CPA 
influence  on  a  World  Health 
Assembly  1994  resolution  on  the 
several  roles  of  pharmacists  in  the 
supply  and  rational  use  of 
medicines.  "Now  we  can  all  use 
this  resolution  in  our  own 
countries  towards  achieving 
acceptance  of  pharmacists  as  full 
members  of  the  healthcare  team," 
he  said. 


CPA  president  Brian  Tidswell 


From  left  to  right:  Raymond  Dickinson,  B  V  Patei  lecturer  and  former  CPA 
secretary  Jealous  IMderene,  president  Pharmaceutical  Society  of 
Zimbabwe-  Mabel  Torongo,  CPA  council  and  chair  of  the  local  hospitality 
committee;  Philip  Green.  CPA  secretary;  and  Brian  Tidswell,  CPA  president 


Zimbabwe's 
vital  statistics 

•  Population,  10  million;  growth 
rate,  3  per  cent. 

•  Life  expectancy,  64  years. 

•  Infant  mortality,  53  per  1,000 
live  births. 

•  Maternal  mortality,  90  per 
100,000  deliveries  in  health 
facilities. 

•  Pharmacists,  450;  pharmacy 
technicians,  200;  doctors,  1,550; 
nurses,  10,000. 

•  Treatment  at  public  health 
institutions  is  free  to  all  in  rural 
areas  —  and  in  urban  areas, 
high-level  treatment  centres  and 
to  all  earning  less  than  Z$400/year. 

The  pros  and  cons  of 
'essential'  drug  lists 

Essential  drug  programmes  in 
Zimbabwe  have  been  widely 
adopted  with  rational  prescrib- 
ing, and  the  promotion  of 
standardised,  effective,  safe 
regimens,  resulting  in  medical 
and  therapeutic  benefits. 

However,  Professor  Lorraine 
Levy,  of  the  University  of 
Zimbabwe,  said  that  such  pro- 
grammes need  much  time  and 
organisational  effort,  to  ensure 
efficient  drug  selection,  pro- 
curement and  distribution.  Fre- 
quent reassessment  was  also 
necessary,  and  a  problem,  despite 
further  advantages  that  included 
easier  quality  assurance,  admin- 
istrative benefits,  and  great  cost 
reductions. 
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'Missionary'  zeal 

Founder  CPA  president  Albert 
Howells  sent  a  message  from  his 
home  in  Wales:  "What  have  we 
achieved  during  our  first  25 
years?  Not  so  much  for  ourselves, 
as  for  the  advancement  of  our 
profession  and  the  education  of 
the  pharmacists  in  our  respective 
countries. 

"Have  we,  as  ambassadors  for 
pharmacy,  been  able  to  make  an 
impact  and  establish  our  pro- 
fession as  a  force  to  be  reckoned 
with  when  dealing  with  gov- 
ernments? Much  more  important, 
though;  have  we  strived  to 
improve  the  quality  of  service  to 
the  patient  —  our  first  and  highest 
goal? 

"May  you  return  to  your  various 
countries  filled  with  missionary 
zeal  and  the  spirit  of  the  CPA." 


DAP:  technical 
support 

•  Policy  and  management 

Policy  development,  legislation 
programme  management,  drug 
financing,  advocacy,  institut- 
ional support. 
»  Supply  and  logistics 
Needs  estimation,  local  pro- 
duction, procurement,  dona- 
tions, storage,  distribution. 

•  Rational  use 

Drug  selection,  prescribing,  dis- 
pensing,   compliance,  patient 
and  public  information. 
®  Quality  assurance 
Regulation,  registration,  inspec- 
tion, drug  quality  control. 

Each  area  of  technical  inter- 
vention encompasses  human 
resources  development,  such  as 
education  and  training. 


DAP's  4x4x4 
strategy 

•  Areas  of  work 

1.  Country  support. 

2.  Development  work. 

3.  Operational  research. 

4.  Management  activities, 
e  Areas  of  technical 
intervention 

1.  Policy  and  management. 

2.  Supply  and  logistics. 

3.  Rational  use  of  drugs. 

4.  Quality  assurance. 

•  Underlying  principles 

1.  Pragmatic  approach,  needs- 
driven. 

2.  Capacity  building,  infra- 
structure and  human  resource. 

3.  Decentralisation  of  oper- 
ational responsibilities. 

4.  Integration  into  healthcare 
systems. 

Supplying  essential 
drugs  to  the  people 

World  response  to  the  1983  World 
Health  Organisation  call  for 
countries  to  establish  drug  action 
programmes  (DAPs)  has  been 
good,  according  to  Aidan  Chid- 
arikire,  director  of  pharmacy 
services  at  Zimbabwe's  Ministry 
of  Health  &  Child  Welfare. 

A  well-designed  DAP  will  recog- 
nise the  importance  of  good 
pharmacy  practice  and  the  essen- 
tial role  of  the  pharmacist,  and 
would  be  seen  as  the  profession's 
response  to  the  "deafening  mes- 
sage" of  consumer  activists  — 
that  pharmacists  should  adjust  to 
the  pre-21st-century  environment. 

DAPs  should  be  part,  of  a 
strategy  for  quality  service  and 
implemented  as  a  phased  or  finite 
campaign,  preceded  by  a  base- 
line study  to  match  systems  to 
country  need,  he  said. 

The  WHO  4x4x4  DAP  strategy 
was  explained  (box  above),  with 
the  technical  intervention  model 
set  out  in  more  detail  (box  left). 

In  Zimbabwe,  ZEDAP  (Zim- 
babwe Essential  Drug  Action 
Programme)  had  been  running 
since  1986  with  Phase  I  covering 
the  selection  of  essential  drugs, 
training,  management,  monitor- 
ing, evaluation  and  logistics. 

Phase  II  (1992-96)  covers: 
planning  and  co-ordination;  gov- 
ernment, medical  stores  infra- 
structure development;  human 
resources  development;  regional 
drug  control  laboratories;  in- 
formation, education  and  framing. 

The  widest  consultation  on 
ZEDAP  had  been  sought  to  avoid 
wasteful  duplication  in  man- 
agement issues,  and  to  set 
consensus  on  policy. 

Results  in  Zimbabwe  and  other 
Commonwealth  countries  have 
confirmed  the  value  of  DAPs. 
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Your  serious  first  line 

recommendation  for  eczema 


Emollients 
are  the  first  line 
treatment  for  eczema, 
and  you  can  recommend  no 
better  emollients  than  the 
Merck-Whitehall  range. 

Unguentum  Merck,  Balneum 
and  Balneum  Plus  have  been  widely 
prescribed  and  recommended  by 
doctors  for  many  years.  Non-prescription 
packs  are  available  only  from  Ljj?jas*Ar  USuiw^jj*  i  g 

pharmacies  nKffCli'Wn/TenALL 

DEPMATOLOOJCALS 


Unguentum 

Merck*  -  all  the 

benefits  of  a  cream  with  the 
long-lasting  effect  of  an  ointment. 

Balneum*  Plus  -  the  only  bath 
treatment  that  relieves  itching  and 
soothes  and  softens  eczematous  skin 
and  dermatitis  for  up  to  7  hours. 

Balneum*  -  the  soothing  and 
softening  daily  bath  treatment. 

Contains  soya  oil. 

For  further  information  please  contact  your 
local  Whitehall  Pharmacy  Representative. 


A  serious  opportunity  for  pharmacy 


PRODUCT  INFORMATION 

BALNEUM*  Bath  Treatment  Active  Ingredient:  84.75%  w/w  soya  oil.  Uses:  For  the 

treatment  of  dry  skin  conditions,  including  those  associated  with  eczema  and 
dermatitis  Dosage:  For  a  full  hath  -  3  capfuls  For  a  child's  bath  -  I  capful  For  a  partial 
bath  in  a  bowl  or  sink  -  1/2  capful  Contra-indications,  warnings,  etc.:  Balneum 
should  not  be  used  for  the  treatment  of  patients  sensitive  to  any  of  the  ingredients 
Incompatibilities:  None  stated  Pharmaceutical  Precautions:  No  special 
requirements  Legal  Category:  GSI    Package  Quantities:  Bottles  of  I  50ml  Product 
Licence  Number:  PL  0493/0064  Product  Licence  Holder:  E  Merck  Pharmaceuticals 
(a  division  of  Merck  Ltd  ),  West  Drayton,  Middlesex  Date  of  Preparation-  lanuary  1995 
R.S.P.:  £4  75 

BALNEUM'  PLUS  p„ilh  Tieal nienl  Active  Ingredients:  82.95%  w/w  soya  oil  BP.  15% 

w/w  lauromacrogols.  Uses:  For  the  treatment  of  dry  skin  conditions  including  those 
associated  with  eczema  and  dermatitis  where  pruritus  is  also  experienced  Dosage:  The 
bottle  is  to  be  shaken  before  use.  For  a  full  bath  -  3  capfuls  For  a  child's  bath  - 
I  capful  For  a  partial  bath  in  a  bowl  or  sink  -  1/2  capful  Contra-indications,  Warnings, 
etc.:  Balneum  Plus  should  not  be  used  for  the  treatment  of  patients  sensitive  to  any 
of  the  ingredients  Incompatibilities:  None  stated  Pharmaceutical  Precautions:  No 

Distributed  by:  Whitehall  Laboratories  Ltd  ,  Huntercombe  Lane  South,  Taplow,  Berks  ,  SL6  OPH 


special  requirements  Legal  Category:  ( iSI    Package  Quantities:  Bottles  of  I  50ml 
Product  Licence  Number:  PL  0493/01 37  Product  Licence  Holder. 

E  Merck  Pharmaceuticals  (a  division  of  Merck  Ltd  I,  West  Drayton,  Middlesex 
Date  of  Preparation:  lanuary  1995  R.S.P.:  £5  25 

UNGUENTUM  MERCK '  Cream  Ingredients:  Silicic  acid,  liquid  paraffin,  white  soft 
paraffin,  cetostearyl  alcohol,  polysorbate-40,  glyceryl  monostearate,  saturated 
neutral  oils,  sorbic  acid,  propylene  glycol,  sodium  hydroxide,  purified  water.  Uses: 

For  the  symptomatic  treatment  of  eczema,  dermatitis,  nappy  rash,  ichthyosis,  protection 
of  raw  and  abraded  skin  areas,  pruritus  and  related  conditions  where  dry,  scaly  skin  is 
a  problem  Dosage  &  Administration:  A  small  amount  of  cream  should  be  rubbed 
into  the  affected  area  of  skin  as  often  as  necessary  Contra-indications,  Warnings, 
etc.:  Unguentum  Merck  should  not  be  used  for  the  treatment  of  patients 
sensitive  to  any  of  the  ingredients  Incompatibilities:  None  stated 
Pharmaceutical  Precautions:  No  special  requirements  Legal  Category: 
CSL  Package  Quantities:  Tubes  of  60g  Product  Licence  Holder: 
E  Merck  Pharmaceuticals  (a  division  of  Merck  Ltd  ),  West  Drayton, 
Middlesex  Product  Licence  Number:  PL  0493/001  3  Date  of 
Preparation:  lanuary  1'995  R.S.P.:  £4  35   'Trade  Mark 


NEWS  EXTRA 


Bankrupt  locum  sentenced  for  theft 


A  Plymouth  pharmacist  who  stole 
£2,500  from  her  employer  has 
been  given  a  one-year  suspended 
prison  sentence  after  a  court 
heard  she  had  been  living  a 
'Kafkaesque'  nightmare  of  fear 
and  worry. 

Plymouth  Crown  Court  heard 
that  44-year-old  Janet  Carter,  who 
was  an  undischarged  bankrupt  at 
the  time  of  the  thefts,  was 
tempted  into  stealing  the  money 
by  domestic  financial  pressures. 

Mrs  Carter,  of  Seat  on,  south 
east  Cornwall,  at  first  denied  the 


thefts,  but  admitted  them  after 
hearing  the  evidence  against  her 
on  the  first  day  of  her  trial  on 
March  21. 

The  prosecution  said  she  was 
working  as  a  locum  pharmacist  at 
Rannachem's  Chemists  in  <  )ld 
Laira  Road,  Plymouth,  when  she 
stole  the  money  between  August  , 
1992  and  January,  1993. 

Sentencing  Mrs  Carter,  Gerald 
Moriarty  QC  commented:  "The 
offence  of  theft  from  an  employer 
from  someone  in  a  position  of 
responsibility  is   a   matter  of 


gravity  in  any  circumstances." 

Paul  Rowsell,  defending,  said 
Mrs  Carter,  who  was  declared 
bankrupt  in  1991,  had  previously 
been  of  good  character.  She  had 
been  tempted  to  commit  the 
offence  because  of  problems  at 
work  with  her  employer,  includ- 
ing t  he  late  arrival  of  pay  cheques 
in  the  post. 

He  told  the  court  that  Mrs 
Carter  realised  she  was  getting 
herself  into  more  and  more 
difficulties  and  decided  to  try  and 
move  jobs  so  as  t  o  be  out  of  reach 


of  temptation.  She  asked  her 
employer  to  take  a  more  hands-on 
approach  to  the  business  so  she 
would  not  be  in  a  position  to  steal. 

After  being  accused  of  the  thefts 
she  tried  to  "brazen  it  out"  for  fear 
of  the  effect  on  her  professional 
qualification  and  her  family.  But, 
said  Mr  Rowsell,  "Living  a  lie  for 
someone  who  is  basically  honest 
has  a  terribly  corrosive  effect  and 
it  eats  away  at  you.  Ever  since  the 
thefts  and  the  police  investigation 
she  has  been  living  a  sort  of  Kafka- 
esque nightmare  of  fear  and  worry." 


Adverts  are  key  to  successful  counsel 


More  explicit  advertising  will 
help  pharmacists  in  their  OTC 
counselling  role,  Tesco  super- 
intendent pharmacist  Mike  Rudin 
told  manufacturers  at  a  recent 
conference. 

"While  it  is  encouraging  to  see 
more  companies  adding  the 
words  'Ask  your  pharmacist'  to 
advertisements,  adding  the  words 
'Ask  your  pharmacist  if  this 
medicine  is  right  for  you'  will  go 
some  way  towards  preparing  cus- 
tomers for  a  two-way  conver- 
sation," he  said. 


"Some  customers  are  irritated 
by  what  they  see  as  unnecessary 
intervention  when  they  already 
know  what  medicine  they  want 
because  they've  seen  it  on  TV." 

Speaking  to  a  conference  on 
regulation  and  marketing  in  the 
UK  and  European  OTC  industry, 
Mr  Rudin  also  noted  Tesco's 
planned  100th  store  opening. 

This  store  will  have  a  new 
image,  acc  entuating  the  pharma- 
cist's role  in  health  promotion  by 
better  advertising  of  professional 
services. 
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Weleda  (UK)  Ltd.  Heanor  Road,  Ilkeston,  Derbyshire  DE7  SDR 
Tel:  01  159  309319  Fax:  01  159  440349 


Putting  It 
Together  Better 
Than  Ever 


Will  YPG  hustings  be  overhauled? 


The  Young  Pharmacists'  Group's 
hustings  is  unlikely  to  remain  in 
the  same  format  next  year. 

The  organisation's  democratic 
working  party,  which  runs  the 
annual  event,  is  to  put  forward  a 
series  of  recommendations  to  the 
YPG's  committee  at  its  next 
meeting  in  May. 

These  will  inc  lude: 

•  a  more  long-term  approach  to 
the  event.  YPG  will  invite  sitting 
Council  candidates  to  the  next 
hustings  on  April  21,  1996,  in 
Birmingham,  "straight  away" 

•  having  more  than  one  hustings, 
possibly  tied  to  geographical 
locations,  to  make  it  easier  for 
candidates  and  membership  to 
attend 

•  having  the  hustings  over  two 
days,  for  the  same  reason 

•  publicising  the  event  to  Bran- 
ches to  coincide  with  their  AGMs. 

The  main  problem  this  year  has 
been  the  short  timetable  of  the 
election  process.  This,  coupled 
with  the  Easter  break,  made  it 


difficult  to  contact  a  number  of 
candidates.  "We  need  to  prolong 
the  timescale,"  says  Mark  Koziol, 
chair  of  the1  working  party. 

The  YPG  hopes  to  mobilise  the 
relevant  opinion-formers  with 
regard  to  this  issue,  and  believes 
it  already  has  a  degree  of  support  . 

At  the  hustings  last  weekend 
(see  p662),  one  candidate,  John 
Balmford,  agreed.  "The  timetable 
needs  looking  at  ,  to  bring  it  closer 
to  the  Branch  representatives' 
meeting,  where  more  people 
would  meet  up  with  candidates," 
he  said. 

However,  Mr  Koziol  acknow- 
ledges that  for  the  timetable  to  be 
expanded  the  RPSGB's  bye-laws 
will  need  to  be  changed  in  time 
for  next  year.  However,  the  YPG 
may  look  at  asking  the  Society  to 
send  details  of  the  hustings  to 
candidates  as  soon  as  they 
become  known,  giving  an  extra 
two  weeks  before  the  official 
notification  of  candidates  to  the 
Board  of  membership. 


Scottish  drug  abuse 
conference  on  the  cards 


A  national  Scottish  conference, 
focusing  on  the  pharmacist's  role 
in  providing  harm  minimisation 
services,  looks  set  to  nm  within 
the  next  few  months. 

The  announcement  comes  in 
the  wake  of  a  successful  'path- 
finder' conference  organised  by 
the  Guild  of  Hospital  Pharmacists 
last  month. 

This  meeting,  attended  by  25 
pharmacists  working  in  substance 
abuse,  identified  the  need  to  dev- 
elop and  strengthen  the  role  of  the 
pharmacist  in  providing  harm 
minimisation  services,  both  in  the 
community  and  hospital  sectors. 

Several    issues   were  raised 


which  would  feed  into  the 
national  conference,  says  Gramp- 
ian Health  Board's  chief  adminis- 
trative pharmaceutical  officer, 
Arthur  Williams.  These  could  in- 
clude: the  need  for  standards  and 
good  practice  guidelines,  setting 
overall  objectives  and  policies, 
the  value  of  establishing  a  net- 
work/special interest  group,  and 
the  opportunity  to  publicise  the 
role  of  pharmaceutical  services. 

The  conference  is  being  organ- 
ised by  the  Scottish  Centre  for 
Post  Qualification  Pharmaceutical 
Education  and  Grampian  Health 
Board  and  funded  by  the  Scottish 
NHS  Management  Executive. 
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ORAL  HYGIENE 


Pharmacists  are  being 
encouraged  to  play  an 
increasing  role  in  the 
primary  healthcare 
setting,  and  counselling 
on  the  prevention  of 
dental  caries  is  a 
valuable  service  that 
co y Id  be  offered  to 
parents  of  young 
children.  Anthony  S 
BSinkhorn,  professor  of 
oral  health  at 
Manchester  University 
Dental  Hospital,  advises 
on  how  you  can  get 
more  involved 

Children's  teeth  have  been  a 
media  issue  in  the  past 
couple  of  years,  following 
links  between  decay  of 
young  teeth  and  sugary 
drinks.  But  there  are  still  25,000 
children  under  five  each  year  who 
have  teeth  removed  due  to  decay. 
Parents  are  understandably 
worried  and  will  welcome  the 
advice  of  a  pharmacist,  To  help 
them  look  after  their  child's  teeth 
properly  it  is  important  for  the 
pharmacist  to  have  a  clear 
understanding  of  the  main  dental 
disease  to  affect  children:  dental 
caries  or  tooth  decay.  Gum 
disease  is  a  relatively  minor 
problem  for  young  children  as  it 
tends  to  be  associated  with  late 
adolescence. 


APi  ATTACH 

Dental  caries  is  caused  by  acid 
attacking  the  enamel  of  the  tooth 
surface.  This  acid  is  produced  by 
the  bacteria  in  the  plaque  as  a 
by-product  of  their  metabolism  of 
sugars  in  the  diet,  principally 
sucrose  and  glucose  which  are 
added  to  many  foods  and  drinks. 
Plaque  also  holds  the  acid  in 
contact  with  the  tooth  causing 
demoralisation  (the  loss  of 
calcium  and  phosphate  from  the 
enamel).  The  pattern  and  severity 
of  attack  are  determined  by  two 
factors,  tooth  resistance  and  oral 
environment. 

Some  people's  teeth  are  more 
resistant  to  attack  than  others, 
but  there  is  nothing  from  the 
nutritional  point  of  view,  fluoride 
apart,  than  can  be  done  about 
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this.  Neither-  malnutrition  in  the 
mother  during  pregnancy  nor  in 
the  child  after  birth  will  have  any 
effect  on  the  susceptibility  to 
caries.  Calcium  cannot  be  re- 
moved from  the  mother's  teeth  by 
the   foetus   during  pregnancy. 

Fluoride  is  the  only  factor 
shown  to  decrease  susceptibility 
to  dental  caries.  The  effect  is  due 
to  its  incorporation  into  the 
developing  tooth  before  its 
eruption  and  to  its  topical  contact 
with  the  tooth  after  eruption.  This 
topical  effect  is  now  thought  to  be 
the  more  important. 

ORAL  ENVIRONMENT 

The  important  local  factors  which 
influence  the  oral  environment 
and  the  severity  of  dental  caries 
are  plaque,  saliva  and  dietary 
sugars.  Sugars  from  the  diet  pass 
into  the  plaque  within  seconds, 
and  bacteria  use  them  as  then- 
source  of  energy  to  produce  acid. 
When  cariogenic  sugars  enter  the 
mouth,  acid  is  produced  by  the 
bacteria  in  the  plaque  and  a  small 
amount  of  demineralisation  will 
occur  on  the  tooth  surface. 

In  about  20-30  minutes,  the  acid 
will  have  been  dissipated  by  the 
saliva  and  remineralisation  of  the 
tooth  surface  can  occur.  Sweets, 
cakes,  biscuits  and  soft  drinks  are 
all  strongly  linked  to  dental 
caries. 

PREVENTIVE  WAYS 

Preventive  advice  should  be 
offered  to  parents  as  soon  as  or 
before  the  primary  (baby)  teeth 
erupt.  Baby  teeth  were  once 
thought  of  little  importance 
because  they  are  replaced  by 
permanent  successors.  However, 
this  is  the  time  when  the  correct 
preventive  practices  should  be 
established  and  these  will  benefit 
the  child  for  life.  The  primary 
teeth  help  guide  the  permanent 
teeth  into  their  correct  position, 
and  early  extraction  may  result  in 
crowding  of  the  permanent  teeth 
and  the  need  for  orthodontic 
treatment  when  the  child  is  older. 

The  prevention  of  dental  caries 
can  be  accomplished  in  two  ways: 

•  reduce  the  frequency  of  con- 
sumption of  sugary  foods  and 
drinks  in  the  diet 

•  use  fluoride. 


cause  dental  caries  if  these 
solutions  constantly  bathe  the 
teeth.  Mothers  of  infants  should 
be  warned  of  the  dangers  of 
putting  sugar-containing  fruit 
drinks  and  juices  into  feeding 
bottles  or  reservoir  feeders. 
Children  should  not  have  a  bottle 
containing  milk  or  juice  through- 
out the  night  nor  use  a  feeder  cup 
continually  throughout  the  day. 
Such  practices  result  in  almost 
continuous  bathing  of  the  teeth 
with  sugar,  causing  severe  tooth 
destruction  (rampant  caries). 

Recommend  chinks  which  ar  e 
sugar-free,  bottled  sterile  water 
and  spring  water  instead.  The  use 
of  medicines  which  contain  sugar- 
should  be  discouraged,  as  there 
are  currently  many  sugar-free 
alternatives. 

Parents  often  ask  whether 
natural  sugars  are  bad  for  teeth. 
When  considering  sugars  and 
dental  caries  it  is  helpful  to 
distinguish  sugars  naturally  pre- 
sent in  the  cells  of  food  (intrinsic) 
from  those  which  are  free  in  food 
or  added  to  it  (extrinsic).  This 
difference  in  physical  location 
influences  their  availability  for 
metabolism  by  the  bacteria  in 
dental  plaque.  Intrinsic  sugars  are 


not  a  cause  of  dental  caries 
whereas  extrinsic  sugars  are. 
Thus  glucose  contained  in  fruit 
(intrinsic)  does  not  cause  dental 
caries,  but  glucose  added  to  food 
or  drink  (extrinsic)  is  cariogenic. 
Sucrose  appears  to  be  the  most 
cariogenic  sugar,  while  glucose, 
fructose  and  maltose  are  only 
marginally  less  so.  Natural 
syrups,  such  as  honey,  maple 
syrup  arrd  concentrated  fruit 
juices,  are  considered  to  be 
cariogenic. 

ROLE  OF  FLUORIDE 

The  most  effective,  safe  and 
efficient  way  to  reduce  dental 
caries  is  fluoridation  of  drinking 
water.  This  measure  would 
ensure  that  fluoride  was  taken  up 
into  the  developing  teeth  and  that 
it  contacted  the  erupted  teeth 
over  a  lifetime. 

The  daily  use  of  a  fluoride 
toothpaste  is  now  seen  as  a  major- 
factor  in  caries  prevention.  While 
toothbrushing  in  itself  has  not 
been  shown  to  be  effective  in 
caries  prevention,  it  is  important 
as  a  method  of  applying  fluoride 
to  the  tooth  surface.  Tooth- 
brushes for  children  vary  greatly 
Continued  on  p680  ► 


Table  1:  Recommended  fluoride  doses  in  mg  of 


NOT  SO  SWEET 

The  main  cause  of  dental  caries  in 
young  children  is  sweetened 
drinks.  Concentrated  syrups,  fruit 
juices,  sugar-containing  cordials 
and  milk  with  sugar  added  can  all 


Age 

Fluoride  level  in  local  water  supply  (in  ppm) 
less  than  0.3        0.3  to  0.7        more  than  0.7 

6  months  to  2  years 

0.25 

0 

0 

2  and  3  years 

0.50 

0.25 

0 

4  years  and  over 

1.00 

0.50 

0 

This  may  be  changed  in  response  to  an  EU  discussion  document. 
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Reach  for  the  best  opportunii 

in  oral  hygiene 

Grow  your  dental  hygiene  business  by  sharing  in  the  success  of  Reach  toothbrushes  from  Johnson  &  Johnson.  Year 

on  year  figures  show  that  total  toothbrush  market  growth  is  14  per  cent1,  making  it  the  sixth  fastest  growing 
toiletry  sector.  Within  this  buoyant  market,  Reach  is  the  fastest  growing  toothbrush  brand.  Currently,  Reach  Control 
is  the  top  selling  brush2,  and  Reach  Wondergrip  is  brand  leader  within  the  children's  sector 


Within  the  independent 
sector,  Retailers  can 
benefit  from  Reach's 
strength,  because  it  is 
the  only  major  brand  to 
be  building  sustained  market 
growth,  outpacing  both  the  market 
and  its  closest  rivals  Wisdom  and 
Oral  B.  Year  on  year  figures  show 
Reach  has  a  24%  3  growth  against 
losses  from  rivals. 

Innovation  drives  success 
J&J  have  consistently  delivered 
innovative,  effective  products, 
which  have  built  growth  through 
encouraging  consumers  to  trade 
up  to  added  value  products,  and  by 
providing  a  range  of  products  for 
different  consumer  needs. 

J&J  s  biggest  innovation 
success  story  to  date  is  Reach 
Interdental,  consistently  one  of  the 
top  selling  brushes  in  the  market. 
Its  wave  cut  bristles  get  37  per  cent 
further  between  teeth,  and  remove 
20  per  cent  more  plaque  than 
standard  flat  trim  bristled. 


Reach  Wondergrip,  though  only 
recently  launched,  already 
dominates  the  children's  sector, 
having  swept  away  opposition  from 
the  previous  leader  Oral  B  Plus 
Disney.  Wondergrip  is  unique  in 
being  designed  with  the  specific 
needs  of  children  in  mind.  Its 
ergonomic  thick  handle  and 
special  thumb  grip  encourage  a 
proper  hold,  allowing  increased 
dexterity.  The  angled  neck  and 
tapered  head  fit  small  mouths 
while  the  gentle  end-rounded 
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even  easier  access  to  back  teeth. 
The  two  levels  of  end-rounded 
bristles  provide  gum  protection 
and  effective  cleaning. 

Fast  moving  off  the  shelf 

Recent  J&J  research  has  shown 
that  consumers  find  it  difficult  to 
pick  out  a  toothbrush  from  the 
confusing  array  on  shelf,  and  often 
the  packaging  obscures  the 
toothbrush  from  view.  To  make 
things  easier  Reach  have 
redesigned  their  range  packaging. 
The  clear  plastic  packs  give 
consumers  a  good  view  of  what 
they  are  buying,  and  fresh  new 
graphics  are  visually  impactful,  yet 
clearly  differentiate  between  brush 
types. 


?ach  range  of  toothbrushes 


bristles  protect  young  developing 
gums.  This  design  is  not  only  great 
looking  but  has  been  clinically 
proven  to  provide  better  cleaning 
than  its  closest  competitors. 

New  products 
This  year  Reach's  innovation  is  set 
to  continue,  and  retailers  will 
benefit  from  two  new  product 
launches,  new  packaging  and 
advertising,  which,  J&J  predict, 
will  drive  the  brand  to  dominance. 

A  healthy  mouth  is  not  just 
about  cleaning  teeth,  gums  are 
important  too.  However,  only  48 
per  cent  of  adults  in  the  UK  have 
healthy  gums.  To  help  tackle  the 
problem,  J&J  have  launched  a 
revolutionary  new  brush  design 


called  Reach  Gum  Health. 
Designed  by  a  dental  gum 
specialist,  this  brush  has  a  unique 
bristle  configuration,  special  dual 
grip  handle  and  compact  head. 
These  combined  features  have 
been  clinically  proven  to  clean 
better  along  the  gum  line  than 
standard  brushes. 

J&J  have  recognised  the 
consumer  demand  for  added  value 
products,  and  have  upgraded  their 
base  brush.  The  new  improved 
brush,  called  Reach  Control,  has  a 
contrasting  textured  grip  giving 
more  brushing  control  even  when 
wet.  The  combination  of  this 
improved  handle  with  the  angled 
neck  and  tapered  head,  for  which 
Reach  already  is  well  known,  allow 


strategy 
J&J  will  spend  their  £900,000 
advertising  budget  in  the  Press 
this  year.  The  campaign,  running 
from  February  to  August,  combines 
a  comprehensive  spread  across 
women's  magazines  and 
newspaper  supplements,  which  will 
ensure  that  Reach  is  top  of  mind 
for  an  extended  period  of  time. 

The  Reach  brand  is  living  up  to 
its  name.  Reaching  more  of  the 
market  with  new  product 
innovations,  and  driving  sales 
through  improved  packaging  and 
advertising. 

1  AGB  Superpanel,  full  year  1994  vs  1993 
2.  IR1  Inloscan,  4  weeks  to  end  Feb  1995 

3  IRI  Infoscan,  moving  annual  total  to  end 
February  1995. 

4  Independent  clinical  trials 
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in  cost  and  design.  The  key  advice 
is  to  ensure  parents  buy  a  br  ush 
which  has  a  small  head  with 
multi-tufted  nylon  filaments;  20 
x  10  mm  is  the  most  suitable. 
Parents  should  supervise  brush- 
ing until  their  child  is  at  least  six 
years  old,  though  this  will  be 
mainly  to  prevent  them  from 
swallowing  large  amounts  of 
toothpaste. 

For  some  children,  especially 
those  who  have  experienced 
caries  of  their  primary  teeth, 
fluoride  supplements  in  the  form 
of  tablets/drops  are  of  value. 
Taken  daily  and  started  six 
months  after  birth,  these  will 
ensure  that  the  appropriate 
amount  of  fluoride  enters  the 
developing  tooth.  Fluoride  supple- 
ments are  given  in  the  form  of 
drops  for  the  younger  pre-school 
child,  moving  on  to  tablets  as  the 
child  gets  older.  The  recom- 
mended dosages  for  fluoride 
supplements  are  dependant  on 
the  level  of  fluoride  in  the  local 
water  supply,  and  the  current 
Health  Education  Authority 
Guidelines  are  shown  in  Table  1. 

It  used  to  be  recommended  that 
fluoride  supplements  are  given 
last  thing  at  night,  just  before 
bedtime.  However,  children 
usually  brush  their  teeth  last  thing 
at  night  with  a  fluoride  tooth- 
paste, therefore  they  will  not 
benefit  greatly  if  the  supplement 
is  given  at  this  time.  In  addition,  if 
the  child  swallows  a  lot  of  tooth 
paste  as  well  as  having  a  fluoride 
supplement  this  may  result  in  a 
single  high  plasma  peak  of 
fluoride  which  could  lead  to 
fluorosis.  It  is  now  recommended 
that  children  should  be  given 
their  fluoride  supplement  at  a 
time  other  than  when  their  teeth 
are  cleaned,  such  as  after  their 
evening  meal. 

It  should  be  stressed  that 
fluoride  supplements  are  a 
long-term  measure  and  should  be 
given  daily  until  at  least 
adolescence.  In  areas  with  a  low 
prevalence  of  caries  the  general 
use  of  fluoride  supplements  is  not 
justified. 

-  (iiim:©  to 

M  void  the  frequent  intake  of 
m\  sugary  drinks  and  foods  — 
amchoose  sugar-free 
alternatives  instead. 
®  Never  allow  a  child  with  teeth 
to  have  a  bottle  as  a  comforter 
at  night  unless  it  contains 
water,  anything  else  will  result 
in  rampant  caries. 
®  Use  a  fluoride  toothpaste 
twice  a  day  —  the  brushing 
method  is  incidental,  it  is  the 
regular  application  of  fluoride 
that  is  critical. 


The  acid  test 


In  an  already  suffering  market,  mouthrinses  were  dealt  a  bitter  blow  by  the  recent 
BBC  'Watchdog'  report  which  claimed  some  brands  were  too  acidic  and  could  cause 
dental  erosion.  While  the  programme  was  criticised  for  its  scaremongering  approach, 
the  issues  raised  neetf  to  be  addressed,,  Sarah  Pureed  reports 


A recent  report  on  BBC's 
'Watchdog'  programme 
prompted  many  con- 
sumers to  question  the 
safety  of  something 
they've  been  told  will  improve  the 
health  of  their  teeth  —  slooshing 
with  a  mouthrinse  twice  daily. 
The  programme  featured  a 
woman  with  badly  eroded  teeth, 
believed  to  be  caused  by  using  a 
mouthwash  that  was  too  acidic. 
Whether  the  mouthwash  was  the 
sole  or  main  cause  is  impossible 
to  say,  but  it  raised  an  important 
issue.  Dentists  agree  that  using  an 
acidic  solution  every  day  can 
contribute  to  the  erosion  of  teeth. 

The  woman  in  the  'Watchdog' 
report  discovered  that  the  enamel 
on  her  teeth  was  badly  eroded 
and  her  teeth  had  become  very 
sensitive.  Her  dentist,  questioned 
her  about  changes  to  her  health  or 
diet.  As  far  as  she  could  tell,  the 
only  thing  which  had  changed  in 
ten  years  was  that  she  had  started 
using  Listerine  mouthwash  twice 
daily  as  part  of  her  dental  routine. 

The  programme  asked  Dr 
Edward  Lynch,  coordinator  of 
primary  oral  healthcare,  oral 
diagnosis  and  treatment  planning 
as  well  as  senior  lecturer  in 
conservative  dentistry  at,  the 
Royal  Hospital,  to  look  at  the 
woman's  teeth  and  examine  the 
mouthwash.  Anything  which  has 
a  pH  level  lower  than  5.4,  says  Dr 
Lynch,  can  damage  teeth  if  used 
over  a  long  period.  When  tested, 
Listerine  showed  a  pH  level  of  4. 
Dr  Lynch  tested  53  mouthrinses 
-  27  of  them  had  pH  levels  of 
below  5.4.  Unless  a  mouthrinse  is 
making  medical  claims,  no  tests 
for  safety  or  efficacy  are  needed. 

WHO'S  TO  BLAME? 

While  dental  erosion  is  nearly 
always  caused  by  a  combination 
of  factors,  Dr  Lynch  believes  that 
in  the  case  of  the  woman  on 
'Watchdog',  the  mouthwash  she 
was  using  must  have  played  an 
important  part.  "She  had  been 
using  it  twice  daily  for  ten  years. 
And  while  with  fruit  juice,  which 
is  also  acidic,  you  swallow  it 
quickly  and  it  doesn't  stay  in 
contact  with  the  teeth,  with  a 
mouthrinse  you  swish  it  around 
your  mouth  for  30  seconds,  then 
spit  it  out." 

Our  mouths  are  full  of  bacteria, 
some  quite  safe  while  others  can 
cause  decay  —  the  name  for  this 
mix  is  plaque.  These  bacteria  feed 


on  sugar,  resulting  in  an  acid 
by-product  which  causes  erosion 
of  the  tooth  enamel.  After 
drinking  a  soft,  sugary  drink  the 
bacteria  multiply  in  seconds. 
"Hundreds  of  years  ago  man 
didn't  suffer  from  caries  or  gum 
disease,  because  there  were  no 
such  things  as  chocolate  bars 
then,"  says  Dr  Lynch.  A  mouth- 
wash aims  to  redress  this  balance. 

The  recommended  pH  level  for 
a  mouthrinse  is  between  6  and  7, 
but  it  is  not  marked  on  the  pack. 
Dr  Lynch  thinks  manufacturers 
will  be  forced  to  change  form- 
ulations if  they  are  too  acidic,  but 
until  that  time  he  believes  it 
would  be  useful  if  pH  levels  were 
indicated  on  packs.  "Until  the 
programme,  no  one  knew  about 
this  problem,  but  consumers  are 
now  very  aware  of  it," 

After  the  programme  was 
screened,  'Watchdog'  received 
30,000  requests  for  a  leaflet  which 
showed  the  pH  levels  of  the 
mouthrinses  tested,  while  Dr 
Lynch  received  over  600  letters. 

Scientific  advisor  at,  the  British 
Dental  Association  Peter  Gor- 
don says  the  main  cause  of  dental 
erosion  is  diet,  with  fruit,  fruit 
juice,  sugary  and  fizzy  soft  drinks 
being  the  main  offenders.  "Citrus 
fruit  and  juice  can  cause 
problems  if  too  much  is  con- 
sumed —  the  advice  on  healthy 
eating  needs  to  be  taken  into 
proportion.  Fresh  fruit  diets  can 
cause  dental  erosion.  Also, 
brushing  teeth  immediately  after 
eating   or   drinking  something 


acidic  can  lead  to  erosion." 

Mr  Gordon  also  thinks  that 
putting  the  pH  level  of  mouth- 
rinses on  the  pack  would  help 
consumers.  The  only  mouthrinse 
accredited  by  the  BDA  (where  the 
criteria  includes  pH  level)  is 
Colgate's  Plax. 

ANY  ANSWERS? 

With  sales  already  falling, 
manufacturers  of  mouthrinses 
are  concerned  about  the  harm 


Brands  which  passed  the 
Watchdog'  acid  test: 

Colgate  Plax  &  Plax  Acti- 
Brush,  Corsodyl  Janina,  Mac- 
leans Active  Mouthguard  and 
Junior  Mouthwash,  Pearl 
Drops,  Smokers  1+1  and 
Antiseptic  &  Antiplaque  Mouth- 
wash, Reach  and  Reach  Junior, 
Rembrandt  Mouthrinse,  Thera- 
med  2  in  1  Formula,  Boots  Total 
Care  and  Antiplaque,  Asda 
Plaque-Away,  Safeway  Long- 
lasting,  Sainsbury's  Pre-Bnrsh 
Anti-plaque,  Tesco  Active  Long- 
lasting  and  Antiseptic  Pre-brush 
Rinse 

Brands  which  failed 
the  'Watchdog'  test: 

Listerine  Dentimint.  Plus  a 
selection  of  variants  from  the 
following  own-label  brands: 
Safeway,  Sainsbury,  Super- 
drug,  Tesco,  Waitrose  oral 
hygiene/mouthwashes 
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that  may  have  been  done  to  their 
business.  At  Smithkline  Beecham 
marketing  director  Heather  Mc- 
Carthy says:  "I  think  there  was  a 
lot  of  misinformation  in  the 
programme.  They  used  an  ex- 
ample of  a  woman  who  couldn't 
make  a  proven  link  between 
erosion  and  use  of  a  mouthwash. 
And  while  she  claimed  her  diet 
hadn't  changed,  people's  diets 
have  in  fact  changed  enormously 
over  the  past  ten  years,  so  it  must 
have  played  a  part."  SKB's  own 
Macleans  mouthrinses  have  a 
neutral  pH  level. 

At  Johnson  &  Johnson,  maker 
of  Reach  mouthrinse,  Dr  John 
Hopkin,  research  and  devel- 
opment director,  agrees:  "Just 
one  case  is  not  enough  to  prove 
that  mouthwash  is  to  blame  — 
there  are  many  causes  of  tooth 
erosion."  Mr  Hopkin  admits  that 
erosion  is  a  growing  problem: 
"People  are  keeping  their  teeth 
for  much  longer  these  days, 
which  means  they're  subjected  to 
more  onslaughts.  Just  chewing 
food  wears  the  teeth  down." 

The  company's  own  Reach 
mouthrinse  has  a  pH  of  6.8,  but  Mr 
Hopkin  doesn't  believe  mouth- 
rinses  should  be  standardised. 
"Acidic  mouthrinses,  used  oc- 
casionally under  strict  dental 
supervision,  can  help  irr  the 
uptake  of  fluoride  in  patients  that 
need  it,"  he  says. 

Warner-Lambert,  maker  of  the 
one-time  market  leader  Listerine 


and  subject  of  the  controversy, 
had  no  comment  to  make. 

Manufacturers  have  had  a  hard 
time  convincing  consumers  to  use 
a  mouthwash  every  day  —  only  10 
per  cent  of  users  sloosh  daily  — 
and  many  dentists  are  sceptical 
about  the  benefits.  So  what 
should  you  advise  customers?  At 
the  BDA,  Peter  Gordon  says  their 
effectiveness  has  yet  to  be 
proven.  "The  use  of  antiseptic  and 
antibacterial-based  rinses  in  the 
long-term  has  still  to  be  looked 
at,"  he  says.  However,  for  at-risk 
children,  a  fluoride  mouthwash 
used  under  dental  supervision 
may  be  beneficial,  adds  Mr- 
Gordon. 

Dr  Lynch,  who  is  carrying  out 
research  into  mouthrinses,  bel- 
ieves they  can  be  beneficial  to 
certain  people.  "Children  can  and 
should  use  them  if  they  are  at  risk 
—  the  good  ones  are  very 
beneficial.  People  who  are  at  risk 
from  tooth  decay  and  gum  disease 
need  more  than  just  a  fluoride 
toothpaste  —  they  need  some- 
thing that  will  fight  plaque,  tartar 
and  gum  disease  as  well." 

Today's  toothpastes  and  mouth- 
washes aim  to  redress  the  balance 
of  the  mouth  to  its  natural  state, 
says  Dr  Lynch.  "If  you  have  good 
teeth,  with  no  fillings  or  gum 
disease,  then  brushing  with  a 
fluoride  toothpaste  will  suffice. 
But  if  you  haven't  then  you'll  need 
the  extra  help  the  products  such 
as  mouthrinses  can  provide." 


shine  ou 


In  the  last  year,  the  toothpaste  market  has  proved  that, 
with  the  right  kind  of  innovation,  you  can  add  value  to 
even  the  most  saturated  product  sector.  The  continued 
success  of  baking  soda  and  all-in-one  pastes,  and  the 
rise  of  whitening  products  lias  helped  renew  consumer 
interest  in  the  whole  oral  hygiene  market.  Sarah  Purcell 
examines  the  reasons  why 


You'd  be  hard  pressed  to 
find  someone  who  does- 
n't use  toothpaste  these 
days  —  if  you  did,  they 
probably  have  no  teeth 
left  anyway.  In  a  saturated  market 
such  as  toothpaste  there  are  only 
two  ways  of  increasing  sales: 
adding  value  to  products  and 
increasing  prices  accordingly  or 
encouraging  people  to  use  the 
product  more  frequently  or' 
liberally.  Dentists  have  been 
encouraging  a  more  preventive 
approach  to  oral  health  in  recent 
years,  while  the  Government's 
privatisation  scheme  has  meant 
that  for  many  six-monthly  check- 
Continued  on  p682  ► 


Arm  &  Hammer's  baking  soda 
toothpaste  took  the  market  by 
storm  and  created  a  new  sector 


|  J 
'J 


DON'T  TURN 
A  DEAF  EAR 
TO  DRY  MOUTH. 

Because  dry  mouth  is  usually  secondary  to  a  more  serious  complaint,  it's 
all  to  easy  for  doctors  to  overlook. 

The  truth  is,  sufferers  often  have  difficulty  speaking,  eating  and 
sleeping.  It's  as  depressing  as  it  is  debilitating 

There  is,  however,  a  solution  in  the  shape  of  Saliva 
Orthana,  the  only  mucin-based  saliva  substitute  with  fluoride, 
saliva  Available  as  lozenges  or  in  handy  refillable  50ml 

sprays,  Saliva  Orthana  performs  like  natural  saliva  with  the 
same  lubricating  properties  and  retentive  time  in  the  mouth. 

Next  time  you  hear  a  patient  complaining  of  dry 
mouth,  don't  just  dismiss  it  -  dispense  Saliva  Orthana 
Contact  the  address  below  for 
I  more  information  or  to  arrange  a 
representative  to  call. 


Saliva  Orthana 

Nycomed  (UK)  Limited,  Nycomed  House,  2111  Coventry  Road, 
irmmgham  B26  3EA.  Tel:  0121-742  2444.  Fax:  0121-722  2190. 


1^  NYCOMED 


PHARMA 


USE  AS  REQUIRED.  ACBS  APPROVED, 
PRESCRIBABLE  ON  FPI0/CPI0. 
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Macleans  has  moved  into  the 
thriving  whitening  sector 


<4  Continued  from  p681 

ups  are  out  of  the  question.  The 
old  adage  that  if  you  pay  for 
something  yourself  you  take 
better  care  of  it  is  true  for  teeth 
too  —  if  you  know  you've  got  to 
pay  for  those  fillings,  you're  likely 
to  take  more  care  of  your  teeth. 

"Rising  dental  charges  are 
forcing  people  out  of  the 
surgery,"  says  Heather  McCarthy, 
marketing  director  at  Smith  kline 
Beecham.  "But  if  people  look 
after  their  teeth  properly,  there 
should  be  no  need  for  fillings 
anyway." 

Fluoride  toothpastes  have 
become  industry-standard,  and 


SKB's  new  Aquafresh  Gel  breaks  the  mould  with  an  innovative 
tooth-shaped  pack 


consumers  now  expect  the  most 
basic  paste  to  contain  it.  Adding 
extra  benefits  to  toothpastes  has 
proved  an  effective  way  of 
stimulating  consumer  interest  in 
the  sector  and  increasing  sales  — 
in  the  past  year  toothpastes  have 
grown  5.8  per  cent  to  S234.4 
million  (Nielsen,  year  to  Dec- 
ember 1994).  We've  seen  con- 
tinued growth  of  bicarbonate  of 
soda  toothpastes,  while  the 
success  of  whitening  pastes  has 
spread  to  the  mass  market.  The 
all-in-one  sector,  started  by 
Colgate's  Total,  is  expanding,  too, 
with  Proctor  &  Gamble's  Crest 
the  latest  to  join. 

Despite  dentists'  attempts  to 
persuade  us  to  brush  after  every 
meal,  twice  a  day  is  the  most  that 
we  usually  manage.  It  seems 
consumers  prefer  to  spend  more 
on  a  toothpaste  which  they  think 
will  deliver  more  benefits  in  less 
time  —  and  they're  prepared  to 
spend  more  for  this. 

"People  are  becoming  much 
more  orally  aware  and  are  trading 
up  in  the  sorts  of  products  which 
they  buy,"  says  Rebecca  Phelps  at 
Colgate.  "The  market  is  currently 
split  between  consumers  in- 
terested in  cosmetic  benefits  — 
whiter  teeth  and  fresh  breath  — 
and  those  into  therapeutic  bene- 
fits —  such  as  plaque  removal, 
prevention  of  cavities  and  sen- 
sitive teeth." 

Colgate  has  relaunched  Great 
Regular  Flavour,  changing  the 
name  to  Ultra  Cavity  Protection. 
"In  the  past  it  just  talked  about  the 
flavour,  not  the  benefits.  While 
we're  keeping  the  flavour  des- 
cription on-pack,  it  will  have  less 
emphasis,"  says  Ms  Phelps. 
Pharmacies  held  their  own  in  the 
toothpaste  sector  last  year,  with 
sales  up  3.14  per  cent  (Infoscan), 

Top  5  bicarbonate  of 
soda  pastes 

1.  Aim  &  Hammer 

2.  Colgate 

3.  Macleans 

4.  Mentadent 

5.  Aquafresh 
(source:  Infoscan) 

New  additions 

•  Kingfisher  Natural  tooth- 
pastes has  added  Baking  Soda 
Mint  to  its  range.  The  product 
is  free  from  artificial  sweet- 
eners, flavours,  colours  or 
preservatives. 

•  Purity  Laboratories  has  add- 
ed a  baking  soda  variant  to  its 
Beverly  Hills  Formula  Natural 
White  paste. 

•  Carter- Wallace  has  intro- 
duced Pearl  Drops  Coolmint 
Baking  Soda  toothpaste  to  its 
range. 

•  Colgate-Palmolive,  Smith- 
kline  Beecham  and  Elida 
Gibbs  all  added  bicarbonate  of 
soda  pastes  last  year. 


Colgate's  new  Platinum  promises 
whiter  teeth  within  two  weeks 

while   grocers   and  drugstores 
increased  by  8  per  cent. 

SODA  STREAMS 

Bicarbonate  of  soda  toothpastes 
flooded  the  market  last  year,  and 
manufacturers  are  still  launching 
them.  With  an  estimated  value  of 
59.8m  (Nielsen),  SB's  Heather 
McCarthy  expects  the  sector  to 
settle  at  around  7-8  per  cent, 
compared  with  the  US  at  25  per 
cent. 

"We've  seen  a  lot  of  trial  of 
bicarbonate  of  soda  pastes,  which 
has  been  mainly  driven  by 
advertising.  Now  is  the  re- 
purchase period  and  we're  seeing 
sales  drop  off  a  little,  though  we 
anticipate  an  increase  once 
consumers  understand  more 
about  the  benefits.  I  think  the 
long-established  brands  will  win 
out  in  the  end  though  —  the  likes 
of  Arm  &  Hammer  just  don't  have 
the  heritage  in  Britain,"  says  Ms 
McCarthy. 

At  Colgate-Palmolive,  commer- 
cial development  manager  Reb- 
ecca Phelps  says:  "Bicarbonate  of 
soda  tends  to  be  more  of  a  young 
person's  product  —  the  people 
that  try  it  are  a  bit  more 
innovative."  She  too  expects  the 
sector  to  take  about  a  7.5  per  cent 
share  of  the  market  by  the  end  of 
this  year. 

Arm  &  Hammer's  sampling 
campaign  has  reached  50  per  cent 
of  homes,  according  to  marketing 
director  Tim  Snook  at  Chemist 
Brokers,  which  has  helped  it  to 
achieve  brand-leading  status  in 
the  sector.  The  company  anti- 
cipates it  will  take  a  7  per  cent 
share  of  the  toothpaste  market 
this  year. 

WHITER  &  BRIGHTER 

While  we're  still  a  long  way  off 
becoming  as  obsessed  as  the 
Americans  are  about  their  teeth, 
the  desire  for  whiter,  shinier- 
looking  teeth  is  growing.  Amer- 
ica's Rembrandt  toothpaste  took 
the  UK  by  storm  when  it  first 
appeared  on  the  shelves  two 
years  ago  —  and  at  nearly  £8  a 
tube  that  was  a  surprise.  Since 
then  the  brand  has  grown  from 
strength  to  strength  (sales  are  up 
by  18  per  cent  this  year  already) 
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and  others  have  joined  it. 

The  premium  end  of  the 
whitening  sector  is  still  showing 
str  ongest  growth,  says  Ms  Phelps 
at  Colgate,  while  the  cheaper  end 
is  in  decline.  "I  think  people 
expect  to  spend  a  certain  amount 
on  these  types  of  products.  The 
kind  of  people  who  buy  them  are 
the  type  who  would  spend  £20  on 
a  face  cream.  They  like  premium 
presentation.  The  problem  with 
the  current  brands  is  that  they 
don't  offer  therapeutic  benefits  to 
consumers  and  people  are 
worried  that  they  may  be 
damaging  their  teeth.  They  would 
really  prefer  to  use  a  trusted 
brand  name." 

And  so  Colgate  has  come  up 
with  its  own  whitening  paste 
called  Platinum  (£3.99,  50ml). 
Trials  claim  it  makes  teeth  whiter 
within  two  weeks,  while  it 
contains  ingredients  to  remove 
stains  which  adhere  to  the  teeth 
and  carry  on  working  after 
brushing.  "The  texture  is  less 
grainy  and  abrasive  than  other 
whitening  pastes,  while  the  taste 
is  very  minty  and  fresh,"  says  Ms 
Phelps. 

Smithkline  Beecham  has  laun- 
ched Macleans  Whitening  tooth- 
paste, containing  Triclene  (sod- 


Carter-Wallace  has  added  Pearl 
Drops  Coolmint  Baking  Soda 
Toothpolish  to  its  portfolio 


Thera-med  2  in  1  paste  and 
mouthwash  has  been  relaunched 
with  an  improved  formulation, 
including  Proactin 


Sensodyne  toothpastes  claim  a 
72  per  cent  share  of  the  sensitive 
sector  and  saw  growth  of  8  per 
cent  in  1994 


ium  tripoly  phosphate  )  to  break 
down  stains.  It  will  come  in  50ml 
(£1.59)  and  100ml  (£2.79)  tubes, 
plus  a  100ml  pump  (£2.99).  "More 
often  than  not,  people  who 
currently  use  a  whitening  paste 
also  use  a  r  egular-  toothpaste  as 
part  of  their  daily  routine,"  says 
products  manager  for  Macleans 
Mark  Jenner.  "Now  we're  offering 
a  premium-priced  everyday  pro- 
duct from  a  leading  brand." 

SENSITIVE  SOULS 

Some  30  per  cent  of  people  claim 
they've  got  sensitive  teeth  and  yet 
only  15  per  cent  of  them  use  a 
sensitive  toothpaste.  Out  of  these 
15  per  cent,  only  8.3  per  cent  will 
use  one  regularly.  "There  is  a 
major  opportunity  for  growth  in 
this  area,"  says  Rebecca  Phelps  at 
Colgate. 

The  company  launched  Sen- 
sitive Care  in  February,  using  a 
potassium  citrate  formulation 
which  works  by  moving  the  fluid 
in  the  teeth  up  and  down  instead 
of  blocking  the  holes  in  the  teeth 
that  cause  sensitivity.  "Of  those 
who  don't  choose  a  sensitive 
paste  the  reasons  are  usually 
they're  not  aware  that  there  are 
toothpastes  which  can  help  or 
they're  put  off  by  the  taste,"  says 
Ms  Phelps.  Some  45  per  cent  of 
sensitive  paste  users  do  so  under 
the  recommendation  of  their 
dentist,  so  Colgate  is  targeting 
dentists  with  its  campaign. 

The  sensitive  toothpaste  sector 
accounts  for  13.8  per  cent  of  the 
total  market  and  it  grew  by  5  per 
cent  last  year,  according  to 
Stafford-Miller  data.  Its  brand, 
Sensodyne,  claims  a  72.8  per  cent 
share  of  sales  and  grew  8  per  cent 
last  year. 

ALL-IN-ONE  FEVER 

The  concept  of  multi-function 
products  has  filtered  into  many 
personal  care  sectors  from 
shampoo  to  shower  gel,  and 
toothpaste  is  no  exception. 
Colgate  kicked  off  with  its  Total 
paste  two  years  ago,  which  now 
takes  7.2  per  cent  of  toothpaste 
sales  and  is  the  company's  fastest 
growing  variant.  The  all-in-one 
sector  has  doubled  in  the  last 
year,  now  taking  a  10  per  cent 
share  of  sales. 

New  from  Procter  &  Gamble  is 


Crest  Complete,  a  triple  action 
formulation  to  fight  caries, 
calculus  and  protect  gums. 

Thera-med  2  in  1  paste  and 
mouthwash  has  been  reform- 
ulated and  now  contains  Proactin, 
to  protect  against  caries,  plaque 
and  gum  problems. 

ALTERNATIVES 

There's  no  reason  why  toothpaste 
has  to  be  in  a  tube  —  Smithkline 
Beecham  is  ringing  the  changes 
with  its  new  Aquafresh  Gel,  which 
comes  in  a  tooth-shaped  pack. 
Available  in  Cool  Minty  Gel  and 
Extr  a  Minty  Gel  variants,  it  comes 
in  a  75ml  pack  (£1.59),  with  an 
introductory  price  of  £1.29. 

Not  everyone  wants  fluoride  in 
their  toothpaste,  so  Kingfisher 
Natural  Toothpastes  has  launched 
Fluoride  Free  Mint  with  Lemon 
(50ml,  XI. 09)  paste  to  join  its 
existing  Fluoride  Free  Fennel 
variant. 

Pierre  Fabre's  Elgydium  tooth- 
paste is  fluoride-free,  but  contains 
the  anti-bacterial  ingredient 
chlorhexidine  to  fight  the  effects 
of  plaque.  Janet  Burgass,  assis- 
tant brand  manager  at  Chefaro, 
distributor  of  the  brand  in  the  UK, 
says:  "As  consumers  become 
more  knowledgeable  about  the 
detrimental  effects  of  bacterial 
plaque,  so  it  will  become 
increasingly  important  for  den- 
tists and  pharmacists  to  be  aware 
of  the  efficacy  of  chlorhexidine." 


Despite  the  fact  that  people  are 
keeping  their  own  teeth  for 
longer,  with  an  estimated  87  per 
cent  of  adults  having  2 1  or  more 
teeth  by  1998  and  dramatic 
improvements  in  the  over  35s, 
there  are  still  16  million  denture 
wearers  in  the  UK. 

The  trend  is  towards  more 
partial  dentures  and  away  from 
full  dentures,  says  Louise  Wick- 
ham,  category  manager  for 
Steradent  at  Reckitt  &  Colman. 


Steradent  increased  its  market 
share  by  4  per  cent  last  year, 
and  claims  49  per  cent  of  the 
denture  cleaning  market 


Snack  attack 

The  British  love  of  snacking  is  bad 
news  for  teeth,  especially  if  the 
food  is  sugary. 

Even  the  smallest  snack  results 
in  a  build-up  of  plaque  acid  which 
attacks  the  teeth.  Apart  from 
br  ushing  the  teeth  every  time  we 
eat,  another-  way  of  keeping 
plaque  at  bay  is  by  chewing 
sugar-free  gum. 

After  eating  or  drinking,  gum 
should  be  chewed  for  20  minutes 
to  neutralise  harmful  bacteria  in 
the  mouth.  Wrigley's  Extra  and 
Orbit  now  account  for  over  60  per 
cent  of  the  company's  gum  sales. 
They  are  promoting  the  brands 
with  a  £4  million  campaign  this 
year. 


Wrigley's  Extra  and  Orbit 
sugar-free  gums,  marketed  for 
improved  oral  health,  now 
account  for  over  60  per  cent  of 
the  company's  gum  sales 


Combe  is  backing  its  denture 
fixative,  Seabond,  with  a 
television  and  press  advertising 
campaign  this  year 


Tire  denture  cleaning  market 
is  estimated  at  £4. 7m,  and 
Steradent  claims  a  49  per  cent 
shar  e  of  the  sector  (MAT,  Octo- 
ber, 1994).  The  company  has 
recently  set  up  the  Steradent 
Care  Line,  a  24-hour  Freefone 
service  giving  product  inform- 
ation, samples  and  literature  to 
consumers.  Copies  of  the  leaflet, 
'Your  guide  to  denture  care',  can 
be  obtained  from:  Steradent  In- 
formation Service,  15/17  Hunts- 
worth  Mews,  London  NW1  6DD. 

Combe  International  is  pro- 
moting its  Seabond  denture 
fixative  with  a  television  cam- 
paign planned  for  later  this  year, 
and  press  advertising  which 
includes  sample  offers. 


For  denture  wearers 
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Brush  strokes 


With  sales  up  12  per  cent  last  year, 
care.  But  while  consumers  may  be 
they're  still  only  replacing  them  once  a  year  at  most 


sties  is  the  most  dynamic  sector  in 
lore  for  a  better  toothbrush, 


Buying  a  new  toothbrush 
used  to  be  a  simple 
task,  with  choice  limit- 
ed to  bristle  texture, 
size  of  brush  head  and 
whatever  colour  you  fancied. 
These  days  it's  become  much 
more  complicated,  and  the  latest 
brushes  bear  little  resemblance  to 
those  we've  been  used  to.  The 
brush  heads  are  now  angled  and 
smaller,  with  end-rounded  bris- 
tles arranged  in  intricate  patterns 
so  they  reach  every  area  of  the 
tooth.  Handles  are  flexible,  easier 
to  grip  and  more  ergonomically 
designed.  Of  course,  you  can  still 
opt  for  a  more  familiar  flat-topped 
brush,  but  these  are  firmly 
positioned  as  bottom  of  the  range 
and  are  basic. 

"The  market  has  become 
driven  by  innovation,"  says 
Rebecca  Phelps,  commercial  dev- 
elopment manager  for  oral  care  at 
Colgate-Palmolive.  "Things  that 
were  seen  as  new  a  few  years  ago, 
such  as  nylon  bristles,  end- 
rounded  filaments  and  even  our 
Diamond  head  brush  are  now  just 
basic  requirements." 

While  all  this  innovation  has 
renewed  interest  in  the  sector  and 
the  wealth  of  advertising  has 
persuaded  consumers  to  try  the 
brushes,  the  average  replacement 
rate  is  still  every  10-11  months,  a 
far  cry  from  the  3-4  months  that 
dentists  recommend. 

However,  when  consumers  do 
buy,  they  tend  to  trade  up  to  the 
newer,  more  expensive  brushes, 
says  Ms  Phelps.  During  1994, 
sales  rose  by  12  per  cent  to  a  value 
of  £ 10 1.9  million  (Nielsen), 
making  it  the  most  dynamic  area 
in  oral  hygiene.  At  Oral-B  they 
estimate  the  new  premium  end 
brushes  now  account  for  a  22.5 
per  cent  share  of  sales  in  the  adult 


Johnson  &  Johnson  has  added 
the  Reach  Control  brush, 
specially  tapered  for  easier 
access  to  back  teeth 


market,  with  an  average  price  of 
£2. 14  a  brush,  itself  an  increase  of 
23  per  cent  on  last  year's  figure. 

Increasingly,  toothbrushes  are 
being  bought  as  part  of  the 
weekly  shop  in  the  supermarket. 
Grocers  now  account  for  54  per 
cent  of  sales,  with  pharmacies  at  9 
per  cent  and  Boots  taking  20  per 
cent  (A  C  Nielsen/Oral  B). 

Traditional  toothpaste  makers, 
such  as  Colgate,  Smithkline 
Beecham  and  Elida  Gibbs,  have 
moved  successfully  into  brushes. 
Colgate,  which  claims  a  16  per 
cent  share  for  its  Precision  brush, 
is  encouraging  consumers  to  buy 
brushes  as  well  as  toothpastes  by 
cross-referencing  on  packs. 

But  do  the  new  brushes  really 
clean  teeth  any  better,  or  are  they 
just  an  expensive  marketing 
gimmick?  Phil  Benham,  managing 
director  of  Benham  UK  (formerly 
Butler),  is  not  entirely  convinced: 
"I  think  consumers  are  confused 
by  all  the  toothbrush  devel- 
opments, when  what's  really 
important  is  to  brush  your  teeth 
properly  and  change  the  brush 
frequently.  The  new  brushes  all 
mean  higher  prices  for  the 
consumer  to  fund  the  advertising 
campaigns." 

At  Wisdom,  marketing  director 
Janice  Collins  admits  the  biggest 
problem  is  trying  to  get  people  to 
change  their  brush  more  often. 
Many  people  replace  their  brush 
only  once  a  year,  usually  before 
they  go  on  holiday. 

BRUSH  iEWS 

Colgate-Palmolive  has  changed 
the  Precision  brush  name  to  Total 
and  added  a  standard  head  with  a 
medium  bristles  variant  to  the 
range,  as  well  as  a  new  brush, 
Colgate  Duo  Action  (£1.79), 
which  features  stepped  bristles. 
Tire  Diamond  Head  range  has 
been  repositioned,  putting  it  into 
the  standard  brush  category,  with 
the  price  now  reduced  to  £1.49. 

Wisdom  is  launching  the  Contour 
into  the  premium  sector,  featuring  a 
wide,  contoured  handle  for  better 
control;  a  long,  slender  neck  for 
r  eaching  all  areas  of  the  mouth;  a 
rounded  head;  and  graduated 
end-rounded  filaments. 

Stafford-Miller  is  making  it 
easier  for  consumers  to  rem- 
ember to  replace  brushes  with 
new  Sensodyne  Switch  (£2.79), 
which  has  a  replaceable  brush 
head.  A  new  brush  head  comes 
with  each  pack.  Features  include 
a  rubberised  handle  for  slip-free 


Think 


Although  92  per  cent  of 
dental  hygienists  are  said 
to  recommend  electric 
toothbrushes,  the  current 
market  penetration  stands 
at  just  4.1  per  cent,  leaving 
plenty  of  room  for 
improvement 


Wisdom  is  moving  into  the 
premium  sector  with  Contour 

grip  and  an  oval-shaped  head  to 
reach  awkward  areas. 

Benham  UK,  distributor  of 
Butler  dental  products,  is  offering 
the  GUM  toothbrush  at  £0.99 
through  Unichem  pharmacies. 

Procter  &  Gamble  launched  the 
Crest  Complete  toothbrush  to 
complement  its  all-in-one  paste  of 
the  same  name.  With  a  rippled 
brush  head,  it  claims  35  per  cent 
better  plaque  removal  than  an 
ordinary  flat  brush  head. 

Johnson  &  Johnson  has  launched 
the  Reach  Control,  which  features 
an  angled  neck  and  tapered  head 
for  easier  access  to  back  teeth. 
Two  levels  of  end-rounded  bris- 
tles provide  gum  protection  as 
well  as  effective  cleaning.  The 
Reach  range  has  been  relaunched 
in  clear  packaging  with  new 
graphics  to  help  differentiate 
between  variants. 

Elida  Gibbs  has  added  the 
Mentadent  P  Diagonal  (£1.79), 
which  it  claims  is  the  first  to 
feature  two  different  angled 
bristles  on  the  same  brush  head. 
The  brush  has  a  three-angled 
handle  and  a  non-slip  grip. 


P 


hilips  is  introducing  the 
Dental    Logic  brush, 
which  has  been  approv- 
ed by  the  British  Dental 
Health  Foundation. 
The  main  feature  of  the  brushes 
in  the  range  is  the  'soft  pressure' 
gum  protection  system  —  if  you 


Braun  Oral-B's  new  D7  Plaque 
Remover  range  of  three  models 
features  a  non-slip  handle,  easy 
control  switch  and  Indicator 
brush  to  monitor  brushing 
performance 


The  Sensodyne  Switch  brush  comes  with  a  replaceable  head  to 
encourage  consumers  to  change  their  brush  more  frequently 

CHEMIST  &  DRUGGIST  29  APRIL  1 995 


ORAL  HYGIENE 


ctric  Kids'  stuff 


brush  too  hard  the  head  clicks 
back  to  warn  you  that  you're 
exerting  too  much  pressure 
(between  200  and  300g  is  re- 
commended). The  head  then 
automatically  resets  itself  once 
the  pressure  is  released.  The 
other  important  feature  is  the 
'clean  &  clear'  brush  movement. 
The  head  moves  in  two  directions 
at  two  speeds  —  quick,  short 
strokes  loosen  plaque  while  slow, 
rolling  movements  sweep  it  away 
from  teeth. 

The  new  range  is  being 
supported  with  television  ad- 
vertising running  until  the  end  of 
the  year  and  a  consumer  leaflet, 
available  to  stockists  by  ringing 
0115  9532001. 

Braun  Oral-B  is  strengthening 
its  brand  with  the  addition  of  the 
new  D7  range  of  plaque  removers. 
There  are  three  models  in  the 
range:  the  Timer  (£64.99), 
featuring  a  two-minute  timer 
device;  Personal  (£49.99),  a 
compact  model;  Duo  (£99.99), 
which  has  two  individual  Timer 
models.  All  the  new  models 
feature  a  non-slip  handle  and  a 
textured  switch  for  easy  control 
and  the  Indicator  brush  head, 
which  tells  you  when  the  brush 
needs  replacing. 

The  range  will  be  backed  by  an 
£800,000  television  campaign 
throughout  the  spring,  with  a 
further  burst  planned  for  the 
pre-Christmas  season.  In  a 
promotion  running  until  May  27, 
consumers  who  buy  an  Oral-B 
Personal  Timer  or  Travel  model 
will  receive  a  free  Braun  alarm 
clock. 


Dental  Logic  is  the  new  range 
from  Philips,  approved  by  the 
BDHF.  Special  features  include  a 
gum  protection  system  which 
stops  you  exerting  too  much 
pressure  and  a  two-speed, 
two-direction  brush  movement 


While  milk  teeth  used  to 
be  seen  as  less  important 
than  permanent  teeth, 
dentists  now  know  that 
early  extraction  of  these 
first  teeth  can  lead  to 
crowding  when  the  second 
set  comes  through. 
Dentists  are  pushing  the 
prevention  message,  and 
the  sooner  children  get 
into  good  dental  habits,  the 
better.  This  new  focus  on 
children's  teeth  has  led  to 
a  boom  in  the  market 

Colgate  estimates  that  the 
children's  oral  care  mar- 
ket grew  by  18  per  cent 
last  year  and  is  the 
fastest-growing  oral  care 
sector  in  independent  phar- 
macies. According  to  company 
statistics,  first  toothbrushes  for 
ages  six  months  to  four  years 
account  for  30  per  cent  of  sales; 
brushes  for  ages  5-10  take  60  per 
cent  of  sales;  and  ages  10-14 
account,  for  10  per  cent. 

"I  think  the  growth  we've  seen 
in  children's  oral  hygiene  is  partly 
due  to  interest  in  all  kinds  of 
products  for  children,"  says 
Janice  Collins,  Wklsom  marketing 
director.  "It's  also  due  to  dentists 
encouraging  parents  to  take  better 
care  of  their  children's  teeth." 
Toothbrushes  and  pastes  for 


Disney's  101  Dalmations  feature 
on  Jordans'  new  tVlagic 
toothbrush,  which  changes 
colour  during  use 


Children  hold  a  toothbrush 
differently  from  adults,  so 
Johnson  &  Johnson  has  come  up 
with  Reach  Wondergrip, 
specially  designed  for  the  way 
kids  clean  their  teeth 

childr  en  are  differently  designed 
and  formulated,  not  just  adult 
products  in  different  packaging. 
Toothpastes  contain  lower  levels 
of  fluoride  as  children  have  a 
habit  of  swallowing  it,  and  are 
often  flavoured  to  help  encourage 
them  to  clean  their  teeth.  "With 
children's  brushes,  much  more 
attention  has  to  be  paid  to  the  size 
of  t  he  head  and  the  handle  shape 
children  hold  everything, 
including  their  toothbrush,  in  the 
same  way  —  rather  like  the  way 
they  grip  on  to  their  bike 
handles,"  says  Ms  Collins. 

Wisdom's  new  children's  brush, 
Wiz,  is  designed  with  children's 
handling  in  mind.  For  children 
aged  3-10,  it  comes  in  a  range  of 
bright,  colours.  The  launch  of  Wiz 
will  be  supported  by  a  club 
incentive.  Users  will  be  invited  to 
join  the  Wiz  Club,  which  offers 
oral  care  information  and  advice 
in  a  comic  format. 

"With  brushes  for  young 
children  you  need  to  appeal  fir  stly 
to  the  parents,  since  they  choose 
the  brush  for  the  child.  As 
children  get  older  the  brush  needs 
to  appeal  more  to  them,  en- 
couraging them  to  brush  twice  a 
day  with  the  use  of  characters," 
says  Rebecca  Phelps  at  Colgate. 
New  to  the  r  ange  from  June  are 
Kool  Looks,  a  line  of  design-led 
brushes  for  older  children,  and 
My  First  Colgate,  brushes  for 
children  and  babies.  Coming  in 
September  is  Total  Youth,  a 
slightly  smaller  version  of  the 
existing  Precision  brush,  aimed  at 
young  teenagers. 

Oral-B's  brand-leading  Disney 
brush  is  being  relaunched  with 
new  designs  and  an  on-pack  offer 
encouraging  children  to  send  off 
for  a  range  of  free  Disney  gifts. 
Also  new  is  Disney  sugar-free 
mint  gel  toothpaste. 

Roche  is  supporting  Punch  & 


It  . 
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Roche  invites  children  to  'Draw 
your  dentist'  in  a  competition 
featured  in  its  new  Punch  & 
Judy  leaflet 

Judy  toothpaste  with  a  new  leaflet 
featuring  a  competition  inviting 
children  to  'Draw  your  dentist'. 
Childr  en  can  win  one  of  12  Punch 
&  Judy  lunchboxes  each  month 
until  the  end  of  June. 

Jordan  is  launching  a  new 
variant  of  its  heat-sensitive  Magic 
toothbrushes,  featuring  the  101 
Dalmations  cartoons.  In  use,  the 
brush  changes  colour'  to  reveal 
the  designs. 

Johnson  &  Johnson  launched 
the  Wondergrip  br  ush  at  the  end 
of  1994.  It  features  a  handle 
designed  for  the  way  children 
hold  toothbrushes,  an  angled 
neck  and  a  tapered,  compact  head. 


The  new  Wisdom  Wiz,  aimed  at 
children  aged  3-10,  comes  in  a 
range  of  bright  colours  and  has  a 
special  handle  which  fits 
comfortably  in  a  child's  hand 
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0ral-B  has  relaunched  its 
best-selling  Disney  range  with 
new  designs  and  an  on-pack 
collector  scheme 


CHEMIST  &  DRUGGIST  29  APRIL  1995 


IPMI  CONFERENCE 


community  care 


w  Insi 


International  met  last 
weekend  to  discuss 
future  roles  for 
pSiarmacasts  do 
community  healthcare 

In  spite  of  opinions  to  the 
contrary  "the  future  for 
pharmacy  has  never  been 
better",  according  to  Norman 
Niven,  managing  director  of 
Surgichem. 

Mr  Niven  was  speaking  on  the 
theme  of  'Provision  and  purchase 
of  pharmaceutical  services  at  the 
Institute  of  Pharmacy  Manage- 
ment International  meeting  at 
Stratford-on-Avon  last  weekend. 

His  vision  of  the  future  was  one 
where  pharmacists  fresh  out  of 
college  would  work  in  the 
community  for  pharmacists  who 
would  run  medication  manage- 
ment services  for  local  gov- 
ernment agencies. 

Mr  Niven's  optimism  about 
exciting  new  roles  for  phar- 
macists to  play  was  backed  up  by 
the  fact  that  his  company  has 
launched  a  new  subsidiary  with 
the  aim  of  getting  pharmacists 
more  involved  with  community 
care  (  C&D  April  22,  p647). 

Operating  medication  manage- 
ment services,  said  Mr  Niven  was 
a  way  for  pharmacists  to  exercise 
"their  true  skills  as  opposed  to 
counting  pills  and  sticking  labels 
on  bottles". 

The  Government  is  in  des- 
perate need  of  professionals  to 
manage  medication  of  elderly  and 
confused  patients  in  the  com- 
munity. Mr  Niven  believed  that 
pharmacists'  strength  was  that 
they  were  the  only  qualified 
people  for  the  job.  "How  many 
people  have  to  climb  into  a  lion's 
cage  or  stab  someone  on  the 
London  Underground  before  med- 
ication programmes  are  taken 
seriously?"  he  asked. 

But  social  services  was  likely 
turn  a  cold  shoulder  to  thousands 
of  pharmacists  all  offering  their 
skills  at  different  prices.  Phar- 
macists needed  to  act  as  a  group 
and  negotiate  a  uniform  fee  for  a 
variety  of  services.  "The  key  to 
social  services  is  that  they  do  not 
have  a  problem  with  money,  but 
they  like  a  package  which  they 
can  see  and  buy  off  the  shelf,"  he 
said. 

Professional  and  industry 
bodies  were  not  suitable  groups 


to  organise  a  consortium  of 
pharmacists.  Mr  Niven  said  only 
commerce  had  the  muscle  and  the 
organisational  ability  to  carry  it 
off. 

The  key  for  the  success  of  such 
a  venture  was  in  uniform  prices. 
"Don't  chase  business  that  is  not 
profitable,  and  don't  set  up  local 
prices,"  argued  Mr  Niven.  Phar- 
macists must  start,  thinking  in 
terms  of  thousands  of  pounds,  as 
do  Government  agencies,  instead 
of  the  small  sums  associated  with 
scripts  in  a  shop. 

Pharmacy  consultant  Gerry 
Green  also  preached  the  com- 
mercial line  in  his  speech.  "The 
pharmacy  scenario  in  the  next 

Don't  chase 
business  that  is 
not  profitable  and 
don't  set  local 
prices 

decade  is  one  of  decreasing 
opportunities,  unless  a  large 
number  of  pharmacists,  as 
opposed  to  a  small  number  of 
entrepreneurs,  seeks  out  and 
fulfils  some  diversified  role  in 
society  " 

Mr  Green  painted  a  grim 
portrait  of  falling  prescription 
volumes  and  profitability  if 
alternatives  to  the  traditional  role 
were  not  developed. 

In  England  and  Wales  by 
1996/97  over  80  per  cent  of  NHS 
prescription  volumes  will  be 
carried  out  by  4,500  pharmacies 
—  about  half  the  number 
currently  holding  contracts  to 
dispense  NHS  prescriptions.  By 
1997,  over  10  per  cent  of  the 
pharmacy  labour  force  will  not  be 
needed  to  carry  out  NHS  dis- 
pensing supervision. 

Mr  Green  believed  that  the  true 
independent  pharmacy  was  "un- 
likely to  exist  in  the  future".  Only 
bigger  groups  with  large  buying 
capacities  would  be  strong 
enough  to  negotiate  terms  on 
ethical  drugs  and  so  seek 
'on-cost'-type  benefits  to  their 
dispensing  service. 

Like  Mr  Niven,  he  believed  that 
pharmacists  who  want  to  grab  a 
slice  of  the  community  care 
budget  were  unlikely  to  be 
successful  in  negotiating  their 


own  terms.  Mr  Green  said  the 
National  Pharmaceutical  Assoc- 
iation's timescale  for  a  pur- 
chasing agency  was  too  slow  for 
the  fast-changing  scenario  of 
public  health  allocation. 

He  said  the  biggest  problem 
was  the  lack  of  professionals  who 
had  the  all-round  skill  to  sell  a 
pharmacy  service  to  Government 
agencies.  To  provide  these 
additional  roles,  extra  funding 
was  needed.  "Persuading  the 
Government  that  social  services 
expenditure  would  reduce  the 
Department  of  Health's  costs  in 
the  form  of  a  lower  drugs  bill 
would  require  deft  political,  as 
well  as  negotiating,  skills  if 
pharmacy  was  to  succeed,  he 
said. 

Chairman  of  the  Northern 
Region  Pharmaceutical  Com- 
mittee Alan  Tweedie  said  phar- 
macists always  took  the  short- 
term  view.  "We  are  just  thinking 
of  next  year's  remuneration  while 
the  Government  is  planning  years 
ahead."  This  approach,  he  con- 
tinued, had  left  pharmacists 
firmly  in  the  back  seat,  while 
more  proactive  groups,  like  GPs, 
were  in  the  driver's  seat. 

"Time  is  not  on  our  side," 
warned  Mr  Tweedie.  "We  have  to 
give  people  a  reason  to  come  to 
us,  rather  than  out  of  town 
grocers,  and  that  reason  is 
illness."  He  believed  that  in- 
formation technology  could  be 
harnessed  to  assist  pharmacists 
in  diagnosing  a  host  of  minor 
illnesses.  This  type  of  move 
would  also  help  increase  the 
pedestrian  traffic  through  the 
pharmacy. 

As  well  as  looking  at  in-store 
improvements,  Mr  Tweedie  said 
he  was  extending  his  role  into  the 
community  as  a  manager  of 
patient  therapy.  With  his  local  GP 
practice  he  was  seeking  £100,000 
from  his  FHSA  in  order  to  set  up  a 
system  of  regular'  reviews  of 
chronically-ill  patients. 

In  order  to  research  future 
roles  for  pharmacists  in  the 
community  Hemant  Patel,  chair- 
man of  the  Pharmacy  Support 
Group,  proposed  a  pathfinder- 
group.  The  group  should  consist 
of  a  social  scientist,  a  health 
economist,  an  independent  re- 
tailer, an  educator  and  two 
community  pharmacists. 

Visions  of  the  future  of 
community  care,  as  seen  by 
speakers  (from  the  top)  Norman 
IMiven,  Gerry  Green  and  Hemant 
Patel 


Gerry  Green  approved  of  this 
idea,  but  he  warned  that  time  was 
running  out.  "Although  we  don't 
have  a  lot  of  time  for  research, 
this  sort  of  group  developing  a 
strategy  has  got  to  provide  the 
research  and  development  for  the 
future." 
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SB  to  maintain  prodnc 
following  Sterling  m 


Smithkline  Beecham  has  no  plans 
to  divest  itself  of  any  OTC 
medicines  or  oral  care  brands, 
following  the  integration  of 
Sterling  Health.  But  the  Sterling 
Health  name  and  logo  is  to  be 
gradually  phased  out. 

The  two  companies  officially 
came  together  this  month  under 
the  Smithkline  Beecham  Con- 
sumer Healthcare  name,  follow- 
ing SB  Corporation's  $1.9  billion 
purchase  of  Sterling  Health  last 
August. 

Sales  director  Peter  Hinkley 
said  on  Tuesday  that  t  he  company 
is  introducing  a  range  of  mea- 
sures designed  to  improve  the 
service  offered  to  pharmacists 
and  to  help  build  a  closer  working 
partnership  with  them.  He  out- 
lined a  five-point  re-organisation 
of  the  company's  operations: 

•  SB's  pharmacy  education  pro- 
gramme will  increase  with  the 
appointment  of  a  pharmacy 
education  manager 

•  a  supply  chain  sales  team  will 


see  the  merger  of  the  national 
accounts  function,  covering 
wholesalers'  head  offices,  with 
the  field  sales  force  serving 
pharmacists 

•  the  introduction  of  separate 
category  business  teams  in- 
corporating consumer  marketing 
and  trade  marketing,  which  will 
have  greater  expertise  within 
their  therapeutic  areas 

•  the  trade  marketing  operation 
will  be  significantly  expanded  to 
respond  to  the  needs  of  phar- 
macists and  their  customers, 
taking  the  marketing  plan  right 
through  to  the  point  of  purchase 

•  sales  and  marketing  personnel 
will  have  more  scientific  training, 
enhancing  store  level  advice. 

Mr  Hinkley  commented:  "The 
integration  brings  us  the  best  of 
both  worlds,  combining  SB's 
reputation  for  the  rigorous 
development  of  high-quality 
OTC  products  with  Sterling's 
experience  with  the  pharmacy 
profession." 


Smithkline  Beecham,  which  is 
now  the  biggest  OTC  healthcare 
company  in  the  UK,  will  be 
spending  £40  million  on  television 
advertising  this  year  to  back  its 
enhanced  portfolio. 

John  Clarke,  general  manager 
and  vice  president,  said:  "We  now 
have  strong  brand  representation 
in  all  major  categories  [of  OTC 
healthcare]  and  our  sales  split  by 
category  almost  exactly  mirrors 
the  total  market  picture,  which 
means  we  can  offer  a  balanced 
portfolio  of  leading  brands  to  the 
pharmacy  profession." 
•  Smithkline  Beecham  saw  trad- 
ing profit  rise  by  15  per  cent  from 
last  year  to  S385  million  in  the  first 
quarter.  Sales  rose  24  per  cent,  to 
SI, 712m  and  pre-tax  profit 
(excluding  one-off  items)  2  per- 
cent to  5360m.  Earnings  per  share 
were  up  5  per  cent  to  9.  lp. 

In  the  pharmaceuticals  division 
sales  grew  by  25  per  cent  on 
volume  gains  and  trading  profit 
by  13  per  cent.  Sales  of  Sterling 


John  Clarke,  SB  general  manager 


brands  contributed  5109m  with 
the  consumer  division  achieving 
sales  and  trading  profit  rises  of  45 
per  cent  and  48  per  cent 
respectively. 

The  first  quarter  results  were 
influenced  by  the  acquisition  of 
Sterling  Winthrop  and  the  US 
pharmaceutical  benefit  manager 
Diversified  Pharmaceutical  Ser- 
vices; the  one-off  profit  of  5512m 
from  the  sale  of  the  animal  health 
business;  and  the  loss  of  the  US 
patent  for  Tagamet . 


Pfizer  launches  UK  consumer  healthcare  company 


Pfizer  Consumer  Healthcare  is  a 
new  UK-based  company  with  a 
dedicated  pharmacy  sales  force. 
It  incorporates  the  current 
product  portfolio  of  Charwell 
Health  Care  and  a  number  of 
Pfizer  products  which  are  moving 
from  POM  to  P. 

Managing  director  of  the 
newly-created  business  is  David 
Merrington,  previously  managing 
director  of  Char-well.  Speaking  at 
the  launch  of  the  new  company, 
Mr  Merrington  said  it  was  "not 
just  a  relabelling  exercise"  and 


stressed  Pfizer's  commitment  to 
become  a  major  player  in  the  UK 
OTC  market  by  developing 
existing  brands,  rescheduling 
appropriate  products  from  within 
the  Pfizer  stable  and  introducing 
new  products. 

The  company's  commitment  to 
the  OTC  market  is  in  recognition 
of  the  opportunities  available 
through  deregulation  of  pre- 
scription-only medicines  in  the 
UK  and  patients  taking  greater 
responsibility  for  their  own 
health.  Pfizer  intends  to  double  its 


From  l-r:  Graham  Ford,  David  Merrington  and  Malcolm  Phillips 


OTC  sales  worldwide  by  the  end 
of  1997  through  acquisition  of 
companies.  It  has  already  bought 
OTC  businesses  in  Italy  and  Spain 
and  is  currently  'shopping'  for  a 
suitable  French  arm. 

Marketing  director  of  the  new 
company  Malcolm  Phillips  said 
any  rescheduled  products  would 
not  automatically  be  marketed  as 
P  products  as  "they  must  bring 
something  new  to  the  patient". 

Diflucan's  oral  route  of  ad- 
ministration is  a  major  advantage 
for  thrush  sufferers  and  looks 
likely  to  be  the  first  of  the 
deregulated  Pfizer  products  to  be 
marketed,  probably  in  early  1996. 
However,  Mr  Phillips  stressed 
that  no  licences  have  yet  been 
granted  for  Diflucan  (flucon- 
azole), Atarax  (hydroxyzine 
hydrochloride),  Feldene  (pirox- 
icam)  or  Combantrin  (pyrantel 
embonate). 

The  portfolio  also  includes 
Buttercup  and  Galloways'  cough 
remedies,  which  Mr  Phillips 
believes  have  the  advantage  of 
simplicity. 

The  new  sales  team  of  12 
territory  managers  will  be  headed 
by  Graham  Ford,  sales  director, 
and  Keith  Cooke,  sales  manager. 


Salary  reviews  reflect 
reduced  profits 

Salary  increases  for  employees  of 
pharmacy  multiples  will  be  poor 
across  the  board  this  year, 
reflecting  the  reduction  in  the 
profitability  of  the  business, 
according  to  a  survey  by  Green 
Pharmacy  Consultants. 

The  effects  of  low  profits  on 
salaries  is  highlighted  by  the 
payments  to  management  exec- 
utives. Less  than  half  of  the  23 
pharmacy  multiples  surveyed 
offer  ed  bonuses  on  results. 

Executives  can  expect  to  see 
their  salaries  rise  by  an  average  of 
2-3  per  cent;  pharmacy  managers 
by  2  per  cent;  and  other 
pharmacists  and  locums  by  no 
more  than  1.5  per  cent.  Regional 
differences  in  the  availability  of 
locums  means  that  some  rates 
will  be  rising  by  4-5  per  cent. 

The  demise  of  the  National 
Joint  Industrial  Council  for 
Pharmacy  has  meant  that  salary 
reviews  for  shop  workers  and 
dispenser  s  will  be  made  without 
the  benefit  of  a  benchmark  for 
pay  increments. 

Several  companies  reported 
that  they  will  be  forced  to  cut 
back  working  hours  of  staff  rather 
than  increase  wages. 
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BUSINESS  NEWS 


Zantac  patent  upheld  in  US 

Glaxo  has  won  its  lawsuit 
against  Novopharm  in  the  US  for 
patent  infringement  of  Zantac. 
The  Appeals  Court  ruling 
prevents  Novopharm,  a  Canadian 
generic  drug  company,  from 
marketing  a  generic  version  of 
Form  2  ranitidine  in  the  US  until 
2002  when  the  patent  for  the 
i  expires. 


Community  Careline 
targets  independents 


A  liquid  formulation  of  over  the 
counter  Tagamet  has  been  given 
regulatory  approval  in  the  UK 
and  will  be  launched  to 
pharmacies  by  Smithkline 
Beecham  in  late  spring. 

Searle  Consumer  rejigged 

Searle  Consumer  Products  in  the 
UK  will  become  an  independent 
division  of  Monsanto,  known  as 
Nutrasweet  Consumer  Products, 
and  will  be  responsible  for 
Canderel  Tablets,  Spoonful  and 
Chocolate,  and  Flix  Sweetners. 
Nutrasweet  Consumer  Products 
will  be  distributed  via  Chemist 
Brokers  from  May.  Searle, 
Monsanto's  ethical  product 
division,  will  be  responsible  for 
Dramamine  and  Actomite. 

HDS  distribution  deal 

Healthcare  Delivery  Service  has 
entered  into  a  £350,000  deal  with 
Roche  to  handle  the 
warehousing  and  distribution  of 
its  ethical  pharmaceutical  range 
(excluding  vaccines)  to 
wholesalers  and  hospitals  in  the 
UK.  Earlier  this  year,  HDS 
secured  a  similar  contract,  worth 
£500,000,  with  Roche-owned 
Syntex. 

Warner-Lambert  resits 

Warner-Lambert  saw  pre-tax 
profits  rise  by  10  per  cent, 
earnings  per  share  by  6  per  cent 
and  sales  by  9  per  cent  in  the 
first  quarter.  Sales  surpassed 
$1.60  billion  and  net  income 
climbed  by  6  per  cent  to  $201 
million. 

Medeva  markets  Erythelan 

Medewa  has  entered  into  an 
agreement  with  Elan 
Pharmaceutical  to  market 
Erythelan,  a  liquid  form  of 
erythromycin,  in  the  US.  The  drug 
is  expected  to  be  launched  in 
1996. 

m  v,:,: -  --ww 

Procter  &  Gamble  has  signed  an 
agreement  with  US-based 
Theratech  to  develop  and  market 
transdermal  hormone 
replacement  products  for 
menopausal  women. 


Community  Careline  Services  is 
targeting  independent  pharma- 
cists to  take  up  franchises  which 
give  them  exclusive  contracts  to 
provide  care  in  the  community. 

Since  January,  14  pharmacists 
have  signed  up  for  the  service, 
which  provides  home  care  for  the 
elderly,  disabled  and  conval- 
escent that  is  identical  to  that 
provided  in  residential  homes 
(C&D  January  21,  p99). 

Heniy  Aylmer,  responsible  for 
the  company's  franchise  sales, 
says  contact,  has  been  made  with 
the  Royal  Pharmaceutical  Soc- 
iety, the  National  Pharmaceutical 
Association  and  the  Pharma- 
ceutical Services  Negotiating 
Committee. 


"We  are  making  ourselves  open 
to  inspection  by  the  formal 
[pharmaceutical]  bodies  to  show 
we  are  an  ethical  and  upfront 
service,"  explains  Mr  Aylmer. 

Michelle  Styles,  head  of 
information  at  the  NPA,  advises 
potential  franchisees  to  check  the 
financial  arrangements  carefully 
and  to  ensure  that  they  fully 
understand  the  terms  of  the 
contract. 

To  encourage  applications, 
CCS  has  reduced  the  price  of  a 
franchise  from  £15,000  (plus  8  per 
cent  monthly  turnover)  to  £8,000, 
plus  2  per  cent  monthly  turnover 
in  the  first  year,  4  per  cent  in  the 
second,  and  6  per  cent  thereafter. 
The  offer  runs  until  July. 


Ethical  Holdings' 
shares  hit 

Ethical  Holdings  reported  a  loss 
of  £1,412,068,  equal  to  lip  a  share, 
in  its  second  quarter  results. 

Excluding  a  one-time  charge  of 
£836,500  arising  from  the  re- 
purchase of  certain  product 
rights,  the  group  posted  a  loss  of 
£575,568,  or  4p  a  share,  against  a 
6p  share  loss  last.  year. 

Revenues  rose  62  per  cent  year 
on  year  to  £3,278,065;  licensing 
and  development  fees  grew  by  98 
per  cent;  and  income  from 
royalties  and  product  sales  grew 
by  43  per  cent  to  £1,375,187. 

In  the  second  quarter,  Ethical's 
sustained  release  morphine  was 
launched  in  Korea,  and  the  US 
rights  to  the  company's  oestradiol 
transdermal  patch  were  re- 
acquired from  its  licensee,  Forest 
Laboratories.  Ethical  is  also 
developing  a  range  of  HRT 
patches  for  Schering  AG. 


Wall  of  silence'  from  AAH 


AAH's  latest  defence  document 
reveals  little  more  than  the  fact 
that  it  plans  to  remain  tight-lipped 
on  its  cash  and  debt  position. 

The  company  says  it  is  too  early 
into  this  financial  year  to  give 
forecasts,  but  gave  a  more 
detailed  breakdown  of  its  cost 
savings  plan.  It  says  it  will  save  £4 
million  on  an  annualised  basis  in 
the  warehouse  operation  by 
eliminating  labour  intensive 
checking  through  an  automated 
order  assembly  system. 

Administration  functions  will 
be  streamlined  to  the  tune  of  £2m 
and  an  additional  £2m  will  be 
saved  through  decommissioning 
the  mainframe  computer  and 
closing  its  operational  centre.  The 
retail  pharmacy  chain  is  expected 
to  save  £800,000. 


YPG  re$ona 
conference 


The  company  says  it  offered 
this  information  to  Gehe  last 
month  and  it  was  rejected  out  of 
hand.  AAH  maintains  that  if  Gehe 
fails  with  its  bid  this  time  around, 
the  fact  that  it  may  try  again  in  a 
year's  time  (permitted  under  the 
City  Code)  will  further  underpin 
the  value  of  shares. 

Gehe  is  railing  against  the  "wall 
of  silence  about  key  facts  that 
really  matter  for  AAH  share- 
holders". It  points  out  that  there  is 
no  information  about  wholesale 
operating  margins,  average  debt 
level  or  free  cashflow  for  the  year 
just  ended. 

The  company  maintains  that 
AAH's  document  ignores  two 
facts.  Firstly,  that  the  main 
rationalisation  programmes,  to 
which  it  attributes  identified  cost 


COMING  EVENTS 


modation  and  breakfast  costs 
£39.95  (non-members  £49.95). 
Details  from  Bharti  Tailor  on 
01179  505050,  ext.  2271. 


The  Young  Pharmacists'  Group 
regional  conference  for  Wales 
and  the  West  is  on  June  4  at  the 
Swallow  Hotel,  Bristol. 

'Valuing  your  services'  will  be 
chaired  by  Andrew  Burr,  a 
member  of  the  Royal  Pharma- 
ceutical Society's  Welsh  ex- 
ecutive, and  will  include  talks  on 
marketing  pharmaceutical  ser- 
vices, health  economics  and 
negotiating  skills. 

A  boat  trip  is  planned  on  the 
night  of  June  3.  The  day  con- 
ference is  free,  but  evening  accom- 


Chiltern  region 
reception 

The  Chiltern  region  of  the  Royal 
Pharmaceutical  Society  is  hosting 
a  reception  at  the  Society's 
headquarters  at  7pm  on  June  8. 

The  curtain-raising  event  for 
Pharmacy  Week  will  be  attended 
by  president  of  the  Society  Ann 
Lewis  and  Baroness  Miller  of 
Hendon,  a  past  chairman  of 
Barnet  FHSA. 


savings,  were  known  to  the 
market  in  early  February  when 
the  share  price  was  282p. 
Secondly,  the  reductions  in  AAH's 
wholesale  operating  cost  ratio 
from  1990-1994  produced  no 
improvement  in  wholesaling  oper- 
ating margins,  followed  by  a 
decline  in  margins  this  year. 

Dieter  Kammerer,  chairman  of 
Gehe,  says:  "Instead  of  sending 
shareholders  new  information, 
AAH  has  chosen  to  recycle  stale 
arguments  and  maintain  its  wall 
of  silence  about  the  real  issues. 
This  silence  causes  us  serious 
concern  about  what  AAH's  under- 
lying problems  may  be.  I  am 
amazed  that  AAH  can  expect 
shareholders  to  put  their  trust  in  a 
company  which  has  let  them 
down  so  badly  in  recent  years." 


Commissioners  of  pharma- 
ceutical services  and  leading 
opinion-formers  are  expected  to 
attend.  Details  of  the  event  are 
available  from  Pat  Hoare  on 
01494  675945.  

TUESDAY,  MAY  2 

East  Metropolitan  and  West 
Ham  District  Branch,  RPSGB 

At  Wanstead  Library,  Spratt  Hall 
Road,  London  Ell,  7.30  for  8pm 
(buffet).    'Tire    work    of  the 
homeopathic  pharmacist'  by  Zvi 
Silver,    chief  pharmacist,  The 
Royal  Homeopathic  Hospital. 
WEDNESDAY,  MAY  3 
Sheffield  Branch,  RPSGB 
AGM  at  The  Thornbury  Hospital, 
7.30pm. 

CHEMIST  &  DRUGGIST  29  APRIL  1995 


Cancellation  deadline  10am  Friday;  one  week  prior  to  insertion  date      Post  to  Classified  Advertisements,  Chemist  &  Druggist, 


Display/Semi  Display  £26  per  single  column  centimetre,  min  3x1 
Box  Numbers  £10.00  extra.  Available  on  request. 
All  rates  subject  to  standard  VAT 
Publication  date  every  Saturday 
Copy  date  4pm  Tuesday  prior  to  publication  date. 


Benn  Publications,  Sovereign  Way,  Tonbridge,  Kent  TN9  1 RW 
Tel:  Tonbridge  (01732)  364422  Telex:  95132  Fax:  (01732)  361534 
Ring  Nick  Fisher  (01732)  377272  for  further  information. 


APPOINTMENTS 


CHEMISTS 


•  Canterbury  •  Corby  •  Redhill 
■  Newport  •  Cardiff  •  Leeds  •  Grimsby 
•  Hull  •  Bedford  •  Plymouth 
•  Kings  Lynn  •  Plumstead 
Southend  •  Maidenbower  •  Droylsden 

•  Llandudno  •  Caerphilly  •  Guildford 

llllllli 

(Would  suit  newly  qualified) 
•  Mid-Glamorgan  •  Guildford  •  Plymouth 

•  Humberside  (North  &  South)  •  Clwyd 

Continued  growth  has  created  career  opportunities 
for  pharmacists  with  the  personality  and  drive  to 
make  a  real  impact  on  local  community  healthcare. 
Experienced  or  newly  qualified  (full  training  will 
be  given),  we  need  an  individual  with  a 
commitment  to  patient  counselling,  coupled  with 
the  communication  skills  and  management 
qualities  to  actively  market  a  wide  range  of 
medicines  and  healthcare  products. 
In  return,  you'll  enjoy  the  full  support  of  a  highly 
professional  company,  modern  well  equipped 
and  efficient  facilities,  and  a  competitive  salary 
and  benefits  package.  This  will  include;  PPP 
membership,  pension  scheme  with  life  assurance 
and  generous  staff  discounts. 
Apply  with  CV  to:  Mr  Roger  Cotton  MRPharmS, 
Moss  Chemists,  Fern  Grove,  Feltham,  Middlesex 
TW14  9BD.  Telephone:  (daytime)  0181  890  9333, 
(after  7.30pm)  01276  26429. 

UnlChem  jj 
A  MEMBER  OF  THE  UNICHEM  GROUP  OF  COMPANIES  E 


Stfrun  (5barma 

CHtMISTS  LIMITED 

HAMPSHIRE  Pharmacist  Manager  required  for  easily  run  sole  village  essential  small 
pharmacy.  Sensible  hours  (closed  tor  lunch  &  5.30pm  closing,  half  day  Saturday),  no 
paperwork  &  no  rota.  Long  term  locum  or  job-share  considered.  Tel:  01 70}  870886 
days,  01703  76882  2  eves,  0860  81  5S41  mobile. 

Wellow  Pharmacy,  West  Wellow,  Nr  Romsey,  Hants 


P HARM  A  CIST  REQ  UIRED 
Cork,  Ireland 

For  full  time  position  in  Cork  pharmacy. 
Excellent  pay  and  conditions. 
Please  ring  Connor  Phelan  00353  21  373169  after  6pm 


LEICESTER:  Pharmacy  Manager  required 
for  easily  run  pharmacy.  No  paper 
work,  newly  qualified  welcome.  Tele- 
phone Mr  Desat  on  01 16  2393139. 

PHARMACIST  MAN  ACER/ long  term 
locum  wanted  now,  keen,  enthusiastic. 
Minimum  paperwork.  Good  supporting 
staff  for  branches  in  Stockwell  (SW4), 
Tonbridge  (SE1).  Contact  Anju  Amin 
(day)  0171  703  9800,  evening  (8pm) 
01737  243878. 

BRAINTREE,  ESSEX.  Pharmacist  Man- 
ager or  long-term  locum  required  for  an 
easily  run  interesting  pharmacy.  Tele- 
phone 01376  520052  or  01763  248440 
anytime. 

WANTED.  Good  home  for  pharmacy 
assistant  moving  to  Wokingham/Brack- 
nell with  fiance  injune.  Hard  working, 
computer  compatible,  lots  of  dispensing 
experience.  Ask  for  Sue  01727  850480. 


TOWERBRIDGE,  SE1,  keen  pharmacist 
wanted  now  with  3  years  plus  experience 
to  run  a  branch  pharmacy  with  good 
support  of  staff  and  pre-registration 
student.  Minimum  paperwork,  2  morn- 
ing half  days  possible.  Contact  Amin  day 
0171  7039800,  evenings  (8pm) 
0173  7243878. 

GRAYS,  ESSEX.  Pharmacist  required 
for  easily  run  independent  pharmacy. 
Please  phone  or  fax  Chi  on  01375 
372821,  9-7pm. 

TOWERBRIDGE  (SE1),  Walworth 
(SE17),  Battersea  (SW8),  pre-registra- 
tion, placements.  Commencing  |une- 
July  '95  now  considered.  Please  apply 
for  interview  now,  Tel:  0171  703  9800. 

EAST  LONDON.  Pharmacist  requtred 
to  cover  regular  Saturdays  for  medium 
to  long  term.  Please  phone  0181  534 

1652 


LOCUMS 


Provincial  Pharmacy 
Locum  Services  JK 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE! 

OUR  BUSINESS 

Place  your  locum  problem  in  the 
hands  of  our  experienced  co-ordinators 
We  will  inform  you  the  moment  cover 
is  found.  We  leave  you  to  get  on    |  CARDIFF 
with  doing  what  you  do  best, 
running  your  business.  r 

PLEASE  CALL  NOW 


EDINBURGH 
0131-2290900 


j  NEWCASTLE 
I  0191-2330506 


SHEFFIELD 
0114-2699937 


01222549174 


Birmingham] 

0121-2330233  ' 
LDND0N 

0 


EXPERIENCED  locum  pharmacist  now 
taking  bookings  for  summer/autumn, 
1995.  Days/weeks.  Phone  Matthew  on 
0850  394647  or  01446  711282. 


REGULAR  Saturday  locum  needed  Newly 
registered  considered.  Ring  0181  946 
6282. 
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EXPERIENCED  Retail  Pharmacist  avail- 
ROCHFORD,   Essex.   Locum   required         able  for  locum  work,  May  9th  to  May 
from26thJune  '95tol4thJuly'95.Tel:         12th  1995.  Brighton  area  or  35  mile 
01702  544104.  radius.  Tel:  01273  5501 14. 
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BUSINESS  FOR  SALE 


PHARMACY  COMPUTER  SYSTEMS 


Frankland  &  Co. 


STOCKTAKERS,  VALUERS  &  TRANSFER  AGENTS 


2 !  9  Harrison  Road,  Belgrave,  Leicester,  LE4  6QN 
Telephone:  (0116)  266  5299  Facsimile:  (01  16)  261  0284 


SPECIAL 
FREE  GOODWILL  VALUATIONS 
DURING  MAY  1995 

If  you  wish  to  have  a 
Goodwill  Valuation  done  kindly 
contact: 
Mr.  Reuben  Hickinbotharn, 

(F.T.V.I.,  M.B.I.M.) 

for  a  confidential  discussion. 
"Thinking  of  Selling  -  Try  us  First" 


Comprehensive 
stocktaking  and 
business  transfer 


Member  ot  the  Trade  Valuers  Institute 


service 


A  QUALITY 
ASSURED  ORGANIZATION 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

Telephone  Harrogate  (01423)  531571 


S  W  WALES 

Retirement  Sale.  Sole  Village  Pharmacy  in  idylic  coastal 
setting.  Turnover  FYE  November  '94  £565,000.  NHS  items 
4,060  per  month.  New  lease  or  freehold  available.  A  very 
profitable  and  highly  desirable  concern.  Very  realistically 
priced  at  £300,000  for  GW/Fix  plus  SAV.   


INSURANCE 


Professional  Indemnity  a 
Legal  Defence  costs  Insurance 

Suitable  for  hospital  employee,  retail  employee, 
locum  pharmacists  and  pharmacy  proprietors. 

£1,500,000  protection  in  the  event  of 
dispensing  or  other  errors  -  more  if  required. 
+  Legal  defence  costs  Insurance  from  46p  per  week! 

.  Industrial  Tribunals    Providing  for    ;^  Coroners  Inquests 
♦  Statutory  Committee  &  other  hearings       #  24hr  legal  advice 


V 


OI2I-236  0031 


CHEMTEC  SYSTEM  LTD. 
Purveyors  of.. 

PROPHET       O  Reduce  Stock 

O  Find  Slow  movers 
O  Improve  Sales 
SI  Save  Money 
(m!  and  Much  More... 


2000 
EPOS 

The  Retail 
Management  system. 

Fight  back  -  be  in  a 
position  to  know  about 
ALL  your  OTC  sales. 


X 


ALCHEMIST 

mm 

PMR 

The  Dispensary 
Management  system. 

The  very  latest  in 
dispensary  computer 
systems. 

Tel:  (01772)  622839  or  fax  (622879) 

CHEMTEC  SYSTEMS  LTD 
The  Old  Police  Station,  Leyland,  Lanes.  PR5  2NN 


S  New  Endorsing 
H  Very  Fast 
B  Low  Maintenance 
B  Unique  Features 
B  and  Much  More... 


PACE  Jieta 


Computers 


Professional  Patient  Recording  and  Labelling  For  Professional  Pharmacies 
When  you  replace  your  old  labelling  equipment  you'll  want  a  fast, 
efficient  system  that's  simple  to  use.  You  will  demand  a  system 
with  guaranteed  data  security.  You  will  require  a  system  with  a 
proven  track  record  that  won't  let  you  down.  But  if  you  would 
also  like  12  months  interest  free  credit  -  you  must  have 
Pace  Beta,  the  professionals  choice 
To  arrange  a  no-obligation  demonstration  in  your  pharmacy. 

<gf  0161-941  7011 

PACE  BETA  COMPUTERS,  FREEPOST  ALM  1610,  ALTR1NCHAM  WA14  1AR 


Why  settle  for  IBM  compatible 
equipment . . . 


when  you  can  have  the 
real  thing  from  JRC. 

John  Richardson  Computers 
Telephone:    01772  323763 
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PRODUCTS  AND  SERVICES 


medielite  pk /Kodak  Films 


SPRING  SPECIALS 
***  NEW  KODAK  FILMS  *** 


Nett  Price 

%Off 

Trade 

GA  135  x  24  EXPS(IOOASA) 

1.48 

40% 

GA  135  x  36  EXPS(IOOASA) 

1.82 

40% 

GB  135  x  24  EXPS(200ASA) 

1.79 

33% 

GB  135  x  36  EXPS  (200ASA) 

2.18 

33% 

GC  135  x  24  EXPS  (400ASA) 

2.04 

28% 

GC  135  x  36  EXPS  (4Q0ASA) 

2.54 

28% 

E&OE  -  GOODS  SUBJECT  TO  AVAILABILITY 


medielite  pic 

Belvue  Business  Centre 
Units  16-17  Belvue  Road,  Northolt,  Middx  UBS  5QQ 
Tel:  0181  841  4144  Fax:  0181  841  8390 


The  Power 
jf  the  Multiples..... 

PROFIT  FROM 
RELIEVING  HA YFEVER 
Sod.  Cromoglycate  eye  drops 
13.5  ml  POM  £2.60 
Tcrfenadine  60  mg  OTC 
10's  49p 

V  J 

 the  Privilege 

of  Independence. 

Wish  to  become  a  member?    NUCSTC  Die 
Please  contact  us  Today.         447  Kenton  Road 

Harrow 

Middlesex  HA3  OXY 
Tel:  0181-732  2772 
Fax:  0181-732  2774 


DO  YOU  HAVE  A  PRODUCT  OR  SERVICE  TO  PROMOTE?  IF  SO 
CALL  NICK  FISHER  ON  0S732  377272.  ALTERNATIVELY,  YOU 
CAN  SEND  YOUR  CORRESPONDENCE  TO:  CHEMIST  AND 
DRUGGIST  (CLASSIFIED  DEPT),  BENN  HOUSE,  SOVEREIGN 
WAY,  TONBRIDGE,  KENT  TN9  IRW. 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  40%+VAT  -  520  Epilim 

Chrono  200  (exp  7/95).  Tel:  01702 
544104. 

TRADE  LESS  25%+VAT+POSTAGE  - 

7  Roferon  A  9mu  (exp  8/96),  2x20 
Ventolin  nebules  5mg  (exp  7/95),  5x28 
Feldene  melt  (exp  1/96),  3x30 
Colodress  plus  S874  38mm,  2x30 
Sandimmun  lOOmg  (exp  12/97).  Tel: 
01704  872173. 
TRADE  LESS  20%+ VAT  -  6  Humegon 
75iu  inj,  6  Rifadin  600mg  inj,  10 
Capastat  1  mega  unit.  Tel:  0171-249 
2441. 

S1.50  EACH+VAT+POSTAGE  -  8x100 
Camcolit  250mg,  £3  each+vat+postage 
6x100  Sulphasalazine  500mg.  Tel: 
01932  842632. 

TRADE  LESS  30%  -1x10  Metrodin  h  igh 
purity   150  (exp  9/95).  Tel:  01474 


533528. 

TRADE  LESS  30%  -  .56  Molipaxin 
lOOmg  (exp  6/95),  2  Suprecur  spray 
(exp  1/96),  3  Suprefact  spray  (exp 
7/96).  Tel:  0181-202  6262. 

TRADE  LESS  30%+VAT+POSTAGE  - 
1(38  Questran  sachets  (exp  8/96),  60 
Seroxat  30mg  (exp  3/96),  28  Pepcid 
40mg  (exp  8/95),  2x600ml  Dyspamet 
susp  (exp  1/96).  Tel:  0181-848  4612. 

TRADE  LESS  30%+VAT+POSTAGE  - 
5x5g  Iodoflex  sachets  (exp  5/95).  Tel: 
0181-767  6005. 

TRADE  LESS  35%+VAT+POSTAGE  - 
300  Sustac  6.4mg  tabs,  2  vials  Calcitare 
irrj,  12  Mycobutiri  caps  150mg,  30 
Saventrine  tabs,  100  Metopirone 
250mg  caps.  Tel:  0181-767  6005. 

TRADE  LESS  30%+ VAT  -  1x100 
Parlodel  lOmg  (exp  4/99),  1x100 
One- Alpha  (exp  6/96),  1x100  Aventyl 
25ml  (exp  2/98),  1x100  Grisovin  500ml 


(exp  8/95),  1x120  Opilon  40  (exp  6/96), 
2x100  Epilim  100ml  crush  tabs  (exp 
4/96),  1x28  Nitro-Dur  patches  5ml  (exp 
12/95).  Tel:  01274  593274. 

TRADE  LESS  30%+ VAT  -  Slo-Phyllin 
60mg  2x30  (exp  6/95),  Adcortyl  oint 
(exp  7/95),  1x100  Atrovent  Aerocrom, 
Pertofran,  Aldactone  50mg,  Securon 
SR  240mg,  Zincosol.  Tel:  0171-7394790. 

TRADE  LESS  25%+VAT+POSTAGE 

-  9x28  Tenormin  LS,  1 1x28  Tenormin 
lOOmg,  3x28  Zocor  lOmg,  28  Tritace 
5mg,  4x30  Faverin  lOOmg,  6x28 
Adalat  LA  30,  2  Pulmicort  turbo  400, 
3x8  Lariam.  Tel:  0181-567  2922. 

TRADE  LESS  50%+VAT+POSTAGE 

-  Alrheumat  50mgxl46,  Calcichew 
forte  tabs  198,  Exirel  lOmg  capsxl80 
(exp  9/95),  Zinnatsusp  125mgxl  (exp 
6/95),  Napratec  tabs  2x  1 12,  Dantrium 


25mgx389.  Tel:  01502  572603. 

TRADE  LESS  50%  +  VAT  -  70  Napratec 
tabs  (exp  6/95).  Tel:  0181-319  01 15. 

£10  FOR  12+POSTAGE  -  3xl2x2gm 
Hydrocortisone  suppos  BPC  1973, 
25mgin  (exp  5/96).  Tel:  01706  360034. 

TRADE  LESS  30%+VAT+POSTAGE 
-  Catapres  PL  66,  Fragmin  250o  IU, 
Corgard  40mgx32,  Lamprene  100x40, 
Fentazin  4mgx40,  Amoxil  Fiztab 
500x20,  Amoxil  Fiztab  250x20,  Amoxil 
Fiztab  125x19.  Tel:  01 16-2668548. 


FDR  SALE 


SHOWRAX  FIXTURE  &  FITTINGS  - 

5  years  old,  shop  dispensary  and 
stockroom  racks,  2  counters,  4 
perfume  cabinets,  plus  dispensary 
accessories.  Tel:  01203  257930. 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  product  history,  conditions  of  storage  and  so  on. 
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PRODUCTS  AND  SERVICES 


STOCKTAKERS 


CAMRx  + 


YOUR  PROFITS  BY 

£2088-£2820 

EACH  YEAR  ON  MAIN  LINE 
WHOLESALERS  STANDARD  TERMS 


MAINTAIN  YOUR  INDEPENDENCE 
WITHIN  A  POWERFUL 
BUYING  GROUP 


FRANKLAND  &  Co. 


STOCKTAKERS,  VALUERS  &  TRANSFER  AGENTS 


219  Harrison  Road,  Belgrave,  Leicester  LE4  6QN 
Telephone:  (0116)  2665299  Facsimile:  (0116)  2610284 

SPECIALISTS  IN  PHARMACY 
STOCKTAKING  NATIONWIDE 


Comprehensive  stocktaking  and  business  tronsfer  service 
f  ot  m«  Trade  Vakrt's  institute 


4  QUAUTT 


STOP  PRESS! 


1.  A  vital  invaluable  formidable 
negotiating  base  will  pack  a 
real  punch. 

2.  Group  POWER  adds  pounds  to 
your  pocket. 

3.  Our  negotiating  skills,  contacts 
and  know  how  will  bring  you  extra 
savings  from  numerous  companies 

54/62  Silver  Street,  Whitwick,  Leicestershire  LE67  SET 
TEL:  01530  510520  FAX:  01530  811590 

RING  FOR  DETAILS  ON 
FREE  PHONE  0800  526074  


SHOP  FOR  SALE 


PILLS  -  Patient  Medication  Records 
POSHH  Checkout  -  EPOS 
Hadley  Hutt  Computing  Ltd 

George  Bayliss  Road,  Droitwich, 
Worcs.  WR9  9RD 
[Telephone:  01905  795335 
Fax:  01905  795345 


PROMOTED 


-arMw^rnftp  lto 


SHOPFITTINGS 


WOODSTYLP 

y   y     4  HOPf  I  f  I  N  0   ANU  OtSIGN     ,.M..  .■»,. 


DOUBLE  FRONTED  SHOP 

with  living  accommodation:  1  bedroom,  sitting  room,  kitchen, 
bathroom  and  store  with  small  garden    It  has  planning  permission 
to  be  converted  into  flats  on  main  road  near  Post  Office. 

Tel:  01634  409121   


SPECIALISTS  IN  RETAIL  PHARMACY 
AND  DISPENSARY  SHOPFITTING 

APPROVED  BY  THE  N.P.A. 
CALL  NOW  FOR  DETAILS 

Edison  Road,  St  Ives  Industrial  Estate,  St  Ives 

Huntingdon,  Cambs  PE17  4LF 
Telephone:  01480  494262  Fax:  01480  495826 


Free  entries  in  "Business 
Link"  (maximum  30 
words)  are  restricted  to 
community  pharmacist 
subscribers  to  Chemist  & 
Druggist.  No  trade 
advertisements  will  be 
permitted.  Acceptance  is 
at  the  discretion  of  the 
Publishers  and  depends 
upon  space  being 
available.  Send  proposed 
wording  to  "Business 
Link"  using  the  form 
printed  alongside. 

Appointments,  situations 
wanted,  and  businesses 
for  sale  will  be 
incorporated  as  lineage 
advertisements  under 
the  appropriate 
Classified  headings. 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Benn  House,  Sovereign 
Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 


Surname  

First  names  

Address  

 Postcode  .  .  . 

Personal  RPSGB  Registration  number  

Telephone  number  

Proposed  advertisement  copy  (maximum  30  words) 
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SHOPFITTINGS 


STOCK  FOR  SALE 


"and  he  only 
called  in  for  a 
prescription!" 


Experienced  Pharmacy  Designers. 

Traditional  &  Continental  Dispensary  fittings 
(over  15  years  experience  with  Continental  Drawers). 

Shopfittings  to  suit  most  budgets. 
Budget  range  to  up-market  concepts. 

All  at  competitive  prices  plus  attractive  leasing  facilities. 


mm 


Oxford  Road,  Pen  Mill  Trading  Estate 
Yeovil,  Somerset  BA21  5HZ 

TEL:  01935  20724 

BUDGET  WALL  . 

UNITS  TO  FULL  A 
DESIGN  AND  , 

INSTALLATION.    I  ' 

CONTACT  THE 
PHARMACY 

SPECIALISTS     ml       '  'Sin 


SifSs 


5f|0PFi7|"iNc; 

FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 

CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

01392-216606 


VISUAL  MERCHANDISING 
AT  ITS  VERY  BEST 

Designers  and  Manufacturers  of  Glass  Cube  ♦  Open  Frame  Displays 


Cube  Arts  Ltd,  Unit  D,  Mill  Green  Business  Park,  Mill  Green  Road 
Mitcham,  Surrey  CR4  4HT.  Tel:  081-640  6114  Fax:  081-640  4497  ' 


LIBRA 

DISTRIBUTORS 


Atenol  (white)  28's  50mg 

@  38p 

Canestan  Cream  RED  20g 

@£1.59 

Half  Inderella  80mg  Caps  28's 

@  £4.69 

Isobride  Mononitrate  tabs  60mc 

j  SR  30  <s  («'  £10.54 

RHaxoSon  10mg  84's 

@  £8.25 

Nizora!  Shampoo  100mi 

@  £5.86 

Zovirax  Cream  10g 

@  £11.95 

Zovirax  Cream  3g 

@£2.95 

Tegaderm  10cm'  12cm  (pk  50) 

@  £35.50 

Many  Yardley  items  availabl 

e  at  good  prices. 

For  an  extensive  price  list  call  us  NOW. 

TfeLcPHONEi  08 1  * 

STOCK  WANTED 


WANTED 

Old  chemist  shop  fittings,  drug  runs,  bow 

cabinets  etc. 
Complete  shop  interiors  purchased.  We  try 
hardest,  travel  furthest,  pay  more 
Telephone  01327  349249 
Eves  341192 
Fax:  01327  349397 


A 


CHEMIST  -  WANTED  -  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted 
Black  Glass  Jars.  Drug  Jars  —  Blue  or  Green. 
Blue  Castor  Oils.  Coloured  Soda  Syphons. 
"Admiralty"  Square  Blue  Poisons.  Spare  Stoppers. 
Common  Blue  "Not  to  be  taken"  Poisons  —  All  shapes. 
Mixed  Assortments  of  Surplus  Bottles  as  above. 
Contact:  Eric  Padfield, 
18  Mulberry  Gardens,  Sherborne,  Dorset 
Tel:  0935  816073  Fax:  0935  814181 


VETERINARY  SERVICES 


PROMOTING  ANIMAL  HEALTH  THROUGH  PHARMACY 

SPECIAL  OFFERS  IN  MARCH  3  APRIL 

Eqvalan  Horse  Wormer,  Equivurm  Horse  Wormer,  Avicas  Pigeon  Wormer 

New  Product:  Drontal  for  Cats 
RING  OUR  FREEPHONE  NUMBER  FOR  DETAILS  0800  387348 
Brian  G.  Spencer,  Common  Lane,  Fradley,  Lichfield  WS13  8 LA 
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Recycling  given  the  boot  in  Newbury 


Smelly  old  shoes  have  washed 
up  at  Wash  Common  Pharmacy 
in  Monument  Place,  Newbury, 
thanks  to  a  recycling  programme 
that  will  benefit  the  needy  in 
Eastern  Europe  and  the  third 
world. 

The  pharmacy  has  joined  other 
outlets  in  the  town  in  installing 
shoe  recycling  collection  points 
on  behalf  of  the  London-based 
European  Recycling  Company, 
which  empties  the  collection  bins 
weekly. 


Shoes  which  can  be  reused  ar  e 
sold  to  the  third  world  and 
Eastern  Europe  where  they  are 
reconditioned  by  local  people  and 
supplied  to  those  who  would 
otherwise  go  without.  Unusable 
shoes  are  processed  into  fibre 
material. 

Wash  Common  Pharmacy's  reg- 
ular locum,  Nicola  Dale,  says  the 
response  from  customers  has 
been  positive  with  the  bin  filled  to 
the  brim  by  the  end  of  each  week. 
"We're  pleased  they  [the  com- 


pany] can  do  something  with  the 
old  shoes.  There  is  not  much  else 
you  can  do  with  them." 

Over  100  pharmacies  around 
the  Greater  London  area  have 
joined  the  scheme  so  far.  Anyone 
wanting  to  take  part  can  call  the 
European  Recycling  Company  on 
Freefone  0500*827198. 

Luckily  for  staff  and  customers 
at  Wash  Common  Pharmacy,  the 
bin  is  left  outside  during  opening 
hours  so  there  is  no  need  for  them 
to  hold  their  noses! 


Pharmacy  assistant  Ellen  Cheal 
of  Bhogals  Chemist,  Prince 
Regent  Lane,  Plaistow,  has 
landed  herself  a  relaxing  day's 
visit  to  the  Sanctuary,  the 
all-female  health  and  beauty 
club  in  London's  Covent  Garden, 
thanks  to  winning  the  Zovirax 
Cold  Sore  Cream  competition  in 
Over  the  Counter.  She  is  pictured 
with  pharmacist  proprietor  Ranjit 
Bhogal 

Police  award  thief  catcher 

Bristol  police  have  presented  the 
Wahley-Cohen  Award  to  a  phar- 
macist who  helped  catch  a  purse 
snatcher. 

Jonathan  Martin,  who  managed 
M  Sadiq  Pharmacy  in  Withywood, 
Bristol,  at  the  time  of  the  incident, 
caught  a  woman  after  she 
snatched  a  purse  from  a  blind, 
elderly  lady.  He  had  to  chase  the 
thief  through  a  back  garden  and 
an  old  people's  home  before 
catching  up  with  her.  He  then 
took  her  back  to  the  pharmacy 
where  he  called  the  police. 

Mr  Martin  says  the  old  lady  was 
"rather  thankful",  but  was 
surprised  that  no  one  else  tried  to 
stop  the  thief  as  she  ran  past 
them. 


Schering  Award  for  N  Ireland's  Dr  Morrow 


The  1994  Schering  Award  has 
gone  to  Dr  Norman  Morrow  in 
recognition  of  his  role  in 
promoting  continuing  education 
and  pioneering  the  concept  of 
distance  learning. 

Dr  Morrow,  director  of  post- 
graduate pharmaceutical  educ- 
ation and  training  and  senior 
principal  pharmaceutical  officer 
in  Northern  Ireland,  is  the  ninth 
recipient  of  the  award. 

He  has   been   influential  in 


preparing  and  promoting  high- 
quality  continuing  education 
materials,  as  well  as  promoting 
audit  in  Northern  Ireland  via 
training  and  practice  initiatives. 
•  The  College  of  Pharmacy 
Practice's  London  study  group  is 
holding  its  next  meeting  on  May  4 
at  6.30pm.  This  will  include  a  talk 
on  'Analgesics  and  anaesthetics  in 
critical  care'  by  Simon  Badcott, 
Contact  Nick  Hooker  on  0171  387 
9300  for  further  details. 


Lights,  camera,  action ...  and  protocols 


Mr  Irons  talking  pharmacy  protocols  on  TV 


A  Welsh  pharmacist  has  opened 
his  doors  to  a  television  film  crew 
to  demonstrate  the  principles  of 
protocols  and  self-medication. 

Mike  Irons,  pharmacist  pro- 
prietor of  Garnant  Pharmacy  in 
Dyfed,  agreed  to  be  interviewed 
in  his  pharmacy  by  local  TV 
station  HTV  for  its  'The  Really 
Helpful  Programme'. 

The  three-man  crew  spent  five 
hours  compiling  30  minutes  of 
video  tape,  which  was  then  edited 


down  to  just  seven  minutes. 

Mr  Irons  says:  "It  was  one  of 
our  quieter  days  and  everything 
went  fairly  smoothly." 

But  Mr  Irons  is  not  a  newcomer 
to  the  small  screen.  Both  he  and 
his  wife,  Cathy,  who  is  also  a 
pharmacist  in  the  business,  have 
already  appeared  on  a  Welsh 
language  TV  programme.  It  was 
connections  made  then  that  led  to 
Garnant  Pharmacy  being  chosen 
to  demonstrate  protocols. 


APPOINTMENTS 


New  chairman 
for  NOAH 

The  new  chairman  of  the  National 
Office  of  Animal  Health  is  Peter 
Coe,  Pfizer's  director  of  UK  and 
Ireland  livestock  division. 

He  has  been  acting  chairman  of 
NOAH  since  October,  1994,  when 
Bob  Pickles  vacated  the  position 
to  work  in  the  US. 

Mr  Coe  studied  agriculture  at 
Shuttleworth,  and  agricultural 
marketing  at  Harper  Adams 
Agricultural  College.  He  joined 
the  industry  in  1972  with 
Beecham  Animal  Health  before 
moving  to  Pfizer.  He  has  worked 
in  the  animal  feeds  sector  and 
managed  both  companion  animal 
and  livestock  veterinary,  and 
animal  health  businesses. 

NOAH's  vice  chairman  for 
April,  1995-96  is  Brian  Clark, 
Grampian  Pharmaceuticals'  com- 
mercial director,  while  David 
Finney,  Ciba  Agriculture,  has 
been  elected  treasurer.  Mel 
Brewer,  MSD  Agvet,  remains  for 
an  additional  year  as  past 
chairman. 

Glaxo's  acquisition  of  Well- 
come has  led  to  a  second  round 
of  senior  appointments.  Re- 
portingto  finance  director  John 
Coombe  are  Tony  Mehew, 
group  financial  controller; 
Michael  Sheasby,  director  of 
group  internal  audit;  and 
Roger  Emerson,  director  of 
tax  and  treasury.  Further 
appointments  are  Richard 
Edge,  group  treasurer  of  Glaxo 
Wellcome;  Stephen  Cowden, 
group  legal  adviser;  Nicholas 
Morris,  group  company  sec- 
retary; Roger  Dick,  director  of 
group  information  technology; 
and  Gerrit  Aronson,  group 
human  resources  director.  Sir 
Anthony  Tennant,  Graham 
Hearne,  Clive  Thompson  and 
Simon  Keswick  have  resigned 
as  non-executive  directors  of 
Wellcome. 

Smithkline  Beecham  has  ap- 
pointed John  Young  as  chair- 
man of  the  remuneration  and 
nominations  committee  of  the 
board  of  directors. 
Dr  John  Kelly  has  been  taken 
on  in  the  position  of  chief 
executive  officerof  the  National 
Drugs  Advisory  Board  in 
Ireland. 
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The  1995  NPA  Challenge  Cup,  organised  in  conjunction  with 
Pharmacy  Today  and  Chemist  &  Druggist,  will  take  place  at  the 
Aldeuham  Golf  and  Country  Club,  just  off' the  M25/M1, 
on  Tuesday,  June  6. 


r 


THE  NATIONAL 
PHARMACEUTICAL 
ASSOCIATION 


roin  us  for  a  great  day's  golf  at  the 
Aldenham  Golf  and  Country  Club  and 
play  the  challenging  course  in  the  company 
of  other  pharmacists.  Tournament  play  will 
be  for  the  prestigious  'NPA  Challenge  Cup', 
together  with  other  competitions  and 
individual  prizes. 

Open  to  all  golfers,  our  annual  golf  day  on 
June  6th  is  fast  approaching.  Places  are  limited, 
so  anyone  who  has  not  registered  their 
interest  in  playing  should  do  so  by  returning 
the  form  below  as  soon  as  possible. 


The  full  day's  golf  and  hospitality  will  begin 
when  players  arrive  and  enjoy  coffee  and 
biscuits  and  pick  up  their  score  cards,  before 
teeing  off  for  the  morning  team  competition 
over  9  holes.  Following  lunch  the  individual 
competition  will  begin.  This  Stableford  rules 
competition  will  be  played  over  18  holes  and 
incorporates  integral  competitions,  plus  other 
individual  prizes. 

After  the  day's  golf  players  will  be  able  to 
relax  over  a  drink  before  the  evening's  three 
course  dinner,  speeches  and  prize  giving 
ceremony,  where  the  overall  winner  will  claim 
the  handsome  'NPA  Challenge  Cup'. 


Fee  for  the  full  day's  activities  is  £68  including  VAT. 
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Send  off  the  coupon  today  to: 

Richard  Langrish  Associates 
Osborne  House 
13-19  Ventnor  Road, 
Sutton 

Surrey  SM2  6AQ 

Or  fax  it  to  0181  288  0844 

For  further  details 
call  Richard  Langrish 
on  0181  288  0833 


Please  send  me  (no  of  persons)  tickets  for  the  1995  NPA  Challenge  Cup 

I  enclose  a  cheque  for  made  payable  to  Richard  Langrish  Associates 


Name 


Pharmacy  Address 


Telephone  No: 


Handicap  : 


Ibuleve  was  bang  on  target.  Otex  hit  the  spot.  And  now  from  the  team 
who  brought  you  both  of  these  sure-fire  winners  comes  another  great 
new  blockbuster  product. 

It's  effective.  It's  unique.  It's  got  great  sales  potential,  and  it's  aimed 
straight  at  a  yawning  gap  in  the  market  ...it's... 

...coming  soon!!! 


